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Welcome to the latest
edition of Chamber Voice.

It frequently takes a crisis to fully appreciate
the value in long-term business relationships.

I really believe that this particular issue of your magazine encapsulates so
much about the diverse and energetic business culture in our county.
It carries articles about the widest range of organisations imaginable
from every point of the compass and of every size – from big corporates
to growing
The larger members of Suffolk Chamber are certainly well
represented here. On pages eight and nine, we carry a fascinating
interview with Peter Simpson, chief executive of Anglian Water Group,
that looks at how the company has embedded its broader purpose into
its very constitutional DNA.
On pages 12 to 13, there is an equally visionary article by the head of the
University of Suffolk’s business school that seeks to fundamentally involve
local organisations in everything the institution does, including co-shaping
of its degree programme.
The Sizewell C project offers great opportunities for many local
businesses, including, perhaps surprisingly, the county’s land-based
economy. The article on pages 16 and 17 reveals more detail.
Of course, there is also lots of coverage of our SMEs, the very backbone
of Suffolk’s prosperity.
On pages 10 to 11, we met Jenny Cousins, Suffolk Chamber’s newest
board director and head of the Museum of East Anglian Life, about her
national ambitions for the business.
Paul Milsom (page 14) shares with us his ﬁrst-hand experience of
successfully challenging two particularly unfair rates valuations. And on
pages 18 and 19 we catch up on the exciting plans and successes of a
wide range of other Suffolk business success stories.
Finally, on page 20, we list the new members of Suffolk Chamber
who have joined over the last three months or so. All are very welcome
indeed and I trust that they will get the maximum beneﬁts from their
membership over the coming years.

And there certainly hasn’t been a situation
in my professional lifetime to compare with
the health and business consequences of
COVID-19. Our article on what you told us in
the 2nd quarter Quarterly Economic Survey
shows the extent of the pandemic’s impact on
your businesses at that time (page six).
Yet, I remain cautiously optimistic that
Suffolk organisations, backed at all stages by
your Chamber, is better positioned than many
others to navigate our way through the recovery and onwards to renewed
conﬁdence and prosperity.
That is due, I think, in no small part to the ‘Suffolk model’ of supporting
each other, building trusted relationships across the divides of the private,
public and voluntary sectors and our heritage in delivering together
beneﬁcial projects for the county.
On pages four and ﬁve of this issue of Chamber Voice, I go into a little
more detail with this analysis.
Much of the rest of the edition reinforces this world view. On page three,
we look at the Government’s new Kickstart Scheme. As a result of the right
trusted relationships being in place, Suffolk Chamber has been able to work
speedily and comprehensively with New Anglia LEP and our local councils to
establish a full service county-wide intermediary to help SMEs ﬁnd suitable
young workers – all funded by the Government.
The active and collaborative relationship between Suffolk Chamber and its
members on the one hand and the education sector on the other, is shown
most clearly in an article on pages 12 and 13. Written by the new pro vicechancellor business and entrepreneurship at the University of Suffolk it is an
inspiring read, showing how much the Suffolk Business School there wants
local businesses to drive so much of what they do.
So, amidst the ongoing uncertainties, I hope this Chamber Voice provides
real reasons to be cheerful.
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Suffolk Chamber of
Commerce actively
backs Kickstart Scheme
Suffolk Chamber has played a part in setting up a Suffolk intermediary to
work with businesses interested in offering young people placements.

www.suffolkchamber.co.uk

understandably keen to avoid a
‘lost generation’.
Over the previous couple
of months, Suffolk Chamber
of Commerce has been at the
forefront, as part of a British
Chambers of Commerce team,
in working up the detail of the
Scheme with the Department of
Work & Pensions.
Companies interested in offering
at least 30 new placements are
being asked to apply directly for
funding via https://www.gov.uk/
government/collections/kickstartscheme.
For those looking at fewer new
roles, the Government is looking

to work with intermediaries, such
as chambers of commerce, to
coordinate funding bids.
Such intermediaries are being
asked by the DWP to approach
businesses in their areas and
ascertain the numbers and details
of any such placements and batch
them up into bundles of 30
before applying for Kickstart
Scheme funding.
Suffolk Chamber has been
working with local and regional
partners, including Suffolk County
Council, borough and district
councils and the New Anglia LEP, to
set up a Suffolk-wide intermediary
to work with all businesses in the

county interested in offering local
young people placements.
Suffolk Chamber chief executive,
John Dugmore, said: “We have
created a truly countywide
intermediary that with the
assistance of our public sector
partners offers a full service
opportunity for local ﬁrms to
participate in these essential
and innovative scheme.”
Any Suffolk company which
would like to express an initial
interest in participating in the
Kickstart Scheme and creating
fully funded roles are welcome to
contact the Chamber via emma@
suffolkchamber.co.uk
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Last month, the Government
announced its Kickstart Scheme, a
£2 billion fund to create hundreds of
thousands of high-quality, six-month
work placements aimed at those
aged 16 to 24 who are on Universal
Credit and are deemed to be at risk
of long-term unemployment.
It is hoped that such
placements will give young people
an opportunity to move their
careers forward by gaining ﬁrsthand experience within real roles.
Funding available for each job will
cover 100% of the relevant National
Minimum Wage for 25 hours a
week, plus the associated employer
National Insurance contributions
and employer minimum automatic
enrolment contributions.
In addition, resourcing is being
made to provide what is termed
‘wraparound care’ for each young
person placed in. This includes the
costs of transport for the young
person, additional support such as
CV writing and, where appropriate,
paying employers for any set-up
requirements, such as new laptops
or other relevant equipment.
Between now and December
2021, the ambition is to secure at
least 250,000 placements nationally.
This is a major initiative to boost
the prospects of our younger
workers at a time when the
economic impact of the COVID-19
pandemic threatens many people’s
job prospects, particularly in a
number of vulnerable sectors.
Younger workers are especially
at risk and the Government is
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That was
the year
that was
John Dugmore, chief executive of Suffolk
Chamber, spoke at the business organisation’s
remote AGM last month. Chamber Voice
carries an edited version of his speech.

Suffolk Chamber’s role
When the UK went into lockdown
towards the end of March, Suffolk
Chamber went into battle mode
by fundamentally aligning all our
functions - events, marketing,
lobbying, policy, ﬁnance and
international trade to the immediate
needs principally of our members,
but also – where possible – to the
wider business community as well.
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Our number one objective was
to provide a seamless service to
members both in terms of COVID-19
support and the maintenance of our
wide portfolio of other services.
Let me give you a few facts
about what the last half year has
looked like:
• We’ve dealt with over 2,200
enquiries from businesses via
phone calls, emails and other
interactions to assist, reassure and
support them during the most
challenging parts of the lockdown
and beyond
• Distributed a regular survey to our
database of members, gathering
some 1,700 replies to identify the
key issues and trends affecting
them and then to use that
intelligence to successfully lobby
Government for policy changes
• We’ve managed to deliver,
sometimes on our own, but most
usually via our national body, the
British Chambers of Commerce,
dozens of lobbying wins that
have widened and sharpened
the support from Government to
the Suffolk business community.
We’ve produced an infographic
highlighting a small number of
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The impact of the COVID-19
pandemic has been truly seismic
not only in terms of its health and
wellbeing implications, but on the
fundamentals of our economy,
on the relationship between the
state and private enterprise and
on the very attributes required for
businesses to succeed.
In times of great turbulence, it is
natural, perhaps, to focus only on
the challenges – and there certainly
have been many of those that we’ve
all faced and are still facing.
Yet, COVID-19 has also – through
its jolting effect – thrown up both
short-term opportunities and in
the longer-term quite possibly
better and more sustainable ways
of driving growth and running
businesses.

them at www.suffolkchamber.
co.uk/representingyou
• Through the New Anglia Growth
Hub, which is managed by Suffolk
Chamber on behalf of New
Anglia LEP, we’ve ensured that
about £7.5m of grants have been
defrayed, committed and in the
pipeline to Suffolk businesses
• Distributed some 70 email
brieﬁngs with accurate and
impartial advice and guidance
to 7,000-plus businesses on
its database
• Hosted over two dozen online
webinars, all free to members,

attended by well over 1,000
participants to subjects of speciﬁc
relevance to the lockdown and
recovery and on other issues
In terms of our office-based
staff, we’ve managed that
space to ensure that our export
documentation operation has
been able to continue operating
both physically for wet signature
purposes and remotely to protect
the export activities of local ﬁrms
which last year accounted for
£650m of successfully
documented British exports.

www.suffolkchamber.co.uk
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of all political council leaders in the
county, not least Cllr. Matthew Hicks,
leader of Suffolk County Council.
Of course, to take advantage
of this geographical advantage,
Suffolk’s old normal campaigning
goals of road and rail connection
improvements remain very much
top of our agenda. We had an
encouraging initial win earlier
this year when the A14 junction
at Copdock was included in the
pipeline for potential investment
from 2025 onwards. Obviously,
we are looking to see a wholesale
upgrade of the road in Suffolk and
so are redoubling the efforts of the
A14 Strategy Board to deliver a
complete win in the future.
The county is also likely to be a
magnet to entrepreneurs seeking a

An optimistic future
So, what does the future hold for
Suffolk?
These are undeniably challenging
times for many businesses across
the country as we move the
recovery forward and then onto
the renewal of our economy. But I
think we are in a better position than
most to withstand future shocks
and take swift advantage of new
opportunities.
Why? Well, ﬁrstly the sheer
diversity of our business base.
Suffolk is home to a dazzling range
of market sectors and so we are not

www.suffolkchamber.co.uk

beholden to any one’s fortune alone.
Our risk is spread pretty evenly.
Indeed, Suffolk is well represented
in many of the growth sectors that
will drive the economy as a whole
forward to a new normal including
renewable energy, advanced
manufacturing, ecommerce
fulﬁlment and tourism, the last
likely to be boosted by the growing
popularity of staycations.
We are also well-placed, literally,
because of our geography. The fact
that we are a pivotal point between
London, the Midlands Engine and
the Northern Powerhouse on the

one hand and the rest of the
world on the other through the
ports of Felixstowe, Ipswich and
Lowestoft will grow in importance
in future years.
Suffolk Chamber has been
leading on developing a trade
strategy for the county with
local and regional policy makers,
business intermediaries and public
and private sector stakeholders, to
ensure the right policy frameworks
and business support structures
are in place to help restart that
recovery. We are grateful for the
ongoing support and leadership

healthier and more balanced life and
your Chamber is fully supportive of
the Norfolk and Suffolk Unlimited
campaign aimed at attracting such
talent, as well as retaining those
already here.
All of these key themes –
infrastructure, trade and people
– are included in our new manifesto
which I’m delighted to announce
is launched today and already up
on the Chamber website in the
‘representing us’ section.
But this optimistic outlook doesn’t
mean that there won’t be challenges
in the short-term. One of these
is, of course, the concern about
potential job losses, not least as the
Government’s much applauded
furlough scheme is withdrawn.
Suffolk Chamber is devoting its
resources and expertise in working
with a range of local and national
partners on schemes aimed at
supporting workers who have
been made redundant or who are
struggling to get onto the jobs
market in the place.
In short, it’s been quite a year
for you, our members, and indeed
us, your Chamber. But as the last
six months have shown, over the
following months and years Suffolk
Chamber will be with you and the
wider community in the county
every single step of the way to help
deliver sustainable and enduring
prosperity for us all.

AUTUMN 2020

chambervoice

5

chambernews

Five leading businesspeople
step up for leading business body

Paul Copsey
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to the energy industry.
Michelle Pollard is the
founder and managing
director of Spider, a leading
online recruitment service.
Mike has been the centre
manager at the highly
successful Sailmakers
Shopping Centre in
Ipswich for nearly a
quarter of a century.
John Dugmore, chief
executive of Suffolk
Chamber, welcomed the
Michelle Pollard
Photo: Simply C Photography

Jennifer Cushion

Photo: Lucinda Cushion

Jenny Cousins

in Stowmarket, having
previously held a number
of positions in prestigious
visitor economy attractions.
Paul Copsey is a
consultant at Auditel which
specialises in delivering
ongoing cost management
solutions to clients.
Jennifer Cushion is the
managing director of Fern
Communications, which
specialises in providing radio
communications solutions

appointment of all ﬁve:
“We are a grassroots
business representation
organisation and having
the active leadership of
local members is central to
us delivering great services
and support.
“Thank you to all ﬁve of
our new board members
for stepping up and
devoting their energies
and time to these
important roles.”
Photo: Sailmakers Shopping Centre

has become the chair
of Suffolk Chamber in
Ipswich, Jennifer Cushion
chair of Suffolk Chamber
in Lowestoft & Waveney
and Michelle Pollard takes
over the helm at Suffolk
Business Women, whilst
Mike Sorhaindo becomes a
board member of Suffolk
Chamber in Ipswich.
Jenny is the director
of the Museum of East
Anglian Life (MEAL) based

The county’s leading
business organisation,
Suffolk Chamber of
Commerce, has further
strengthened its
relationship with senior
business ﬁgures by
approving ﬁve new board
appointments since the last
issue of Chamber Voice.
Jenny Cousins has been
appointed as a board
member of Suffolk Chamber
of Commerce, Paul Copsey

Mike Sorhaindo

Impact of COVID-19 laid bare
in stark Suffolk business survey
Figures from Suffolk Chamber of
Commerce’s Quarterly Economic
Survey (QES) – for the second
three months of 2020 - showed
the overwhelming and negative
impact of the COVID-19 lockdown
on the county’s business
community.
159 ﬁrms from Suffolk
completed the latest survey, with
35 from the manufacturing sector
and 124 in services.
Across both of these sectors,
virtually every measurement saw
an unprecedented decline into
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negative territory.
The balance of manufacturing
ﬁrms reporting an increase in
domestic sales fell to -63% (a fall
of 70% compared with Q1), with
overseas sales at -38% (down
by 42%).
Those reporting positive
cashﬂow stood at -54% (down by
45%), with conﬁdence in improving
turnover at -37% (down by 59%)
and improving proﬁts down to
-44% (down by 44%).
For service companies, the
declines in business activity and
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sentiment were even more severe.
The balance of service ﬁrms
reporting an increase in domestic
sales fell to -76% (a fall of 79%
compared with Q1), with overseas
sales at -70% (down by 49%).
Those reporting positive
cashﬂow stood at -68% (down by
63%), with conﬁdence in improving
turnover at -50% (down by 73%)
and improving proﬁts down to
-62% (down by 62%).
Paul Simon, Suffolk Chamber’s
head of communications and
campaigns, said: “These are

eye-watering ﬁgures. But as well
as many tales of real hardship,
we have also encountered many
examples of determination,
innovation and resilience. As we
enter into the recovery phase of
the pandemic, Suffolk Chamber is
uniquely placed to ensure that the
interests of its members are front
and centre in any plans to invest
in and shape a successful and
sustainable ‘new normal’.”
Fieldwork for the QES Q3 was
being carried out as Chamber
Voice went to press.
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Suffolk Chamber assists
apprentices’ assessments
Photo: UoS

In what is believed to be a ﬁrst
across the chamber network,
Suffolk Chamber of Commerce has
been appointed by the University
of Suffolk (UoS) as an end point
assessor for its Chartered Manager
Degree Apprenticeship courses.
End point assessment is a vital

quality control service aimed at
independently evaluating the
qualiﬁcations achieved by students.
Dr Suzanne Albary, course leader
at the Suffolk Business School
at UoS, said: “Suffolk Chamber’s
organisation of the EPA has been
fantastic - a learning curve for us all!

Robert Turnbull and his team have
been open and clear from the start,
adapting to the very changeable
circumstances and offering us all
the support we need to give our
students every opportunity to
shine in the ﬁnal stages of their
apprenticeship.”

Suffolk Chamber
welcomes the Gull Wing
in August. The name of the bridge
– the Gull Wing – was chosen
following a competition held in
local schools.
The next stages involve the
appointment of the company to
build the bridge, with construction
aiming to start in the Spring of 2021.
Jennifer Cushion, chair of Suffolk

Chamber in Lowestoft & Waveney
welcomed the news: “The third
Lake Lothing Crossing has been
a key campaign ask from Suffolk
Chamber in Lowestoft & Waveney
for many years.
“By working with a strong
coalition of partners, including Peter
Aldous MP and Suffolk County

Council, we are pleased that this
vital new infrastructure is now going
to be built.
“Its overall impact in terms of
boosting local economic growth
and the more effective ﬂow of
goods and people around the
town will be of enduring value to
Lowestoft and beyond.”

Photo: Suffolk County Council

Suffolk Chamber of Commerce in
Lowestoft & Waveney, alongside
the wider business community,
has given the thumbs up to the
decision by Suffolk County Council
to give the ﬁnal go-ahead for the
Third Lake Lothing Crossing.
Members of the Council’s cabinet
approved the project’s ﬁnal budget

www.suffolkchamber.co.uk
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A principled
approach
to purpose
and planning
Peter Simpson, chief executive of Anglian Water Group, a
longstanding Suffolk Chamber patron, places collaboration
and communities at the heart of the utility company’s
operation in his interview with Paul Simon.
As the chief executive of a large utility
company with almost seven million
customers, Peter Simpson is incredibly
approachable. But then he’s made
building effective relationships with
those outside the company the
foundation upon which everything
is built.
“Our purpose is at the heart of what
we’re about, and what we’ve been
thinking about, as a business over the
past 15 to 20 years. In essence, we are
here to bring environmental and social
prosperity to the region we serve
through our commitment to love
every drop.”
Peter is keen to emphasise that this
goes far beyond the usual corporatewash. “We changed our articles of
association to encapsulate this purpose
and so enshrined it in the constitution of
the company for the long term.”
Surprisingly perhaps, he wasn’t
forced into some conversations with
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institutional investors aghast at a
strategy that sought to better
balance commercial success with
social outcomes.
“Most of our shareholders are
essentially long-term pension funds
whose own constitutions are framed
around balancing up different
obligations and not just having a single
focus or time scale. It works pretty well
actually,” he reﬂects back.
Asked how customers might feel
Anglian Water’s purpose in action, he
says, “When we look at our plans for the
future, be they those in our strategic
direction statement over 25 years or
indeed our ﬁve-year plan, there is a very
clear connection between what
customers think is important and what
we’re actually planning to do.”
Indeed the company recently
consulted with no fewer than
500,000 people as part of its
business plan process for 2020 to

2025, something on a scale that it had
never before attempted.
But it’s not just about numbers, a
point Peter is keen to emphasise.
“Our business planning process is
much more collaborative than it would
have been 15 years ago - even the
process of working out how we engage
with customers has been co-created
with customers!
“They also now see us doing things
we wouldn’t previously be associated
with doing, including taking leadership
roles in community activities.”
Anglian Water’s £1 million Positive
Difference Fund, set up at the peak
of the COVID-19 pandemic, is a case
in point.
“We’ve been doing a lot of work with
Business in the Community on the
National Business Resilience Network,
which we were pivotal in setting up with
a few other companies as the crisis hit.
That was essentially about delivering a

www.suffolkchamber.co.uk
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brokerage service, identifying what the
community needs and matching that to
what business can offer.
“We realised we also needed
something even more ﬂexible that
looked after much smaller needs and
involved smaller amounts of money, but
which needed to be delivered quickly.
“So we’ve worked with the local
community foundation networks to set
up the Positive Difference Fund. It’s
already made a difference, with 8,000
beneﬁciaries in Suffolk and about
85,000 across the whole region.”
Anglian Water’s purpose is also being
expressed in its leadership approach to
becoming a net-zero company.
Peter explains: “We work back from
the essential nature of the challenge. As
a water company we have some unique
exposure to climate change. The east of
England is the driest part of the country;
we’re water scarce, yet the changing
patterns of rainfall mean we’re seeing
more ﬂoods. We’re also rapidly growing,
with 170,000 extra houses being built
over the next ﬁve years.
“Ignoring the role we can play in
mitigating the impact of climate change
or adapting to it, and what we need to
change in terms of reducing demand for
water is not really an option. Customers
expect us to look after the fundamentals
for them.
“On our own we can’t shift the dial
in terms of climate change, so we and
our partner companies decided it was
important to show leadership in
this area.”
Peter cites the example of how the
company has reduced the capital
carbon footprint of its investment
programme (which runs to £450-500m
every year) by 61% over the last few
years by working with its construction
supply chain.
“We’ve all worked together on that
journey and it’s driven a huge amount of
collaboration and, crucially, innovation.”
The principled approach to purpose
and planning taken by Anglian Water
seems to be working well for them and
many, many others as well.
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Jenny Cousins is
the director of the
Museum of East
Anglian Life (MEAL)
in Stowmarket and
has just become a
board director of
Suffolk Chamber
of Commerce. She
answers questions
here about her
background, her
influences and
the exciting future
planned for the
museum.

Photo: Museum of East Anglian Life (MEAL)

Food for thought

Q: What is your professional
background?
A: I’ve worked in the museums and
heritage sector for 17 years, starting
in a commercial exhibition design
ﬁrm and then moving into the
public sector. I worked for English
Heritage and then the Imperial War
Museum at Duxford which brought
me into the East. When my project
ﬁnished – the £5.5m restoration of
the American Air Museum – I came
to Stowmarket to run the Museum
of East Anglian Life.

Q: Which public ﬁgure(s),
whether in business or other
sectors, has had the greatest
inﬂuence on your professional
life?
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A: Charles Darwin – I created the
bicentennial exhibition in his house
when I worked for English Heritage.
His ability to frame a problem and
hypothesise far-sighted solutions
were phenomenal. But most of all,
it’s his depiction of the world as
being in ﬂux – change is happening
constantly, whether or not it’s
visible. I think it helps to be
comfortable with the notion that
there is no ‘normal’ state.

Q: What is the rationale behind
MEAL’s 10-year business plan to
reinvent itself as the Museum of
Food?
A: The best museums help people
make sense of the world. It’s
important for us to be relevant for
21st-century audiences. Food is a
universal topic and it’s actually what
underlies the museum’s collection
anyway – from the watermill to the
walled garden. We’re just making
this more explicit. We’re aiming to
connect people with where their
food comes from and the impact of
their food choices on the
environment, health and wellbeing.
This includes looking at the
conditions in which food was and is
produced and the legacy of empire
which gave people living in Britain
major advantages over people in
other parts of the world. We
shouldn’t be intimidated or bound
by the past, but we should
acknowledge and learn from it.

Q: What are the critical success
factors to make that vision come
true? How important are
collaborative working
relationships with others in the
cultural and land-based sectors?
A: The critical success factors for
our vision are investment and
partnerships. People are becoming
more interested in how their food
is being made and who is doing it.
We want to work with food
businesses and producers to help
our audiences understand what
goes into modern food

production, the innovation and the
hard work and choices. Suffolk has
a rich food heritage which we
want to celebrate.

Q: What are your plans to
broaden and deepen the
museum’s outreach work to
hitherto marginalised or
neglected communities in
Suffolk?
A: Like the Chamber, civic
leadership and sustainable growth
are key to the museum’s mission.
A lot of the work we do is invisible
to visitors and they might be
surprised at the range that the
museum has. We’re currently
working on two projects – one
focusing on social prescribing and
childhood obesity, using Second
World War rationing as a lens
through which to examine a
21st-century diet. Childhood
obesity is a serious issue for the
county – the 2019 State of Suffolk
report found that 18% of children
in Year 6 are obese. We’re also
getting ready to deliver ‘The Skills
Kitchen’ in spring – a food-focused
programme which aims to engage
refugees and migrants and people
who are not in full-time work or
education. We’ll be looking to
involve chefs and food producers
in inspiring the participants.
Q: How should the issue of
sustainable food be made a
more mainstream part of
Suffolk’s business story to itself
and elsewhere?
A: We need to make sure that we
come out of Brexit without eroding
hard-won ground in our foodproduction standards. We need to
ﬁnd ways of balancing our need for
food with the need to combat loss
of habitat and biodiversity. And we
need to ﬁnd ways of making
high-quality food affordable. Key to
all of this is waste and energy. All
businesses can make
improvements here, no matter how
small. It can begin with something

as simple as moving to plastic-free
tea bags and leaving unmown
spaces outside offices. We need
to think further ahead about the
world we want to live in and not
always make decisions just for
the now. We need to mainstream
environmental awareness so
that it becomes nothing out
of the ordinary.

Q: What persuaded you to
become a director/board
member of Suffolk Chamber?
A: I think it’s important that
Suffolk’s large tourism and
charitable sectors are represented
on the Chamber board. I’m also
looking forward to connecting with
the huge range of initiatives which
are in development across the
county. Meeting people at
Chamber events is always inspiring.

Q: What do you think are the
strengths of Suffolk Chamber?
A: I’ve been really impressed by
the Chamber’s leadership during
the last few months. As someone
running a business, the brieﬁngs
have been really helpful in bringing
coherence to the changes. To
some extent, you get out what you
put in. The Chamber is a great
resource for making connections.
The Chamber’s priorities are
shaped by its members and it is a
powerful voice for change.
Q: How do you hope to use your
insights to guide the Chamber?
A: Lots of businesses want to do
better on environmental measures
but don’t know how. The Chamber
has supported workplace
wellbeing initiatives and
campaigns which boost
productivity as well as improving
people’s lives. I’d like to see
something similar on the
environmental side which helps
people to realise their potential.
The museum is on a journey here
and it would be great to be able to
share what we’ve learnt.
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Blurring the
boundaries
Professor Gurpreet Jagpal is the newly appointed pro vicechancellor business and entrepreneurship at Suffolk Chamber
patron, the University of Suffolk. In an exclusive article for
Chamber Voice, he reflects how the University’s School of
Business is using its growing relationships with outside partners
to better shape the student experience.
“Change. In a world where
nothing ever stays the
same, we all need to
change, evolve, succeed
and change again. That’s
what we do. Be bold and
do the same. Together
we’ll achieve more.”
This proposition statement
for the University of Suffolk
was published in 2016 when
the University became
independent. Today, more
than ever before in a postCovid19 world, the statement
continues to ring true.
There is a ‘new normal’ for
us all to embrace change, to
be agile and resilient. As
many businesses are in the
recovery phase following
the global pandemic of
coronavirus, the University of
Suffolk’s role as a community
impact university is even
more important. We are the
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University to help the
community and businesses
in their road to recovery, to
make sure they have a
workforce that can adapt to
an ever-changing world and
we can produce businessready graduates to support
that process.
I joined the University in
April this year. In my ﬁrst few
weeks I witnessed the launch
of our Together with
Business programme which
I am pleased to report has
gone from strength to
strength and has been
engaging with new and
existing business partners.
That programme
demonstrates that when
needed, the University can
adapt to respond to
business needs.
Already our degree
programmes delivered by the
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Suffolk Business School share
that same ethos of being
agile and being able to adapt
to changing circumstances.
We want to take this a step
further, unifying business and
education. It is our ambition
that all of the degrees in the
Suffolk Business School are
co-designed, co-delivered
and co-accredited with
industry. These three pillars
will ensure we are committed
to business-ready graduates,
aligning what we do to
with what industry wants
and needs.
Every course we deliver in
the Suffolk Business School
will be co-designed; we will
involve leaders in their ﬁeld
to shape our degree
programmes.
Every course will be
co-delivered; this will
include guest lectures,

live projects and assignments
and ﬁeld trips.
Every course will be
co-accredited. We want to
ensure every student that
leaves the Suffolk Business
School has a degree and the
relevant professional
accreditation so they enter
the world of work with the
education, skills and the
endorsement of the
professional body for their
chosen career.
This is how we will ensure
we blur the boundaries. Our
students are creative,
innovative and can think
outside of the box. Business
can beneﬁt from their fresh
ideas and a new approach.
We want our relationship
with business to be a twoway exchange; as much as
we want to engage with
business, we hope they want

www.suffolkchamber.co.uk
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For further
information:
www.uos.ac.uk/
togetherwith
business or
g.jagpal@uos.
ac.uk

www.suffolkchamber.co.uk
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to do the same and see the
beneﬁts as mutual.
In addition, we want to
ensure we build on existing
links with the BAME
community. Already we have
some excellent working
relationships as shown in our
annual BME Business Awards
that we run with the BSC
Multicultural Services, but
more can be done.
Equally, we have some
excellent foundations when
it comes to health and
wellbeing. We are working
to ensure both staff and
students have the support
they need and the resilience
that the world of
employment and the
community can beneﬁt from.
We have, in the last 12
months, worked with Suffolk
Mind and more recently we
introduced SilverCloud, a
leading provider of digital
mental and behavioural
health programmes. We are
keen to share our learnings
and examples of best
practice with business.
It is clear that over the last
nine to ten months, we have
all had to adapt to a ‘new
normal’. We want to be there
for business and we hope we
can work together to achieve
our goals and ambitions.
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How did
he do that?
Business rates
victor tells all
Q: What do you think of
business rates compared
to alternative means of
taxing businesses?
A: In my view business
rates are not ﬁt for purpose
and they need a complete
overhaul.
The rates applied in our
sector were historically
linked to turnover as
opposed to square footage
which is a surprise to
most people. As a result
if you are successful and
raise your turnover and
invest in renovations and
improvements without even
making the premises bigger,
you will potentially see a
large rise in your business
rates at the next review.

Q: Historically, how often
have you appealed about
this issue?
A: Appeals have been on
our agenda for every listing
over the last 20 years and
they have each run their
course. One of the biggest
challenges is that when you
win the appeal it doesn’t
necessarily carry forward to
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Paul Milsom of Suffolk Chamber member Milsom
Hotels & Restaurants challenged seven business
rates rises across the group’s Suffolk and Essex
properties - and won each one. He shares his
approach with Paul Simon of Chamber Voice.
the next listing, so in
essence you are ﬁghting
the same battles.

Q: What were the speciﬁc
issues with your appeals
for 2010 and 2017?
A: They were similar issues
in nature but the 2017 ones
were across every single one
of our sites and were for even
more signiﬁcant amounts
of money. Our rates shot up
across the board by 55% in
April 2017. Each individual
appeal was complicated
and fought on slightly
different issues.

Q: How did you go about
appealing?
A: We sourced the best
possible advice using
specialists in the hospitality
ﬁeld, which I think is very
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important. But we also made
sure we were well versed
and understood the process
and the issues relevant to
our case. Local rates experts
may be good for dealing
with local retail premises
on the high street but
hospitality rates are much
more complicated and need
a sector approach.

Q: What evidence did you
present?
A: It was a long complex
and complicated process,
and for each property there
was a different argument
and scenario. We ensured
we were focused and
speciﬁc to the relevant
property and tenacious
to the last. Ultimately, it
has saved hundreds of
thousands of pounds.

Q: What key advice would
you give other businesses
thinking of appealing
business rates?
A: I would urge everyone
to seek professional help
with an expert in their ﬁeld,
but also make sure you
understand the system so
that you don’t just accept
what they say as gospel.
I am always happy to help
fellow East Anglian hoteliers
if I can and I am happy to
speak to anyone who needs
some advice.

For further
information:
paulmilsom@
milsomhotels.com

www.suffolkchamber.co.uk
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As senior adviser for Suffolk,
I facilitate close teamwork
and also ensure advisers can
operate independently. In
the Growth Hub, we engage
one-to-one with businesses
to provide our free and
impartial service. Each
adviser brings their own
knowledge and experience,
and we tap into the
combined skills and
connections of the wider
team as required.
We work very closely with
our Suffolk Chamber of
Commerce colleagues, the
Local Enterprise Partnership
and other partners and
support organisations
and I help to propagate
these relationships. This
network has been such a
great resource during the
pandemic, and our advisers
have been able to utilise this
to support our clients.
Working remotely as we
are, I’ve worked to maintain
a high level of contact within
my team, both as a group in
regular team meetings, and

www.suffolkchamber.co.uk

Helping grow
companies in
the ‘new normal’
Samantha Vinyard-Jones works for the New Anglia
Growth Hub, which is managed by Suffolk Chamber of
Commerce on behalf of the New Anglia Local Enterprise
Partnership. Here, she reflects on how the team has
adapted its working practices during the last six months.
on a one-to-one basis, to
keep spirits up and make sure
everyone is fully informed
and supported. It’s been very
important to take the time
to listen to one another and
to try to retain a sense of
humour as the situation has

been wholly unexpected,
and with some very difficult
moments that have affected
us all. Talking things through
and providing clarity helps us
all to cope and stay focussed
and motivated.
We’ve had to adapt
rapidly and repeatedly: as
well as having a thorough
understanding of all of
the schemes from central
Government that we have
been advising on, we have
also been delivering preexisting and new grant
schemes from the LEP.
Our ‘new normal’ has
brought many challenges, but
we have been wonderfully
backed up by the Chamber,
which continues to provide
Suffolk businesses with
consistent and up-todate information, and the
LEP, which has helped
to keep us well-informed
of developments as well
as providing a group of
enterprise advisers to join

forces with us in answering
calls and responding to
emails during the height of
the crisis.
We take great
encouragement from the
resilience and versatility of
Suffolk’s businesses – they
are so inspirational and
determined. We have the
privilege of helping them to
put exciting plans into action,
as they ﬁnd new ways to
work so that they can thrive
and grow. They have the
ability to identify and create
opportunities and we are
always ready to help them to
navigate the way forward, to
realise those plans, recover
and prosper.

For further
information:
www.newanglia
growthhub.co.uk
or 0300 333 6536.
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Farmers and
producers urged to
sign up to Sizewell
Sheline Clark, Suffolk Chamber’s supply chain event coordinator, looks at
the opportunities for local and regional food producers arising from EDF
Energy’s plans to build a new nuclear power station at Sizewell C.

Photo: EDF Energy

Steve Carroll

Food producers throughout
Suffolk and the wider region
are being invited to register
as suppliers on the Sizewell
C supply chain in a bid to
adopt a ‘ﬁeld to fork’
initiative to feed workers
at the proposed new
power station.
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Sizewell C and Suffolk
Chamber of Commerce are
working with Suffolk
Agricultural Association to
create a collaboration of
providers to feed the
workforce, which could
number up to 7,900 people
on the main site during
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construction.
The aim is to replicate the
success of award-winning
Somerset Larder, which was
set up in 2015 to feed workers
at Hinkley Point C, and earlier
this year reached a signiﬁcant
milestone by serving its three
millionth meal. On average,
Somerset Larder provides
HPC with 8,000 sausages a
day, 100,000 eggs a month
and has served 200,000
full English breakfasts to
the workforce in the last
four years.
Steve Carroll, senior supply
chain lead at Sizewell C, said
he is determined to put local
produce on the menu when
construction commences.
He said: “The evidence from
Hinkley Point C is that people
on site are enjoying good
quality food and are keen to
support local suppliers, which
is not only cutting food miles
but is also stimulating the
south west economy.
“There is little reason for it
to be any different at Sizewell
C,” said Steve. “With the

amazing producers we have
locally to Sizewell, this
represents a major
opportunity.”
As well as feeding the HPC
workforce, Somerset Larder
has developed into a
sustainable business now
supplying the ﬁnest west
country produce across the
world, opening new markets
to smaller producers and
investing in training and
apprenticeships.
Suffolk Agricultural
Association is supportive of
the move to replicate that
success at Sizewell.
“The Suffolk Agricultural
Association is delighted to
offer support to its members
wishing to connect with this
project,” said chief executive
Phillip Ainsworth.
“The county boasts many
excellent food and drink
producers and this initiative
will offer them an opportunity
to link with a signiﬁcant
development for years
to come.”
Gareth Davies, head of
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Sizewell C supply chain
engagement at Suffolk
Chamber of Commerce, said
the aim was to make the
most of local produce on the
menus at Sizewell.
“For those producers
uncertain whether they are
big enough to have a seat at
the table, I would encourage
you to read the outstanding
case study of Pyne’s of
Somerset.
“Butcher Malcolm Pyne
recognised early on that
collaboration presented the
best opportunity for his
business to be involved at
Hinkley and, having registered
on the Hinkley Supply Chain
Portal, pulled together a
number of like-thinking
producers to create the
Somerset Larder joint
venture.
“The Suffolk Chamber of
Commerce’s aspiration is to
replicate their vision in Suffolk
ensuring that every mouthful
of food eaten at Sizewell C
comes from local producers.
“What is absolutely crucial,”
added Gareth, “is that
companies are registered on
our portal so we can match
their capabilities to
opportunities as they arise.”
NFU Suffolk county adviser
Charles Hesketh said of the
initiative: “We welcome the
ambition to put local food at
the heart of the Sizewell C
supply chain.
“From free-range pork and
grass-reared beef and lamb to
fresh vegetables, fruit, salad
crops and eggs, our members
can supply a wide range of
local produce to help keep
the workforce well fed.”
For further information
and to register your business:
www.sizewellcsupplychain.
co.uk

www.suffolkchamber.co.uk

Time to engage
with the end of
transition
Mike Chapman, one of Suffolk Chamber of Commerce’s
trade business advisers, updates Chamber Voice readers
on what to do as December 31 approaches.
The UK left the EU on 31 January, before
entering into a transition period, where
European rules and regulations would still
apply. The UK Government has ruled out
the possibility of extending the transition
period beyond the end of the year and
from January next year, the UK leaves the
Single Market and the Customs Union.
Time is short and irrespective of any
outcome to the trade negotiations; life will
be very different when we come to January
1, 2021. The UK’s New Border Operating
Model introduces procedures for importing
and exporting goods to and from the EU.
Customs declarations are complicated and
traders will need to prepare for new customs
paperwork. The EU has conﬁrmed that full
customs and regulatory checks will apply to
all UK exports and appropriate transit papers
and clearances will be required. Taxes and
VAT payments need to be made, further
adding to the burden on business. The
UK’s Border Operating Model is expected
to be developed over the coming months,
providing much needed granular guidance
for businesses.
The simple message – businesses
need to engage now in order to prepare
themselves for new trading rules and
customs formalities at the border and for the
end of free movement between the EU and

the UK. A few simple steps can make all
the difference.
A good ﬁrst step, communicate with your
staff - from senior managers to production,
sales and distribution staff, on how the
business will approach the challenges and
maximise the opportunities that will come
from the end of transition.
Second, this is a good time to reassess
your supply chain, how it is impacted and
what you can do to mitigate risk.
Step three, engage with your customs
agents or freight forwarder, to help you to
clear your goods at the border. If you are
trader currently without a customs agent,
then speak to the sector or seek advice on
how to work with a customs intermediary.
Step four, ensure you keep up to date with
Government advice and guidance, especially
on the Border Operating Model.
Step ﬁve, engage with the Suffolk
Chamber of Commerce, as a trusted
business intermediary, offering a suit
of training and services to promote
international trade and speak with the
Trade Business Advisers who are at hand to
provide free and impartial and free advice.
For further information visit the Trade Hub
at www.suffolkchamber.co.uk or contact:
michael@Sufffolkchamber.co.uk and
koyas@Suffolkchamber.co.uk
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Save your business thousands
of pounds every year

As well as our mental health training for the
workplace, we offer a proactive service to help
businesses to truly support employees of all
levels. As your wellbeing partner, we regularly
analyse the mental health temperature of your
team and proactively ensure that you have the
right tools at the right time to support a
positive culture.
Far more than the usual standalone mental
health workplace training course, phone line

or app, we offer experts in education, clinical
psychology and business – so working with us
ensures your business and your team beneﬁts
from the latest thinking and the best advice.
Don’t just tick the box of supporting employee
mental health, talk to us about how you can
genuinely support it and beneﬁt from the
signiﬁcant cost savings that will bring.
• About 602,000 British workers suffer from
work-related stress, anxiety and depression
every year.
• 12.8 million working days were lost to workrelated stress, anxiety and depression in 2019.
• Poor mental health can cost businesses up to
£2,564 per employee every year.
• Employees with good mental health are up to
three times more productive than those with
poor mental health.
• Employers who invest in employee mental health
can see a ROI of up to £9 for every £1 invested.
• Reactive Employee Assistance Programme
usage can be as low as 1% of employees.

• The cost of presenteeism to an organisation can
be 1.5 times greater than absenteeism.
For further information:
https://www.threeeggs.co.uk/
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Suffolk Chamber member
Three Eggs offers businesses
a Proactive Employee
Assistance Programme
to better support mental
health at work. Here, George
Bradley, co-founder, explains
what this means.

What COVID19 means for
your business insurance
According to the team at
PolicyBee, a Suffolk Chamber
member, most UK businesses
have had to change how they
work – some for good.
That change has meant
businesses asking themselves a
few questions about how they
operate. ‘Do we still need all
this insurance?’ is one of those
questions.
We’ve found the answer to that
is mostly ‘yes’. Although many
things have changed, one of the
things that hasn’t is risk. It’s shifted
a bit but it’s still there.
Here’s what you need to know.
No new work means no new
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mistakes, but clients can still claim
for losses from pre-coronavirus
work you did. Professional
indemnity insurance protects
your business from the ﬁnancial
consequences of those mistakes.
Staff at home – furloughed
or not – still work for you, and
employers’ liability insurance is
still a legal requirement for any UK
business with employees. Make
sure you have a deﬁned working
from home policy and make every
effort to check employees’ athome work stations for health and
safety problems.
Cybercrime is a different kind of
virus-related problem. Your data
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and systems are, if anything, more
vulnerable with homeworkers’
potentially unsecure software
and networks making life easy
for hackers. Cyber insurance pays
to help your business recover
following an attack.
It’s an unfortunate truth that
redundancies have increased.
If your business hasn’t ticked
all the HR boxes and followed
redundancy processes to the letter,
accusations of unfair dismissal
and/or discrimination can be made
against those in charge. Directors’
and officers’ insurance covers the
legal costs of defending those
accusations.

The full effect of coronavirus on
the UK economy is still something
of an unknown quantity. At least
there are things you can do to
protect your business in the
meantime – and Suffolk Chamber
members get up to 10% off their
professional indemnity insurance
too.
For further information: www.
policybee.co.uk/SuffolkChamber
or 0345 222 5370.
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Amanda Pancherz from Prolog Fulfilment
answers a few questions about the Suffolk
Chamber member and its offer.
Who are we?
Prolog Fulﬁlment is an outsourcing
company offering services fulﬁlment,
warehousing and contact centres.
We offer solutions to our clients
which reduce their cost and improve
their service.
What do we do in Sudbury?
Prolog has managed a contact
centre in Sudbury for a large multi-

national airline for almost 35 years.
We continue to offer these services
for our clients in our 120-seat
contact centre, which is still based
in the town.
We offer our clients huge levels
of expertise and excellent service
delivery at a competitive cost.
What do we want to do in Sudbury?
We would like to increase our

Photo: Prolog Fulﬁlment

A fulfilling role

level customer contact and
pride ourselves on providing
exceptional customer service,
through digital, voice and
social media.
In terms of client sectors, we
cover commercial, government
and charity. We have our own
in-house IT team to ensure we
can deliver a smooth integration
of systems. We have capacity to
train and take on circa 100 agents.
We remained fully operational
during Covid19 and are now
seeking to expand and offer our
services to new clients.

contact centre offering in Sudbury
by around 100 people. We believe
that Sudbury is a great place to do
contact centre business and would
like to grow our presence.
What types of company are we
looking to do business with?/
What type of activity are we
looking to deliver?
At Prolog we specialise in high

For further information:
www.prolog.co.uk or Amanda
Pancherz on 07974 205786.

This September Guy Longhurst celebrated 25 years with Ellisons
Solicitors, who are members of Suffolk Chamber of Commerce.
Ellisons Solicitors is one of
the oldest, most established
and fastest growing ﬁrms
in the East of England
having been founded
over 250 years ago. It has
offices located across Essex
and Suffolk: Colchester,
Chelmsford, Ipswich, Bury
St Edmunds and Tendring.
Currently managing

partner, Guy joined the ﬁrm
in 1995, becoming partner
in 1999 and the ﬁrm’s senior
partner in 2012.
Guy specialises in all
aspects of commercial
property matters and
says that Ellisons is a very
important part of not only
his, but also his family’s life.
“Clients often say we’re

Planning for a secure ﬁnancial
future for your business is not
something that should be left
to instinct or chance – that has
become particularly clear over
the past few months as we’ve
seen everything normal turned
upside down.
Many businesses have felt the
impact of the current ﬁnancial crisis:
it is hugely important to ensure
that your business has adopted a
strategy that provides resilience to
the much-predicted recession that
we may be facing over the next year

www.suffolkchamber.co.uk

like a family ﬁrm without
being a family ﬁrm. We
make sure that everyone is
courteous and respectful to
one another and we believe
in giving clients honest,
sensible, pragmatic advice
and feel our clients respect
us for that.”
In terms of career
highlights, Guy talks about

his colleagues: “For me
working and growing as a
team is undoubtedly the
greatest achievement of
the ﬁrm. We want to deliver
excellence to our clients so
in turn have invested heavily
in training and development
to ensure we provide
the best service we can.
Anybody joining Ellisons
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25 Years at Ellisons Solicitors

today knows there
is a career path for them
and they can fulﬁl their
career objectives with
our full support.”
For further information:
www.ellisonssolicitors.com

Independent financial
advice – choose chartered
and possibly beyond.
Independent ﬁnancial advice is
a critical part of making sure that
the ﬁnancial framework you build
around you and your business is
ﬁt for purpose. However, it’s not
something that is done once and
never revisited: it’s important to
keep your ﬁnancial strategy under

regular review in these difficult times
to ensure that it’s still suitable in the
light of any changes in your business
planning as well as being agile when
faced with challenging events both
in the UK and worldwide.
Suffolk Chamber of Commerce
members, Smith & Pinching are
Chartered Financial Planners and

have been providing sound ﬁnancial
advice to both business and
personal clients for nearly 50
years. For a no-cost exploratory
review to discuss ﬁnancial planning
for you or your business call Jeremy
Woodruff, branch director, on 01502
515383 or email lowestoft@smithpinching.co.uk
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3rd Party Logistics Ltd t/a 3PL
01394 674878
Kevin@3pl.co.uk
3pl.co.uk
Mr Kevin Lawrenson,
Managing Director
Haulage contractor.

6 Alpha Associates Ltd
02033 713900
r.griffiths@6alpha.com
www.6alpha.com
Ms Rebecca Griffiths,
Commercial Manager
UXO Risk Mitigation Measures
including initial desktop studies, and
follow on on-site surveys conﬁrming
to CIRIA C681.

Crofton Engineering Ltd
01223 892138
glen@crofton-eng.co.uk
www.crofton-eng.co.uk
Mr Glen Godfrey, Managing Director
Specialising in the fabrication and
installation of steel structures. The
business has enjoyed a long history
working with clients across diverse
backgrounds.

East Anglian Chambers
07782 388654
simongladwell@ealaw.co.uk
www.ealaw.co.uk
Mr Simon Gladwell, Barrister
East Anglian A set of barristers
providing high quality legal services
throughout the UK.

BSAS Telecoms Ltd
01638 555808
kayleigh.bamford@bsas.co.uk
www.bsas.co.uk
Ms Kayleigh Bamford, Marketing
Manager
Partnering with UK businesses
to supply contemporary, tailored,
solutions-driven telecommunications
services.

Catsurveys Ltd
01277 226600
info@catsurveys.com
www.catsurveys.com
Mr Simon Jefferson, Head of
Commercial
Specialist surveying company
specialising in underground utility
detection and ground penetrating
radar surveys

CityFibre Holdings Limited
07542 935126
natalia.brightmore@cityﬁbre.com
www.cityﬁbre.com
Ms Natalia Brightmore, Regional
Marketing Manager
CityFibre provides wholesale
connectivity to multiple business
and consumer service providers,
local authorities and mobile
operators.

Cladspray Solutions
07719 329753
Dan@cladspraysolutions.co.uk
www.cladspraysolutions.co.uk
Mr Dan Ruegg, Technical
Sales Director
On-site spraying contractor.

Clima-tech HVAC Ltd
01728 684437
ashley@clima-techservices.co.uk
www.clima-techservices.co.uk
Ms Franki Shemmings, Director
HVAC Engineer, ASHP, GSHP, A/C
wind turbines.

Coastal Global Logistics Ltd
01473 653030
james.hallinan@cglltd.co.uk
www.cglltd.co.uk
Mr James Hallinan, Export
Coordinator
Freight forwarding company.
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EWB Logistics Limited
01473 553277
kevin@ewblogistics.co.uk
www.ewblogistics.co.uk
Mr Kevin Randall, Director
Freight forwarding, warehousing and
transport

F G Fennell & Co Ltd
01502 572065
Richard@fgfennell.co.uk
www.fgfennell.co.uk
Mr Richard White, Senior
Contracts Manager
Mechanical services, plumbing and
heating.

Moughton Engineering Ltd
01493 650195
enquiries@moughton
engineering.co.uk
www.moughtonengineering.co.uk
Mr Paul Moughton, Managing
Director
One of the leading specialists
in design, project management,
manufacture, installations. Over
40 years in nuclear, construction,
engineering, oil, gas and food sectors.

Nub News (Suffolk)
07824 167196
derek.davis@nub.news
shotleypeninsula.nub.news
Mr Derek Davis, Regional Editor
(Suffolk)
Hyper-local online community news
platform serving Suffolk towns,
currently Felixstowe and the Shotley
peninsula, and expanding.

Omega Ingredients Ltd
01473 836400
j.walker@omegaingredients.co.uk
www.omegaingredients.co.uk
Ms Jenny Walker, Sales And Office
Administrator
Award-winning creators of specialist
natural ﬂavours and natural
ingredients for manufacturers of
food, ﬂavour and beverage products
worldwide.

Peterson (United Kingdom) Ltd
Harvest Agency Services Ltd
01255 818092
mhassan@gp-shipping.com
www.harvest-shipping.co.uk
Mr Mark Hassan, Commercial
Manager
Provision of Port Agency and Ship
Chartering services.

Ischebeck Inform Limited
07442 430287
trevor.larkin@informuk.co.uk
www.informuk.co.uk
Mr Trevor James Larkin, Special
Products Manager
Suppliers of new and innovative
products for use in the construction
of concrete structures.

JKH Ltd
01638 713795
sales@jkhltd.co.uk
www.jkhltd.co.uk
Mr Daniel Prince, Director
Pre-cast concrete manufacturing
and metal fabrication.

Kocurek Excavators Ltd
01473 217477
rebecca.kelly@kocurek.co.uk
www.kocurek.com
Ms Rebecca Kelly, CFO
Manufacturer of bespoke excavator
front end equipment and
modiﬁcations.

01493 334736
csharpe@onepeterson.com
energylogistics.onepeterson.com
Mr Colin Sharpe, Regional Key
Account Manager
Comprehensive range of safe, reliable,
value-added logistics solutions to the
energy industry globally. A strong
track record in optimising integrated
supply base and logistics operations.

Pilates Haven
07488 268334
pilatesyogajean@gmail.com
pilates-haven.co.uk
Mrs Jean Wilcox, Pilates
Teacher and Studio Owner
Pilates studio.

Planet Earth SOS UK &
Europe Limited
01449 258437
spencer@planetearthsos.com
www.planetearthsos.co.uk
Mr Spencer Rayner,
Managing Director
Virtual mall, opportunities,
global market.

Platinum Cleaning
07500 192941
wayne@ipswichcleaning.co.uk
www.ipswichcleaning.co.uk
Mr Wayne Bullock, Director
Contract cleaning commercial
and domestic.

Lingwood Food Services Ltd
01449 771202
ian@lingwood.net
www.lingwood.net
Mr Ian Hope, Managing Director
Providers of food processing and
packaging lines and stand alone
equipment.
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Power Testing Ltd
01245 266800
chrispark@powertesting.co.uk
www.powertesting.co.uk
Mr Chris Park, Managing Director
Specialist HV/MV/LV electrical
SME contractor.

Prior Power Solutions Ltd
01493 441383
info@priorpower.com
www.priorpower.com
Mr James Rix, Managing Director
Prior Power Solutions, the new name
for Prior Diesel, is a leading supplier of
specialised diesel-driven, alternative
and sustainable power systems,
equipment and services.

Pure Partners LLP
07926 501935
richard@pure.partners
pure.partners
Mr Richard Adams, Managing
Partner
Investor in SMEs.

RLMH Ltd
01206 397137
Richard@rlmhltd.com
www.rlmhltd.com
Mr Richard Hudson,
Managing Director
Commercial property developers
specialising in offices and business
parks.

Siemens Healthineers
01787 242671
ali.burns@siemens-healthineers.com
www.siemens-healthineers.com
Mr Ali Burns, Managing Director
Leading medical technology
company with over 170 years of
experience and 18,000 patents
globally.

Spiderling Consulting Limited
07825 051398
iain@spiderling.org
www.spiderling.org
Mr Iain Jeffries, Director
Consulting services for strategy,
digital transformation and change
management.

Sudbury Office Supplies
01787 374331
sales@sudburyofficesupplies.co.uk
www.sudburyofficesupplies.co.uk
Mr Giles Hume, Partner
Supplier of stationery, office furniture,
packaging, catering supplies and all
your office needs.

Tom Robinson Landscaping Ltd
07495 013983
tom@tomrobinsonlandscaping.com
www.tomrobinsonlandscaping.com
Mr Tom Robinson, Director
Professional hard and soft
landscaping contractors covering
East Anglia.

Tubes Scaffolding Ltd
07785 715858
petethompson@
tubesscaffolding.co.uk
www.tubesscaffoldingltd.co.uk
Mr Pete Thompson, Contracts
Manager
Scaffold company for domestic,
commercial, industrial, NASC
registered, covering the whole of East
Anglia, free estimates supplied.

www.suffolkchamber.co.uk

