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welcome
CEO’s

As well as reflecting companies’ wider social responsibilities, the 

campaign sought to highlight the business benefits of boosting staff 

health and wellbeing, including improved productivity and reduced 

absenteeism.

The campaign was judged to have gone so well, that the initiative has 

been extended for a second year. In 2019, we are working together 

to share best practice and to develop a practical toolkit that will 

encapsulate best practice in the county and which will be launched 

at a health summit in the autumn, which is due to be attended by Rt. 

Hon. Matt Hancock, secretary of state for health.

 

It’s clear from discussions with colleagues in other parts of the British 

Chambers of Commerce network, that Suffolk is well ahead of the 

curve with this Improving Workplace Health (IWH) initiative. There 

is a real opportunity here for us to position the county across the 

national stage both as a thought and practice leader and as part of 

the wider efforts to attract investment and talent into Suffolk.

That is why we have devoted a large number of pages in this edition 

to Chamber Voice to the subject of health and wellbeing.

On page 7, there is an update as to what the IWH has achieved and 

its future ambitions.

Two of Anglian Water’s senior executives answer questions about the 

changing nature of this vital business and touch on their very well 

developed approach to staff health and wellbeing (page 8 and 9).

On pages 10 and 11, Abbeycroft Leisure chief executive Warren 

Smyth outlines the challenges and opportunities of being a growing 

presence in the county’s fitness and lifestyle sector. 

On the following spread (pages 12 and 13), Jon Neal, chief executive 

of Suffolk Mind, provides clear evidence and some fascinating case 

studies as to the mutual benefit to businesses and their staff from 

more people-friendly working practices.

Last year, Suffolk Chamber joined forces with Suffolk 

County Council’s public health team to raise awareness 

among local businesses of their role in improving the health 

and wellbeing of their staff.

Welcome to the spring  
edition of Chamber Voice

I frequently use the term ‘grassroots first 

organisation’ when describing how 

Suffolk Chamber works.

Essentially, we provide services to help address the concerns and 

support the growth plans of our members at the most local level. 

That is why Suffolk Chamber, as well as representing the best 

interests of the business community as a whole across the county, 

is organised into local chapters.

These are: Bury St Edmunds, Greater Ipswich, Haverhill & District, 

Lowestoft & Waveney and Newmarket & District. In addition, we have 

‘linked to’ agreements with Felixstowe Chamber of Trade & Commerce, 

Stowmarket Chamber of Commerce and Suffolk Coast Business.

There has, therefore, until recently been a geographical gap in 

our local presence: the area covered by Babergh and Mid Suffolk 

District Councils.

That is why I was delighted to host the launch of the initiative 

aimed at establishing Suffolk Chamber in Central Suffolk (page 3). 

We’ll be keeping our members informed as we progress this vital 

project to a full launch sometime in the autumn of this year.

Talking of our grassroots presence, I’d like to thank those 

individuals who devote so much time and energy in serving on our 

local boards. There have been quite a few new faces joining them in 

recent months and you can read about these on page 4.

One of the most popular features in Chamber Voice is our business 

advice page. In this issue, Susie Jarrold examines how organisations 

can get the best returns possible from their training budgets (page 6).

I hope you enjoy this issue of your magazine.

Graham Abbey President

John Dugmore
Chief Executive

chamberwelcome

I hope you enjoy this issue 

of Chamber Voice.

president’s 
address

Chamber Patrons
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Central Suffolk presence
Suffolk’s leading business organisation 
launched a new initiative last month 
aimed at delivering improved business 
support and representation across  
the Babergh and Mid Suffolk areas of 
the county. 
 Suffolk Chamber of Commerce, the voice of 

business in the county, has kicked off its plans 

to set up a new Suffolk Chamber in Central 

Suffolk subsidiary to complement its root and 

branch approach to lobbying, representation 

and business support that is already reflected 

in west and east Suffolk.

 It is now looking to recruit businesses to a 

local board and craft up a manifesto that will 

give direction to its long-term campaigning 

efforts.

 It is anticipated that the next few months 

will see a local business board created and a 

manifesto crafted that will drive direction to 

its long term local campaigning and business 

support efforts, with this manifesto formally 

being launched in the autumn of 2019.

 As a grassroots member-led body, Suffolk 

Chamber is organised into a number of 

‘branches’ that offer a localised or thematic 

focus. Therefore, there are geographical 

subsidiaries in the West of Bury St Edmunds, 

Haverhill & District, and Newmarket & 

District, and in the East Lowestoft & 

Waveney and Greater Ipswich, plus three 

sectoral groups: Suffolk Chamber Business 

Women, International Trade and Transport & 

Infrastructure group.

 Graham Abbey, president of Suffolk 

Chamber said: “We have quite a number of 

members across the central Suffolk area and 

listening to feedback felt now was the time to 

give them the same localised representation as 

other areas across the county. 

 “As with all other parts of our organisation, 

Suffolk Chamber in Central Suffolk will 

provide both day-to-day advantages to our 

members there and help build a longer-term 

understanding of their future needs with their 

local councils, MPs, the New Anglia Local 

Enterprise Partnership and Suffolk County 

Council, to name a few key stakeholders.”

Suffolk Chamber in Central Suffolk will work 

collaboratively alongside the existing town 

chambers in the area: Hadleigh, Stowmarket 

and Sudbury.

 Suffolk Chamber’s plans to establish an area 

presence across Babergh and Mid Suffolk 

have been welcomed by both councils, which 

are seeking to put their relationships with the 

business community onto a similar, strategic 

footing as other parts of the County in order to 

deliver services that assist existing businesses 

to grow and attract inward investment.

 Cllr. Simon Barrett, Babergh District 

Council’s cabinet member for economy said: 

“Every business thinks differently 
and has different needs. Once up 
and running, Suffolk Chamber in 
Central Suffolk will work together 
with our business communities 
across both districts, recognising 
those needs and helping ventures 
of all types and sizes to develop 
and thrive.”

 Cllr. Gerard Brewster, Mid Suffolk District 

Council’s cabinet member for economy said: 

“The introduction of Suffolk Chamber in 

Central Suffolk forms a key part of our Open 

for Business Strategy, as it will help facilitate a 

strong and unified voice for the local business 

community. It will also provide a platform 

for businesses to lobby central and local 

government to create the environment, where 

businesses can thrive and prosper.”

Suffolk Chamber launches plans to establish new

Guests at the launch of the initiative to set up Suffolk Chamber in Central Suffolk
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Travelling west to east across the county, 

Steve Elsom takes over as chair of 

Suffolk Chamber in Newmarket & District 

from Matthew Darroch-Thompson.

David King, new product introduction 

lead at Sanofi, joins the Suffolk Chamber 

in Haverhill & District board with John 

Mayhew, executive chairman at Fiscale, 

becoming chair.

David Buist, chief operating officer at 

Green Duck, Charlie Dalton, Zedbox 

founder, Steven McGrath, partner at 

Rudlings Wakelam, Rachael Ward, 

chartered trade mark attorney and 

co-founder, Ward Trade Marks and Ian 

White, managing director of Beckett 

Investment become part of the Suffolk 

Chamber in Bury St. Edmunds board.

Willis Towers Watson managing director 

Richard Brame becomes part of the 

Suffolk Chamber in Greater Ipswich 

board and both Lovewell Blake partner, 

James Shipp and Bradley Adnams, 

chambernews

board members
NEW CHAMBER

Jennifer Cushion

David Buist

Steve Elsom

Marlini Finney

Richard Brame

John Mayhew

James Payne

James Shipp

David King

Bradley Adnams 

manager of spirits and exports at 

Adnams join colleagues onto the one 

in Suffolk Chamber in Lowestoft & 

Waveney.

In further news, Jennifer Cushion of Fern 

Communications has agreed to become 

vice chair of the Suffolk Chamber in 

Lowestoft and Waveney board.

Marlini Finney, a director at Challs 

International has joined the board of 

Suffolk Business Women, another key 

part of Suffolk Chamber, as has James 

Payne senior development officer - 

Suffolk Sport.

In recent months, different parts of the Suffolk Chamber 
family have welcomed new board members – or existing 
board members who have taken on new roles.

       Welcome to all our new board members 
and many thanks to those who have stepped 
down. We are very fortunate to have so many 
great businesspeople willing to devote their 
time and energy to Chamber activities

John Dugmore
Chief Executive of  Suffolk Chamber, said:
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The team behind the campaign to upgrade 

the A1307 between Haverhill and the junction 

with the A11 just outside Cambridge welcomed 

the news that the road has been included in a 

government report for potential investment.

 The A1307 Strategy Board is chaired by the 

MP for West Suffolk, the Rt. Hon Matt Hancock 

MP, and is managed by Suffolk Chamber of 

Commerce.

 After a number of years of evidence-gathering 

and lobbying, the campaign has persuaded the 

Department for Transport (DfT) to include the 

A1307 in its Major Roads Network (MRN). 

 The MRN is made up of a middle tier of 

the country’s busiest and most economically 

Sarah Howard MBE  

re-elected to revamped  
senior national position

Sarah Howard MBE, Suffolk Chamber of 

Commerce’s immediate past president, has 

been re-elected to an increasingly influential 

role at the British Chambers of Commerce 

(BCC), the UK’s leading business network and 

lobbying organisation.

 Sarah became the BCC’s vice president 

in 2017 – the first time a Suffolk Chamber 

member had served on the BCC board. 

Now, after a governance review which 

involved improving the clarity surrounding 

the respective board level positions, she has 

become the body’s vice chair for 2019. Sarah 

also maintains her role as the chair of the 

BCC’s Accreditation Panel.

 Sarah continues to run Haverhill-based 

Sarand Business Software with her partner – 

a company which is celebrating 25 years of 

trading in 2019. She also chairs Abbeycroft 

Leisure, a not-for-profit organisation running 

leisure centres across Cambridgeshire and 

Suffolk and is a governor of West Suffolk 

College. 

 She was awarded the MBE for her services 

to the community as chair of ONE Haverhill, a 

neighbourhood community programme.

  John Dugmore, chief executive of Suffolk 

Chamber, explained that “what amounts to 

Sarah’s re-election is a tremendous recognition 

of her inspiring energies in supporting and 

promoting chambers of commerce up and 

down the land, including ours.

important local authority ‘A’ roads, sitting 

between the national Strategic Road Network 

and the rest of the local road network.

 John Mayhew, chair of Suffolk Chamber in 

Haverhill & District, said: “It’s great news that  

the A1307 is on the MRN list and has made  

the grade in the government’s road investment 

plans. 

 “However, being included in the DfT’s 

report is no guarantee that the A1307 will 

automatically attract the funding it needs to 

be upgraded. Our campaign must continue to 

build support from communities from across 

the three counties which it impacts upon.”

Entries for this year’s British Chamber 

Business Awards have opened and there  

are more chances for Suffolk businesses to 

win than ever before.

 There are two new categories to enter  

this time around bringing the total number  

to nine: 

• Small Business of the Year
• Export Business of the Year
• Best Use of Technology
• Employer of the Year
• Workplace Wellbeing Award
• Customer Commitment Award
• High Growth Business of the Year
• Family Business of the Year - NEW
• E-Commerce Business of the Year - NEW

 

 Only fully paid members of accredited 

chambers of commerce, including Suffolk 

Chamber of Commerce members, can  

enter eight of the nine categories for the 

2019 Chamber Business Awards programme. 

However, the E-Commerce Business of the 

Year award is open to non-members, should  

a non-member win the national award for  

this category, they will not be eligible to  

win Business of the Year.

 Suffolk businesses have until 28 June to 

enter via the BCC website:  

www.britishchambers.org.uk  

 The national award winners will be 

announced at a gala dinner in London on  

28 November.

Winners of last year’s BCC awards

time to shine
for yourselves and Suffolk
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A1307 improvement campaigners
“pleased that road makes the grade in Government investment plans”

Attendees at the first A1307 Strategy Board

Writer, broadcaster and intrepid traveller 

Ben Fogle has been confirmed as the 

guest speaker at Suffolk Chamber’s next 

Prestige Dinner. This will take place on 

Thursday 19 September, 6pm – 10pm at 

Trinity Park, Ipswich. Individual tickets can 

be booked via Suffolk Chamber’s website 

at £80 including VAT and a table of 10 for 

£720 including VAT can be reserved by 

contacting though Kayleigh Streeton at: 

kayleigh@suffolkchamber.co.uk.

Prestige Dinner  
speaker confirmed

STOP PRESS



Q: What are the key drivers in the 

training sector?

A: I think one of the key things is about 

building an ‘agile’ culture. Successful 

organisations need highly responsive, 

confident teams to navigate uncertainty 

and a faster pace of change, so 

there is quite an emphasis now on 

developing soft skills such as resilience, 

communication and problem solving 

Q: Do Suffolk businesses really 

appreciate the long-term benefits of 

training investment?

A: It’s a bit of a mixed bag. The overall 

situation has changed a lot since 

the last recession when training was 

definitely seen more as a cost. Many 

Organisations are leaner now and there 

is a more acceptance that people are a 

business’s greatest asset; to achieve your 

commercial goals you have to support 

your people to be as good as they can. 

Other benefits of employee retention, 

wellbeing and motivation are also high 

on the agenda.  

Q: What advice would you offer 

a business looking for a training 

provider?

A: Talk to a few providers, recognise that 

cheapest may not give the best return, 

and build a relationship. 

Business should be looking for a provider 

who really wants to engage with their 

organisation, to understand the culture 

& the business’s goals and challenges. 

Building A long term relationship with a 

trusted provider will deliver greater value 

from the investment.  

Q: How should a business evaluate the 

return on investment from training?

A: On paper it’s a simple calculation 

of benefits over costs, just not always 

so easy to measure. Student response 

& learning can be measured through 

evaluation. However the real return 

comes from the application of skills and 

new behaviour back in the workplace, 

leading to improved performance. 

Measuring this requires observation, 

reviews and coaching. With some 

courses such as leadership and 

management, you’d expect there to 

be a work based project as part of the 

programme that would deliver tangible 

business benefits. Ideally all training 

should be part of a process of needs 

assessment, planned outcome, delivery 

and review; with ongoing support from 

the line manager or colleagues.

Q: How insulated is the  

training sector for any future  

economic slowdown?

A: There is bound to be some 

impact in a slowing economy 

and traditionally training was 

one of the first areas to be 

cut back. However there 

has been a noticeable shift 

towards viewing training 

as an investment for 

business benefit. I think 

businesses will work to 

get more out of their 

training budgets by 

clear focus on business 

objectives, training key 

people to then cascade 

the learning through 

their teams, using s

horter interventions and 

supporting with social, collaborative  

and web based learning. 

The importance of training
Susie Jarrold, managing director of Suffolk Chamber member Jarrold Training, 
talks to Paul Simon about making the most of your training budget.
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Susie Jarrold

For more information contact  
Susie Jarrold  

on susie@jarroldtraining.co.uk  

or 01603 677107  

or go to: www.jarroldtraining.co.uk
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As part of this ambition, the team is 

working in partnership with Suffolk 

Chamber of Commerce to develop the 

Improving Workplace Health initiative, 

designed to equip Suffolk businesses 

with the confidence and tools to boost 

workplace health.

 After the initial focus group involving 

a range of businesses interested in 

improving their staff’s health and 

wellbeing, plans are well advanced to 

host a series of workshops on the theme 

of ‘building resilience’.

 The first workshop will be held on 15 

May and will be on the theme of ‘building 

resilient individuals’. Sue Gull, staff 

partner at Scrutton Bland will be sharing 

some of her first-hand experiences on 

this topic, before all the participants will 

be invited to discuss their ideas.

 The workshop will be held at Suffolk 

Chamber of Commerce’s offices at  

Felaw Maltings between 5pm and 7pm. 

For more information and to book, 

please contact Emma Alderton on 

emma@suffolkchamber.co.uk 

 The aim after this workshop – and each 

of the others – is to collate all the best 

practice identified into a single toolkit 

available to all businesses. The toolkit is 

scheduled to be launched at a Health 

Summit in November.

 According to John Dugmore, chief 

executive of Suffolk Chamber of 

Commerce: “Although we have pencilled 

in the topics for the later workshops – 

building resilient leaders, teams and a 

resilient Suffolk – we don’t want to be 

too prescriptive. If the first workshop 

identifies different challenges, we will 

channel that into the subsequent ones. 

 “They key for Suffolk Chamber is to 

produce a toolkit that works for as many 

businesses as possible they seek to do 

the right thing for their staff, to boost 

productivity, reduce sickness levels and 

improve morale and wellbeing.”

 “Our aim is to make Suffolk the most 

resilient place in the country.

 Suffolk Chamber and Suffolk County 

Council also unveiled the launch of a 

new Improving Workplace Health ‘virtual’ 

board made of representatives from 

Suffolk businesses. The role of the board 

is to offer guidance and advice about  

the emerging toolkit and to provide 

direction more generally about this 

innovative initiative.

  the most resilient
place in the country

Aspiring to make Suffolk 

Suffolk County Council’s public health team is spearheading 
a project to improve workplace health and resilience among 
Suffolk businesses. 
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Cllr James Reader
Cabinet member for health at  
Suffolk County Council, said:    

James Reeder, Cabinet Member for Health

      This is the start of what 

we hope will be a fruitful 

and productive conversation 

with local businesses to find 

out what matters to them 

when it comes to workplace 

wellbeing and how we 

can develop the resources 

necessary to foster healthy 

employees and resilient 

businesses. I’m excited to 

see the outcome of this 

work and the positive impact 

it will have on the county’s 

workplaces 
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Paul Simon recently met Suffolk Chamber patrons Anglian Water Group’s 
Ciaran Nelson, director of brand and communications and Karen Barclay, 
head of regional engagement, to talk about everything from the threat of 
nationalisation to caring for its employees.

Still loving 
every drop
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Left: Ciaran Nelson, right: Karen Barclay.

Health & wellbeingHealth & wellbeing

Health & wellbeingHealth & wellbeing
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Q: What are your respective roles 
and backgrounds?

KB: I joined in November last year, and 

the vast majority of my career has 

been in financial services, including 

consultancy and banking supervision. 

The key to all of these was relationship 

management and stakeholder 

engagement, which is absolutely central 

to my role at Anglian Water.

CN: I’ve been at Anglian Water for nine 

years and my background is in media 

relations and campaigning, although 

I prefer to term it as professional 

storytelling. Before here, I ran the 

national press office for the RSPB, so 

being able to apply the campaigning 

techniques I’d learnt at an NGO and 

then applying those in a corporate 

environment is very interesting.

Q: What are the key dynamics in 
your sector?

CN: Change and challenge! I think if you 

look at any industry from a big picture 

perspective, there has been a massive 

jump in customer expectations. These 

have been fuelled by everything from 

social media to the political change in 

the country and it makes people look at 

organisations like ours quite differently 

from how they did in the past.

This leads people to ask questions like 

what our role is in society and how 

we’re supporting the communities 

they’re part of.

We welcome that sort of challenge, and 

we aim to be on the front foot where 

change like this is concerned. We’re not 

waiting for change to be done to us – 

for instance, we try to ensure that we 

anticipate changes in terms of meeting 

and exceeding customer needs before it 

becomes a regulatory requirement.

Q: How important is new 
technology to Anglian Water?

KB: It’s of critical importance, if we are 

going to continue pushing the boundary 

with our industry leading performance 

on leakage for example we need the 

help of different companies to work 

with us and innovate across our supply 

chain. We’ve ambitions to reduce 

leakage by a further 22%.

One example is an installation 

programme of 6000 noise detaching 

devices across the network which will 

enable us to  detect leaks earlier than 

usual – and get those repaired with 

much less disruption.

Q: The Labour Party wants to 
renationalise the water industry. 
What are you doing about it?

KB: It is certainly a concern. It is also 

a threat to the continuing investment 

programme of this company and the 

whole industry, which has been really 

significant in terms of money spent and 

the environmental benefits that it is 

delivering.

We are keen to put our case forward 

and also point out what else might 

be at risk from renationalisation. The 

business plan we’ve proposed for the 

East of England from 2020 is £6.5bn, 

a 30% increase on the last plan. If you 

put the investment expenditure that 

exists in the private sector into a Labour 

government portfolio, it’s hard to 

understand how that would 

be prioritised against other priorities 

such as health, education and security.

That said there is a general recognition 

across society that big business does 

need to take more responsibility and 

really think about its purpose. I think at 

Anglian Water we’ve good a really 

good track record in that regard 

for example with our business in 

the community work where we’ve 

pioneered a place-based approach in 

Wisbech.

Q: What is your approach to 
corporate social responsibility?

CN: It is 100% strategic to the point that 

it is intrinsic within us. We don’t even 

call it CSR anymore, because it’s just 

the way we work. We are a responsible 

business, quite literally working to serve 

everybody in society.

KB: Having come from other 

businesses where CSR is basically a 

tick box exercise, it’s clear that here 

at Anglian Water it’s very much more 

ingrained and enduring. This includes 

our approach to apprenticeships, for 

example at the College of West Anglia, 

training apprentices for the operational 

roles we need and we target 100% of 

the apprenticeship levy.  

Q:  Suffolk Chamber is working 
with Suffolk County Council on 
the Improving Workplace Health 
initiative. How seriously does 
Anglian Water take the mental and 
physical health of its staff?

CN: It starts right at the top with 

Peter Simpson, our chief executive, 

who personally takes this issue really 

seriously. He recognises the hugely 

diverse workforce we have in terms of 

geography, age and the types of roles.

We do as much as possible to make 

sure everyone’s individual needs 

are catered for. So if someone has a 

predominantly physical job, we make 

sure that musculoskeletal injuries 

are minimised. And much like many 

businesses we are recognising the 

importance of mental health. We’ve got 

a lot of programmes in place to self-

support, and to allow the business to 

step forward where appropriate to 

help colleagues.

Wellbeing is of course cultural, and 

we have a mantra that people should 

be better off having come to work, 

not just financially but emotionally 

and physically as well. It has reaped 

dividends, as Peter has collected many 

accolades in a very humble way on 

our behalf. That’s also carried through 

to our Glassdoor ranking as the best 

employer in the UK.
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For more information about 

Anglian Water Group, visit: 

www.anglianwater.co.uk

chamberhealth&wellbeingspecial

Health & wellbeingHealth & wellbeing

Health & wellbeingHealth & wellbeing
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We’re sitting in Haverhill Leisure 
Centre’s tastefully revamped 
Paddy & Scott’s Café which looks 
onto the bright colours of the 
complex’s new multi-layered play 
area and climbing walls – part of a 
recent £1.5m refurbishment by St 
Edmundsbury Borough Council.

According to Warren Smyth, who started 

out in the sector aged just 16, it’s not just 

the kit that has changed.

“It’s much more professional to be perfectly 

honest. There are now very high calibre 

individuals moving into the sector from a 

variety of others including the private sector.

“Also, people’s trends as to how they take 

part in leisure are changing dramatically. 

We’re sitting somewhere where you can 

experience everything from soft play to 

climbing to Pilates and yoga and traditional 

exercise classes upstairs, as well as a 

swimming pool.”

For Warren that’s where technology plays 

an increasingly important part in helping 

the company’s customers gain maximum 

benefit from their membership.

Abbeycroft recently launched a member 

app that cleverly integrates with wearable 

devices so that users can track, monitor 

and visualise all their fitness data from one 

shared space. From Fitbit to Garmin and 

Strava, the app is connected with all major 

fitness trackers and so allows user to log 

their activity both within and outside the 

company’s spaces.

 Yet Warren acknowledges that the real 

issue for the company, which employs  

500 staff and so is the quintessential 

people business, is getting the balance 

right between snazzy new technology and 

the human touch.

 The Haverhill centre – one of 19 run by 

Abbeycroft – is the trial for a new reception 

configuration, using kiosk technology 

– backed by gentle staff assistance – to 

signpost possible new experiences.

“There are people who know exactly what 

they are here for and use the kiosk with ease 

and away they go. But for the person who 

hasn’t a clue as to what they’re doing we 

want to create an environment that allows 

us to signpost and direct them to new 

ideas based on their aspirations. That might 

mean trying something not at this particular 

centre, but somewhere else instead.”

“We’re still in the really early days of this, 

but when it’s tweaked we’ll do it across all 

of our centres. Trying to change consumer 

behaviour is fascinating!” laughs Warren.

He is also trying to change negative 

perceptions of the leisure sector that might 

be held by others outside of it – not least 

the high churn and uncertain career paths.

Warren deals with these head on. “There 

is high churn for a particular reason and 

it’s not always because there isn’t a career 

path. All of our 500 people are working 

here for different reasons. For some, the job 

serves a purpose for a particular period of 

time such as students acting as lifeguards 

during summer or parents returning to 

work as swim teachers or receptionists.

“For those that do see it as a career, there 

are challenges. The sector as a whole. 

Changes at further education colleges to 

how sports science is taught don’t quite 

give you what you need as an employer. 

So we are inheriting people who might 

think they have the skills to work in our 

organisation, but that isn’t always the case 

and we have to upskill them again.”

Yet he remains convinced that Abbeycroft 

is winning this particular battle. “Over the 

last six months or so, I’d say that our staff’s 

social skills have become far better than 

previously.

“It’s not necessarily about conversations 

with the customer. It’s more about how they 

conduct themselves in the workplace with 

co-workers, including about when and where 

mobile phones are used and not used.”

Success at an individual staff level has 

mirrored the larger successes of recent 

months for Abbeycroft. The recent merger 

with South Suffolk Leisure means that all 

but one of Suffolk’s districts is served by 

one of their facilities.

What was the merger process like?

“We spent a lot of time with SSL informally 

beforehand delivering joint initiatives and 

sharing knowledge over a long period 

of time actually. So there weren’t too 

many challenges. Actually I think it’s an 

interesting merger as both organisations 

started from positions of strength.

“There’s certainly been a pretty good 

cultural fit so the ethos and approach is 

very similar across both organisations.

“The one challenge we did have was to 

ensure that our people did not make the 

assumption to stop doing things as this 

merger went ahead. There is always a 

barrier for something not to happen  

– but I think we avoided it.”

In terms of future plans, Abbeycroft is a 

big backer of the Improving Workplace 

Health initiative, led by Suffolk Chamber of 

Commerce and Suffolk County Council’s 

public health team.

 

“It’s unbelievably important for a number 

reasons’. From a pure business perspective 

we are going to have to retain employees 

for longer during their working life, they’re 

going to have to stay fitter for longer than 

ever before and not just from a physical 

point of view. Their mental health is going 

to be just as important.

“On another level I’d think employers have 

a huge role as to how they impact on their 

communities. We need to be smarter how 

we do it, but Abbeycroft is in no doubt that 

as our staff are generally recruited from the 

communities, we have a role to play each 

day in improving health outcomes.”

Like a new father, Abbeycroft Leisure’s  
chief executive looks on proudly at the 
latest addition to his corporate family

       What we’re seeing is lots 

of different trends emerging 

as to what people want to do 

with their time, particularly as 

it’s more valuable than ever, 

as in theory they have less 

time to do these activities 

than they used to have 
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Warren Smyth evaluates the recent successes of and future opportunities  
for Abbeycroft Leisure with Suffolk Chamber’s Paul Simon.

The appliance  
of science 
– and the human touch
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Suffolk Chamber’s Paul Simon meets up over breakfast with  
Suffolk Mind’s thoughtful and farsighted chief executive, Jon Neal.

Building a Suffolk 
of sound mind
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“I believe we can create a wellbeing 

performance culture here in Suffolk. 

We want to make the county the best 

place for talking about and taking care 

of mental health. This will help us make 

Suffolk a better place to come and work 

and will help to retain and recruit the best 

employers from far beyond.”

For Jon, Suffolk Mind has a unique role to play 

in this strategic objective. “There is a national 

Mind charity and 127 local Mind associations 

across the country. They are all independent 

charities in their own right, but what unites us 

all is that we are standing up for, campaigning 

for mental health to be better.”

“Where they differ is in some of the breadth 

of what they offer and to some extent 

their areas of focus. In Suffolk we deal with 

the whole mental health continuum with 

wellbeing at one end and severe mental ill 

health at the other.”

This means that Suffolk Mind’s relevance 

to the county’s residents is pretty 

comprehensive. The charity operates 

everything from supported housing in east 

Suffolk for people with severe and enduring 

mental ill health conditions, like psychosis 

and schizophrenia, to workplace wellbeing 

training and activities in local schools 

targeted more at keeping people well.

“Our emphasis is very much on prevention 

and helping to create environments where 

people can get their emotional needs met, 

not become stressed and therefore stay well.”

That’s all very laudable, but what’s his pitch 

to hard-pressed employers who have so 

many other issues to contend with?

Jon thinks that the recent openness of 

member of the Royal Family and various 

celebrities about their own mental health 

has been very helpful in raising general 

awareness of the issue.

However, he accepts that “where I think 

we’ve still a long way to go is in trying 

to make the clear relationship between 

wellbeing and performance, which is most 

relevant to a business audience.”

“There’s a bit of research that Deloitte did 

recently as part of a Government report 

called Thriving at Work, that showed the 

return on investment a business gets 

from offering talking therapies, such as 

counselling, to employees is five to one.

“If you invest in some line manager training 

you get six to one returns. But if you create 

a whole business environment that is good 

for mental health – one in which everyone 

is more able to get their emotional needs 

met - you get eight to one!”

Jon suggests that there are a myriad, 

interlinked ways of creating this wellbeing 

performance culture, including ensuring 

that staff can see the link between the 

meaning and purpose of their role and 

that of the organisation as a whole. It also 

means giving workers more control and 

autonomy over how they work.

“In short, it’s about not just being target 

driven and told what to do all the time. For 

their own wellbeing, people want to work 

for companies that value and respect them, 

but also challenge them.”

So which Suffolk market sectors are 

exemplars in this regard? Jon pauses – and 

pauses again.

“The creative industries often see the value 

in freeing up their employees to be, well, 

creative. They sort of do that automatically 

as it makes good business sense.

“Others like Suffolk Chamber member 

Treatt, which makes beverage ingredients, 

give their employees a lot of control 

over their working times, for example, 

and enable them to feel respected and 

valued in their workplace. They get time 

off to work for charities which helps meet 

their need for meaning and purpose. The 

positive results are there for everyone to 

see in their company reports.”

This brings Jon back to his earlier point 

about the long-term potential benefit for 

Suffolk plc if individuals and businesses are 

much more mental health aware.

“I think Suffolk has a real chance to be the 

national market leader, but we must stop 

defining ourselves by what we’re not – 

London, Cambridge, Essex or Norwich. We 

certainly can’t command the same level of 

wages as these places.

“But we already have the right physical 

environment: beautiful countryside, the 

waterfront here in Ipswich where we’re 

sitting, a fabulous coastline and beautiful 

market towns like Bury St Edmunds.”

It’s admirably far-sighted of Suffolk Mind 

and Jon himself that this is one of his key 

‘legacy’ objectives.

“In addition, we’re setting our budgets at 

the moment and have decided to invest 

our reserves in future income streams. 

Those are about growing our workplace 

wellbeing training offer and fundraising in 

different ways as well as diversifying from 

our contracts in the public sector, so as not 

to rely on any one or two of them.

“So my immediate legacy, I hope, would be 

to bring us back into surplus. I also want 

to make our wellbeing centre in Ipswich, 

Quay Place, a success. But yes, more 

broadly than these, I would love it if in the 

future, you could go into any organisation 

of a certain size or community meeting in 

Suffolk or just by chatting to friends in the 

pub people can be open and respected for 

talking about their emotional needs.”

Amidst the tinkling of coffee cups  
and the scraping of cutlery on crockery, 
Jon Neal’s message is loud and clear...
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        It’ll take a lot of time, but  

if we can also build a reputation 

for having workplaces that are 

the best in the country in term 

of health and wellbeing,  

we’ll start to build a real 

competitive edge
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Suffolk Chamber member DanceEast is one of 
the UK’s leading dance organisations – and is 
celebrating 10 years of success at the Jerwood 
DanceHouse, its purpose built venue on 
Ipswich’s waterfront.
 DanceEast’s programme embraces the 

artistic, educational, social and recreational 

roles that dance plays in the local and 

national arts ecology. 

 It places artists at the heart of the 

organisation, presenting high-quality 

high-profile dance work in the Jerwood 

DanceHouse and offering artists support, 

development and stimulation via numerous 

programmes including a range of innovative 

community projects.

 The Jerwood DanceHouse, the first and 

only purpose-built dance facility in the East of 

England, opened its doors to the public with a 

weekend of celebratory events in October 2009. 

 In its first ten years it has received 550,000 

artist, audience and participant visits, 

presented 246 productions including 101 new 

commissions and 39 premieres and its annual 

audience has tripled.

 To mark the venue’s 10th anniversary 

year, DanceEast’s artistic director and chief 

executive Brendan Keaney has highlighted 10 

celebratory events. He said:

 “DanceEast exists to provide extraordinary 

dance experiences for people of all ages, 

interests and abilities.  

 “I feel incredibly privileged to be leading 

this organisation as we reflect on some of our 

many achievements in this iconic building. Over 

the year we will be highlighting 10 events that 

represent the spectrum of work at Jerwood 

DanceHouse - but don’t forget that whenever 

you visit us in 2019 you will be in for a treat.”   

 For more information about Dance East’s 

tenth anniversary celebrations, go to:  

www.danceeast.co.uk
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10 years of success marked by 

10 stunning events
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Dr Helen Pankhurst has been officially 

installed as the chancellor of the 

University of Suffolk, a member 

and patron of Suffolk Chamber of 

Commerce, at a ceremony in Ipswich.

 It was announced in the autumn 

of last year that Dr Pankhurst, who 

is a writer, academic, women’s right 

activist and senior adviser to CARE 

International, would be the University’s 

first Chancellor.

 Dr Pankhurst is a trustee of ActionAid 

and a Visiting Professor at Manchester 

Metropolitan University. She is the 

great-granddaughter of Emmeline 

Pankhurst and granddaughter of 

Sylvia Pankhurst, leaders of the British 

suffragette movement. 

 Dr Pankhurst said: “The evening of 

the installation as first Chancellor was 

wonderful. It was about celebration, 

fun, people from the community, from 

the University, friends all together. 

Fundamentally, it was about the 

beginning of something. What is 

important is what we do subsequently.” 

 “My role as the first Chancellor is 

symbolic; it is about the idea, the vision 

of the University. I think the vison, for me, 

is about persistence, hard work, having 

an idea and sticking with it. It is about 

the power of individuals but also about 

how important it is to come together to 

effect change and that we can.”

 Commenting on International 

Women’s Day which, once again, was 

held in March Dr Pankhurst commented: 

“The theme this year was ‘Balance for 

Better’. It is realty important- that idea 

of balance that we need to keep looking 

at issues of equality, that we can do and 

expect a better world. We can use the 

marker of International Women’s Day 

but work around it so it is not just about 

change on one day.”

 Vice-chancellor of the University 

of Suffolk, Professor Helen Langton, 

added: “The installation of a Chancellor 

is an important event in the life of a 

University. We are extremely proud that 

the University of Suffolk has installed 

Dr Helen Pankhurst as our Chancellor 

and look forward to seeing her act as a 

great ambassador and advocate for our 

University and our region.”

chambernews
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Citrus Sharp Security Shredding owner and 

suffolk Chamber member Jules Shorrock 

presented Lovewell Blake, chartered 

accountants and financial planners, with a 

“Teamwork” Award.

This was in recognition of Jules weeding out 

over 500,000 kilos of confidential information 

from their offices during 2018. Citrus has 

regularly collected & safely destroyed this data 

within their depot near Beccles.

 Senior partner Paul Briddon who is based 

at Lovewell Blake’s Lowestoft office said: “the 

firm have worked hard to become GDPR 

compliant and are proud to have done it in the 

most environmentally friendly way possible, 

we hope to continue moving forward in this 

way for the coming years.”

 Jules Shorrock added Lovewell Blake 

are embracing new GDPR data protection 

legislation, clearing out old files & records.” 

We make this process easy for our clients, 

arranging collection of archived boxes or 

delivering empty sacks or wheeled bins to fill.”

‘destruction’
Award for  
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New magazine 
launched 
Antenna is a new award-winning 
magazine for clients of wealth 
management firm and Suffolk 
Chamber members, Brewin Dolphin.

It focuses on the major global trends 

that are shaping the world around us and 

having an impact on the markets. The 

latest issues explore the world of energy. 

Today, the energy industry is increasingly 

shaped by China’s bold strategic 

ambition in the sector, which has led to 

huge investment, substantial growth and 

even precipitous price deflation. That 

has typically been a boon to consumers 

and advanced the spread of renewable 

energy sources abroad, but at the 

expense of shareholder returns.

From an investment perspective, Antenna 

shows the picture is more complicated 

than might be assumed. 

Founded in 1762, Brewin Dolphin is one 

of the UK’s leading wealth managers 

offering personalised financial planning 

and investment management advice to 

individuals, charities, trusts, institutions 

and financial intermediaries. 

Contact Brewin Dolphin’s Ipswich office 

to find out how they can help you achieve 

your financial ambitions.

Disclaimer- 
The value of investments can fall, and you may get back 
less than you invested.  
Past performance is not a guide to future performance. 
The information contained in this document is believed to 
be reliable and accurate, but without further investigation 
cannot be warranted as to accuracy or completeness. 
The opinions expressed in this document are not 
necessarily the views held throughout Brewin Dolphin Ltd.

West Suffolk College, a longstanding Suffolk 

Chamber member and patron, is one of a 

limited number of education Institutions 

in the country to be piloting new industry 

placements as part of the future T Levels. A 

substantial, high quality industry placement 

with an external employer will be an essential 

part of each T Level.

 T Levels are two year courses, which will be 

on a par with A Levels and will provide young 

people with a choice between technical and 

academic post-16 education.

 Industry placements give young people 

studying towards a technical qualification 

practical experience directly related to their 

course, helping prepare them for the world 

of work.

 The Government made a commitment in 

2016 through the Post-16 skills plan that all 

16 to 19 year old students following a new 

technical education route will be entitled to a 

quality industry placement to arm them with 

the technical skills they need to give them 

the best possible chance of entering skilled 

employment. 

 This year, West Suffolk College is looking to 

secure an initial 110 placements for its students 

as part of the pilot.

 This means the College is looking to 

work with local employers across Suffolk 

to encourage them to sign up to student 

industry placements in the three initial sectors: 

engineering, science and computing. 

 Employers are playing a key role in creating 

opportunities for young people in the local 

community at the start of their careers to 

develop their technical and employability skills 

and build confidence.

 Angela Smith, West Suffolk College’s 

executive director for learner partnerships said:  

 “We are delighted to be at the forefront 

of the industry placements pilot and are 

passionate about industry placements 

because they offer excellent opportunities for 

both employers and young people. We know 

industry placements will make a sustained and 

positive contribution to both the future career 

prospects of our students and in addressing 

the local skills gap.

 “When committing to an industry placement 

the host employer does not have to make a 

financial contribution to the student, but is 

nonetheless able to benefit from having an 

extra pair of hands available – as well as being 

able to bring a fresh perspective into the 

business and talent spotting for their future 

employment needs.”

 Two thirds of employers’ rate work 

experience as being of significant or critical 

value for young entrants to the labour market 

and half of employers believe a top priority 

for education providers should be developing 

awareness of working life with support from 

businesses (UKCES’ Employer Perspectives 

Survey 2014).

 If you’re ready to take on an Industry 

Placement student, please get in contact with 

West Suffolk College at: workplacement@

wsc.ac.uk or phone their industry placement 

coordinator on 07919 508227.

Piloting a new way of boosting  
Suffolk’s skills base
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Wherstead Park, Ipswich

chamberevents

EDF Energy
Suffolk Chamber of Commerce networking breakfast with 

Chris Fuller and Charles Rowett

Leonard Potgieter and Andrew West

Phil Stittle and Gary Jefferson

Ellie Hall and Laura Gray

Mark Cole and Mimi Moll

Ursula Austin and Nigel Davies

Jim Crawford and Paul Briddon

Michelle Pollard and Miles Vartan

Alicia Garrad and Tamara McKenzie
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chamberevents

Felixstowe Ferry Golf Club 

Felixstowe Chamber of Trade and Commerce 
Suffolk Chamber of Commerce in partnership with 

networking lunch

Angela Silburn

Guests networking at Felixstowe Ferry Golf Club

Roger Abbott, Caroline Gumble, John Dugmore, David Redhead and Mark Tennent

Caroline Gumble

Mark Groves, Terry Baxter and Shirley de Mouilpied

Jules Shorrock

Amy Ovenden, Colin Hammond and Sarah Black
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newmembers

A&S Recruitment Limited
Specialist recruitment agency and HR 
consultancy for the import /export industry 
with a particular focus on the shipping, 
transport, warehousing and port logistics 
sectors
Mrs Amanda Harrold, Managing Director
01394 286051
amanda@aandsrecruitment.com
www.aandsrecruitment.com 

Blue Cross
We are an animal welfare charity with a 
flagship rehoming centre here in Suffolk
Mrs Jennie Page, Community and Events 
Regional Fundraising Officer
0300 7771480
suffolk@bluecross.org.uk
www.bluecross.org.uk

Box River Studios Limited
Suffolk based studio producing photography, 
video, animation and illustration to deliver 
powerful, creative brand messages
Mr Alex Ferguson, Director
07515 180132
team@boxriver.co.uk
www.boxriver.co.uk

Bury St Edmunds Golf Club
18 and 9 hole golf courses, function rooms to 
cater for all events
Mr Tom Crouch, Bar & Catering Manager
01284 755979
tom.crouch@burygolf.co.uk
www.burystedmundsgolfclub.co.uk

Certas Energy Limited
FUEL distribution
Mrs Natalie Elliston, Commercial Manager
01473 237916
Natalie.elliston@certasenergy.co.uk

Cloud 9 Business Coaching Limited
Business coaching and CMI Level 3 

accredited trainer mastermind facilitator
Mrs Sam Lindley, Director
0203 3279990
sam@cloud9businesscoaching.co.uk
www.cloud9businesscoaching.co.uk

Compare Trade Finance.com 
Limited
Trade finance consultants, advisers and 
brokers to SME’s.
Mr Alan Capleton
Director
07541 374970
info@comparetradefinance.com
www.comparetradefinance.com

Concertus Design and Property 
Consultants Limited
A multi-disciplinary consultancy offering 
architecture, engineering, project 
management, surveying, cost and estates 
consultancy
Mr Andrew Rowe, Managing Director
01473 316600
enquiries@concertus.co.uk
www.concertus.co.uk

Corrosion Technology Services 
Europe Limited
We are a leading provider of cathodic 
protection systems, engineering services, 
materials and equipment supply
Mr Paul Brooks, General Manager
01638 711955
enquiriesEU@ctsonline.com
www.ctsonline.com

Crimestoppers Trust
Crimestoppers is a charity which provides an 
anonymous service to report crime
Mr Philip Breckon, Regional Manager
0800 555111
philip.breckon@crimestoppers-uk.org
www.crimestoppers-uk.org

GFG Gas Detection UK Limited
Personal and fixed gas detection 

manufacturer
Mr John Balague, Director
01376 561463
sales@gfggas.co.uk
www.gfggas.co.uk

Harwich Haven Authority
The conservancy and pilotage port authority 
for the Haven Ports
Mr Neil Glendinning, CEO
01255 243030
harbour.house@hha.co.uk
www.hha.co.uk

Highwaymans Self Catering  
and Events Venue
Highwaymans offers self catering 
accommodation and has a large function 
room for events
Ms Juliet Fisher, Owner - Operations 
Manager
01284 810283
info@highwaymans.co.uk
www.highwaymans.co.uk

Humber Doucy Brewing Company
Brewery
Mr John Ridealgh, Director
07834 282981
info@humberdoucybrew.co
www.humberdoucybrew.co

Infobond Limited
A global Offshore/Onshore personnel 

supplier to Pipeline and Process Services, Rig 
and Platform Personnel, Well Services
Mr Steve Hodgson, Business Development
01493 445567
steve.hodgson@infobond.co.uk
www.infobond.co.uk

Jordan and Bateman Architects
Architects
Mr Philip Jordan, Director
0207 363 8866
jba@jandba.com
www.jandba.com

JTL
JTL are a national training provider, we have 
approx 6500-7000 electrical and plumbing 
apprentices
Mr Rob Storer, Regional Business Manager
0800 085 2308
www.jtltraining.com

Just Miniatures Limited
Wholesaler and Retailer of Miniatures Alcohol 
Bottles. Exporting to Asia & Europe
Ms Amareet Mattu, Director
01473 820620
amy@justminiatures.co.uk
www.justminiatures.co.uk

Kerseys Solicitors LLP 
Legal services
Mrs Jane Riley, Partner
01473 213311
jane.riley@kerseys.co.uk
www.kerseys.co.uk

Labsec
Cyber Security Services
Mr Graham Duckworth, Managing Director
01284 333444
gduckworth@labsec.co.uk
www.labsec.co.uk

Langham Recruitment
Engineering and technical recruitment 

services
Mr Andy Almond, Director
01603 299045
info@langhamrecruitment.co.uk
www.langhamrecruitment.co.uk

LDH (la doria) Limited
Food and beverage importer
Mr Paul Nicholas, Commercial Director
01480 308800
paul.nicholas@ldhltd.com
www.ldhltd.com

Lighthouse
Charitable organisation providing support, 
advice & guidance to women & children who 
are or have experienced domestic abuse
Mrs Katherine Ahluwalia, Training  
Co-ordinator
01473 220770
admin@lighthousewa.org.uk
www.lighthouse.org.ukP
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Maxpower Limited
Electrical testing and maintenance
Mr Barrie  McGuire
Managing Director
01842 558212
info@maxpowerlimited.uk
www.maxpowerlimited.uk

MHL Associates
Project planning consultants
Mr Mervyn Ferguson, Director
01728 451921
mervyn@mhlassociates.com
www.mhlassociates.com

Moyes Investments
Independent financial advisors offering 
discretionary investment fund management
Mr Antony Moyes, Director/Discretionary 
Investment Fund Manager
01638 429975
enquiries@moyes-fp.co.uk
www.moyes.investments

Munro Building Services Limited
Complete solution provider for mechanical & 
electrical installation and maintenance
Mr Wayne Sallows, Divisional Manager
01245 392610
Enquires@munroservices.co.uk
www.munrobuildingservices.co.uk

Nova Training
Training provider
Ms Amy Purkiss, Apprenticeship 
Recruitment Consultant
01902 366278
amy.purkiss@novatraining.co.uk
www.novatraining.co.uk

Opus People Solutions Group
Temporary and permanent recruitment
Mr Paul Lowes, Managing Director
03301 242800
paul.lowes@opuspeoplesolutions.co.uk
opuspeoplesolutions.co.uk

Orwell Truck & Van
East Anglia’s leading provider of Mercedes-
Benz commercial vehicles
Ms Amelia O’Hanlon, Marketing Executive
01473 618000
info@orwelltruckandvan.co.uk
www.orwelltruckandvan.co.uk

Parents & Friends of Cedarwood 
Primary School
Enthusiasm, dedication, passion and support 
involved in bringing community together to 
improve opportunities for our children
Mrs Fiona Farrell, Chairperson
01473 612981
pfcedarwood@gmail.com
www.pfcedarwood.org.uk

Peel Ports Great Yarmouth
A modern, multi-purpose port integrating a 
deep-water outer harbour and established 
river port
Mr Richard Goffin, Port Director
01493 335500
greatyarmouthsales@peelports.com
www.peelports.com

Rexel UK Limited
Electrical wholesaler and site supplies
Mr Dale Edwards, Business Manager
01284 767231
burystedmunds@rexel.co.uk
www.rexel.co.uk

Rushmere Golf Club
Over 100years of golf heritage on beautiful 
heathland setting. Welcoming membership 
and clubhouse
Mr Bob Tawell, General Manager
01473 725648
generalmanager@ 
rushmeregolfclub.co.uk
rushmeregolfclub.co.uk

Scute Services Limited
Business support and consultancy services
Mr John Kornjaca, Director
07411 450958
scuteservicesltd@btinternet.com

SHARP Contract & Surveying 
Limited
Commercial/Contract Management Specialist 
in Construction and Infrastructure Projects. 
Claims advice/ management and alternative 
dispute resolution (ADR), plus Procurement/
supply chain advice 
Mr Myles Scrancher, Director & Chartered 
Quantity Surveyor
07951 256801
info@sharpcands.co.uk
www.sharpcands.co.uk

The Ashley School Academy Trust
A special school for pupils with moderate/
complex learning needs
Mr Mark Kemp, Strategic Business Manager
01502 565439
office@ashleyschool.co.uk
www.ashleyschool.co.uk

The Bell Hotel
The Bell Hotel is a four star hotel located in 
Clare
Mr Daniel Esplen, Owner
01787 277741
info@thebellhotelclare.com
thebellhotelclare.co.uk

The Bury St Edmunds Farmers 
Club
Events, weddings, meetings, services, offices 
and private member club in a historic building 
in Bury St Edmunds
Ms Vikki King, Manager
01284 750969
reception@bsefc.co.uk
www.bsefc.co.uk

The Come and Sing Company
We deliver teambuilding, health and 

wellbeing, leadership workshops to 
businesses locally, nationally and 
internationally
Mr Tom Appleton, Co-founder
07812 605773
info@comeandsingcompany.co.uk
www.comeandsingcompany.co.uk

Vindis Skoda
Selling and servicing of Skoda and other makes 

Mr Chris Hervey-Murray, Head of Business
01284 732160
chm@vindis.com
vindisgroup.com

West Suffolk and Borders CAMRA
Over 188,000 members around the world. 
Campaign for Real Ale is considered one of 
the most successful consumer campaigns 
ever 
Mr Martin Bate, West Suffolk branch of 
CAMRA
07792 135250
bate.martin@rocketmail.com
www.westsuffolk.camra.org.uk 

Zoono
Zoono provides long lasting antimicrobial 
protection. Up to 30 days on surfaces, 24 hrs 
on skin
Mr James Milnes, Managing Director
0800 583 2583
james.milnes@zoono.com
www.zoonoservices.com
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chamberinterview

What is Suffolk Chamber in Greater 

Ipswich’s remit?

To assist Suffolk Chamber in its aims in 

and around the greater Ipswich local 

area.  We have a close connection to our 

local business community and are able to 

keep Suffolk Chamber alive to real issues 

affecting those businesses.  One example 

is we were able to improve, with the 

assistance of some of the local businesses, 

councils and lobbying the highways 

authority and Highways England, the road 

traffic problems suffered by businesses 

at Ransomes Europark which has now 

resulted in some significant improvements.  

What is the role of your board?

I became Chair of the Board in 2016. I 

have worked to develop a strong and 

diverse board from a broad variety of 

sectors to represent our local business 

community.  Our board is tasked with 

assisting Suffolk Chamber of Commerce 

achieve its manifesto aims in our area 

and have drafted our own local manifesto 

to support these aims.  One of these 

is to reduce regulation and assist local 

businesses by working with public 

partners to make the tendering process 

more accessible.  

How challenging has this remit been to 

deliver?

Our board are all volunteers and they work 

hard to attend and support our events and 

to attend a number of committees where 

the real work is done, for example, on the 

Cornhill, Orwell Bridge and the Upper 

Orwell Crossing.  

What do you hope to achieve during 

your term as chair?

My role also gives me a seat on the 

Ipswich Vision Board which provides me 

with the opportunity to help influence 

priorities for improvement in Ipswich. 

I am keen that we play a pivotal role 

in supporting the establishment of 

the Northern Bypass responding to 

consultations on behalf of the business 

community.  Also to work with the Ipswich 

Vision Board and local authorities on 

how to achieve city status for the town 

and what should be done to improve the 

town more generally.  I would also like to 

broaden the reach of our membership 

to ensure that it properly reflects our 

varied business community.  To continue 

to provide plenty of opportunities via our 

events for memberships to both network 

and for their voice to be heard.  

How has Suffolk Chamber in Greater 

Ipswich approached its lobbying 

campaigns?

We work closely with our Suffolk Chamber 

colleagues to run interesting and topical 

events, devise policy and respond to 

public consultation processes to ensure 

that greater Ipswich business voice is 

fed back.  Our events where possible, are 

planned to hear from speakers on key 

areas of interest, for our members and in 

aligned to our manifesto aims.

How does Suffolk Chamber in Greater 

Ipswich benefit from being part of 

Suffolk Chamber?

We get to work with our Chamber 

colleagues on policy and consultation 

responses.  We get the opportunity 

to attend events whether those be 

networking or lobbying.  For example, I 

attended the recent lobbying event at the 

Houses of Parliament re the A14 campaign.  

Further via Suffolk Chamber we have 

great links with the British Chambers of 

Commerce, particularly now Sarah Howard 

MBE has taken up the role of vice chair of 

that organisation.  

In the latest of a series of Q&As about different parts  
of the Suffolk Chamber family, we put some key 
questions to Catherine Johnson, the chair of Suffolk 
Chamber in Greater Ipswich

Suffolk Chamber in 
Greater Ipswich 
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Suffolk Chamber of Commerce
Felaw Maltings, South Kiln, 42 Felaw Street, Ipswich, Suffolk IP2 8SQ
Tel:  01473 680600  Fax: 01473 603888  info@suffolkchamber.co.uk www.suffolkchamber.co.uk 

Catherine Johnson


