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At the heart of every business strategy 
lies the need to build relationships and 
trust.  No matter how earth shattering 

or positively disruptive a product or service 
might be, if the market isn’t sure about your 
promise or reputation then everything is an 
uphill task.

Suffolk Chamber of Commerce prides itself in 
being the trusted voice of business in the county. 
Our reputation in honestly representing the 
interests of our members and the wider business 
community has been built up over decades.

Our trustworthiness is shown by the number of 
other organisations that want to partner with us.

That is why I’m delighted this issue carries lots 
of articles about our partners. In her interview 
on pages eight and nine, professor Helen 
Langton, vice-chancellor of the University of 
Suffolk, outlines the ways in which she’d like 
businesses to actively shape the institution’s 
key strategies. The new chief executive and the 
leader of Suffolk County Council both articulate 
their shared belief in the public sector’s enabling 
role in helping businesses to prosper. Their 
interesting discussion can be found on pages 
10-11. Suffolk Chamber has certainly been 
actively working on a range of projects with the 
public sector in recent months. The latest is the 

CEO welcome
work we have been 
commissioned to do in 
better understanding 
the barriers that local 
businesses face in 
tendering for public 
sector contracts. 

Nearly 400 firms 
responded to the 
survey, suggesting this is a major issue for many 
businesses in the county. As a result of the 
insights from this research we’re co-hosting a 
number of practical workshops aimed at assisting 
Suffolk firms to be better able to win such 
contracts (see page six). Talking of partnering, 
I was delighted to be able to work with Roger 
Abbott and his team at Felixstowe Chamber 
of Trade and Commerce to secure a “linked 
to” agreement between our two organisations. 
See page five.  This brings our total of such 
arrangements to three - Stowmarket Chamber 
and Suffolk Coast Business being the others - and 
further strengthens the unified business voice 
across Suffolk. Finally a big welcome to Gotelee 
Solicitors - page four - who have partnered with 
us to become our 18th patron.

 
John Dugmore , chief  executive

PRESIDENT’S ADDRESS
Ultimately, it’s all about 
people, isn’t it?

You’ll all know the old 
adage about “people buying 
from people”. Well, Suffolk 
Chamber is fundamentally 
about people, not least as 
Suffolk is still a place, even in our digital age, 
where face-to-face contact is still important.

Our networking events create pleasant 
environments for businesspeople to meet 
each other and discuss opportunities and 
ideas. Many of our discounted member 
benefits are about looking after “your” 
people, ie your staff. 

Some of the initiatives we are involved 
in, such as the Improving Workplace Health 
campaign with Public Health Suffolk, puts 
people right at the heart of its efforts – both 
in themselves and as ways of improving 
productivity.

I’m glad this edition of Chamber Voice 
has such an emphasis on people. On page 
three we update you on changes to the 
boards of Suffolk Chamber.

I am immensely grateful to everyone 
who gives their time up to help ensure 
this chamber does what it does best - help 
businesses and their people to prosper, 
regardless of size or sector. We get to know 
Jules Shorrock a little better as well on page 
20. Jules is the exuberant and hardworking 
chair of Suffolk Chamber in Lowestoft 
and Waveney and vice chair of Suffolk 
Chamber’s Suffolk Business Women.  

I also like the article on page four about 
Wendy Chaplin, who recently celebrated 25 
years of service to Suffolk Chamber. 

Wendy, like everyone who works for 
us, is a pleasure to deal with - professional 
and always willing to go the extra distance 
to help members and others. It really is all 
about people, isn’t it? 

Graham Abbey, president
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Suffolk Chamber of Commerce has a strong 
track record in delivering campaigns that 
result in tangible benefits for its members 

specifically, but also for the wider business 
community in the county.

The No Toll Tax in Suffolk campaign was a 
notable success in persuading the Government 
not to implement a charge for using the A14.

Our current No More A14 Delays in Suffolk 
campaign has already persuaded Highways 
England to designate the road as a possible 
expressway. We’re continuing our lobbying 
efforts in Westminster and Whitehall as the 
Department for Transport considers the 
investment options outlined in the Highways 
England report. Our new major campaign and 
that of the British Chambers of Commerce 
(BCC) – No More Not-Spots – which I 
mentioned in the last edition of Chamber Voice 
has really taken off. The aim of the campaign is 
straightforward: by 2020 UK phone users will no 
longer experience not-spots for voice coverage 
in locations used for home, work, travel or play.

I’m pleased to say that the response of 
Suffolk’s businesses and residents has been 
disproportionately high. At the time of writing 
the BCC’s not-spot tracker had logged about 

1000 not-spots 
nationwide 
– with those 
reported 
in Suffolk 
accounting for 
13% of those. 
Not bad for 
a county with 
just over 1% of the population. You can find out 
more about our plans for the campaign on page 
3. Elsewhere in this issue of Chamber Voice, 
we carry two full-length interviews. The first on 
pages 8 and 9, where Colchester and Ipswich 
hospitals’ chief executive Nick Hulme directly 
addresses the readers of this magazine: if you can 
help the new trust with its key issues - he’d love 
to hear from you.

In the second on pages 10 and 11, New Anglia 
LEP chair, Doug Field, gets to the heart of his 
approach to the role and his ambitious plans for 
the organisation.

I hope you enjoy this summer’s Chamber 
Voice.

John Dugmore
Chief Executive
Suffolk Chamber of Commerce

Chamber welcome

PRESIDENT’S ADDRESS
Suffolk Chamber of 
Commerce strives to fills the 
pages of Chamber Voice with 
as broad a range of articles as 
possible; to make each issue 
of relevance to as many of our 
members as possible.

I hope this particular edition fits that 
ambition.

On pages three to six, we carry some 
key news stories, including that about a new 
Chamber patron (page three) and one who 
is renewing their strategic relationship with us 
for another five years (page five).

We provide a report back on a well-
attended supply chain event in the west of 
the county (page five), a successful renewal 
of the Lowestoft Vision BID in the north 
(page four) and a highly topical event in 
Ipswich with influential academic and activist 
Caryn Franklin MBE (page four).

On page seven, Abi Gagen of Prominent 
argues for the central importance of the 
public relations function in any business, 
regardless of size or sector.

On pages 12 to 13, we launch the first of a 
series of thought pieces based on the results 
of the preceding Quarterly Economic Survey 
(QES). The British Chambers of Commerce’s 
(BCC) QES is the largest independent 
business survey in the UK and a significant 
economic indicator, taken very seriously by 
the government and others.

Recently, the response rate of Suffolk 
businesses to the QES has been very high 
indeed. Thank you to everyone who has 
recently participated. It only takes two or 
three minutes to complete, but the insights 
gained from it are invaluable to both Suffolk 
Chamber and the BCC in improving the 
focus and direction of our campaigns.

Finally, on page 20, we carry the third in a 
series of interviews with different parts of the 
Chamber family. This time, it’s with Matthew 
Darroch-Thompson my successor as chair of 
Suffolk Chamber in Newmarket & District.

Happy reading!
Graham Abbey, president of Suffolk 
Chamber of Commerce

Chamber Patrons
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There have been a number of 
changes among some of Suffolk 
Chamber’s boards.

Chris Busby and Paul Davey 
have stood down from the 
Suffolk Chamber board, having 
completed their terms of office. 
Matt Moss has been elected 
to it and Paul Briddon steps 
up to become vice president. 
On Suffolk Chamber in Bury St 
Edmunds Matt has stepped down 
as chair and became president, 
with Simon Burton stepping up 

from vice chair to chair. Colin 
Knight, Nigel George, Lionel 
Thurlow and Clive Wadham-
Smith have all completed their 
second term and so stepped 
down from the board. Laraine 
Moody has moved from the Bury 
board to the Newmarket board 
and Phil Stittle replaces her on 
the Bury board.  On the Suffolk 
Chamber in Newmarket and 
District board itself, Steve Elsom 
and Richard Alecock have moved 
into the role of vice chair. Seb 

Blevins has relocated and stepped 
down from the Suffolk Chamber 
in Greater Ipswich board. 

In Haverhill, Paul Donno and 
Marion Merch-Chammon have 
stepped down from the board, 
the former having been chair. 
John Mayhew has taken over as 
interim chair and David Ruddy 
has joined the board. 

In the east, Dan Poitras has 
been appointed as Lowestoft 
Vision chair, taking over from 
Danny Steel who remains on the 

board. Amanda Ankin and Mark 
Leftley have both been appointed.

Rob Thacker has stepped 
down from the Suffolk Business 
Women board and Caroline 
Waters and Mark Tyldesley 
joined. John Dugmore, Suffolk 
Chamber chief executive, 
said: “On behalf of everyone 
associated with this chamber, 
I’d like to thank those who have 
come to the end of their terms 
and those who have started for 
their dedication and support.”

Simone Rossi, chief executive of EDF Energy

Important Sizewell C update
More than 120 leading local 

businesspeople who attended Suffolk 
Chamber of Commerce’s June 

networking event were given important 
up-to-date information about the Sizewell C 
project and an early sight of the chamber’s local 
campaign priorities. 

Simone Rossi, chief executive of EDF Energy, 
spoke about the company’s confidence in the 
contribution a new nuclear power station at 
Sizewell C would make to the UK’s energy mix 
and security of supply.

Simone showed how the “fleet effect” - 
whereby the costs of subsequent stations is 
lower than the original one - will mean the 
proposed Sizewell C power station on the 
east coast will cost less than Hinkley Point C in 
Somerset. The Suffolk Chamber event followed 
the government announcement of a Nuclear 
Sector Deal which recognises the vital role 
nuclear plays in the UK as part of a low carbon 
energy mix and as a major source of jobs, skills 
and industrial strength. 

Simone outlined that by replicating the design 
at Sizewell C in Suffolk and exploring new 
financing options, EDF Energy can significantly 
reduce costs in line with the aims set out in 
the Nuclear Sector Deal while still retaining the 
significant economic benefits for the region. 

More than 1,300 companies have already 
take the initiative in getting themselves prepared 
for potential opportunities by signing up to 
the Sizewell C Supply chain website - www.
sizewellcsupplychain.co.uk/ - which is managed 

by Suffolk Chamber. Suffolk Chamber launched 
its manifesto for business earlier this year.

The manifesto set out three broad areas in 
which it would concentrate its lobbying efforts 
- reducing regulations, improving access to all 
markets and giving business the tools to do the 
job.

Now each of Suffolk Chamber’s town areas 
- Bury St Edmunds, Greater Ipswich, Haverhill 
and District, Lowestoft and Waveney and 
Newmarket and District plus Suffolk Business 
Women - have agreed upon a programme 
of campaigns to deliver the three themes at a 

grassroots level. John Dugmore, chief executive 
of Suffolk Chamber, said: “This was a particularly 
interesting Chamber event which sent out some 
important and positive messages to the Suffolk 
business community. 

“Firstly, the business case for a new nuclear 
power station at Sizewell gets more compelling 
by the month. 

“Secondly, whether it’s the big ticket 
campaigns affecting all businesses in Suffolk or 
more localised campaigns, Suffolk Chamber 
will continue to be the voice of business in the 
county.”

Chamber News
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Suffolk Chamber 
team member 
reaches 25 years 
of service
Earlier this summer Wendy Chaplin, 
Suffolk Chamber’s export certification 
officer, celebrated 25 years of 
employment at the organisation.

Presenting her with gifts of champagne, 
chocolates and flowers, chief executive 
John Dugmore thanked her for her loyalty 
and hard work during that time.

“Wendy has been a vital part of our 
export documentation team and she 
continues to make a major contribution to 
building up the reputation and commercial 
success of that side of our business.

“On behalf of the board and all her 
work colleagues, it gives me enormous 
pleasure to thank her for everything she 
has done for us so far.”

Wendy added: “I can hardly believe it’s 
been a quarter of a century since I first 
joined Suffolk Chamber. But I’ve certainly 
enjoyed my time here and always finish 
each working day with a real sense of 
satisfaction at having helped local firms 
successfully export.” 

Suffolk Chamber’s export 
documentation team has been expanded 
in recent years to accommodate a rapid 
increase in demand. Last year the team 
successfully issued more than 7,000 
documents, accounting for more than 
£500million worth of exported goods.

Gotelee becomes 
18th patron of 
Suffolk Chamber
A leading Suffolk law firm has joined 17 

other organisations to become the 
latest patron of Suffolk Chamber of 

Commerce, the voice of business in the county.
Gotelee Solicitors is the largest Suffolk-only 

legal partnership in the county, with offices in 
Felixstowe, Hadleigh, Ipswich and Woodbridge. 
The company offers a wide range of services for 
both businesses and individuals and has grown 
considerably over the last few years.

Charles Rowett, chief executive of Gotelee, 
said: “We are committed to supporting local 
business across Suffolk, especially in the SME 
market which is so important to our region.

“Having worked closely with Suffolk Chamber 
on a number of events and key issues over the 
last year or so, we saw significant benefits from 
becoming a patron. We share similar goals and 
values and look forward to a long and successful 
relationship.”

Suffolk Chamber’s patron scheme is a strategic 

partnership between an organisation and the 
chamber.

It allows patrons to take advantage of Suffolk 
Chamber’s highly influential connections across 
business, media and political leaders throughout 
the county and beyond and so influence policy at 
a national level.

John Dugmore, chief executive of Suffolk 
Chamber, welcomed Gotelee’s decision.

“The Gotelee brand is one that is well 
recognised and highly trusted across the county. 
We’ve worked with Gotelee on a number of 
projects in the past and its professionalism is 
second to none.

“As patrons we are able to offer it an 
enhanced package of benefits, including 
deepening the firm’s reach into leading 
influencers and policy makers. We also look 
forward to their strategic input into our many 
campaigns aimed at improving the environment 
within which Suffolk’s wealth creators operate.” 

Chamber News
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Roger Abbott of Felixstowe Chamber of 
Trade and Commerce

Awarding the best in Lowestoft and Waveney
The Suffolk Chamber of 
Commerce in Lowestoft and 
Waveney Business Awards will  
return to Ivy Hall, Ivy House 
Country Hotel, Oulton Broad. 

The gala evening, being held 
on Friday, November 9, will 
celebrate the best businesses 
and individuals that Lowestoft 
and Waveney has to offer the 
business world.

It is the 11th anniversary of 
hosting the Suffolk Chamber of 
Commerce in Lowestoft and 
Waveney Business Awards and 
the aim is to celebrate in style.

The goal is to highlight the 
talent, excellence and inspiration 
that shines in Lowestoft and 
Waveney. and it is grateful to the 
many sponsors for contributing 
to the success of this year’s 
award.

Waveney District Council is 
delighted to be headline sponsors 
of our 2018 Business Awards.

It is hosting its first ever East 
Suffolk Business Festival, running 
from October 29-November 
9. This festival aims to raise 
the profile of the East Suffolk 
business community and seeks 
to connect business support and 
training agents together through 
a dedicated 10-day events 
programme. 

To celebrate the finale of 
the business festival, Waveney 
District Council will award one 
of our business award entrants 
with the highest accolade of the 
evening - the Business of the 
Year Award.
Our 2018 sponsors and their 
categories are as follows:
Apprentice/Trainee of the Year
Peter Aldous MP
Business of the Year
Waveney District Council
Business Person of the Year 
Lowestoft Rising
Commitment to Skills and Staff 

Development 
East Coast College
Community Pride Award
EDF Energy Sizewell C
Enterprise in Education Award
Pleasurewood Hills
Excellence in Customer Service
Norse
Family Business Award
Kier Group
Growing Business Award
Associated British Ports
Most Promising New Business

Lovewell Blake
Recognition of Lifetime 
Achievement Award 
Archant
Tourism, Hospitality and Leisure 
Award 
RoundHouse Ltd
Young Entrepreneur Award
Ivy House Country Hotel
Find out more at www.
suffolkchamber.co.uk/
lowestoft-and-waveney/
awards/

Chamber News

“Linked to” deal

Suffolk Chamber in Lowestoft and Waveney Awards winners

Two of Suffolk’s leading business bodies 
have agreed on a closer working 
arrangement to both better benefit their 

respective members and to add weight to their 
campaigning and lobbying initiatives in east 
Suffolk.

Suffolk Chamber of Commerce and Felixstowe 
Chamber of Trade and Commerce have entered 
into a “linked to” arrangement that is aimed 
at better communicating each organisation’s 
work and gives their respective members the 
chance to attend a certain number of the other’s 
networking events at member rates to enable 
them to make valuable new connections.

Under this new agreement, Suffolk Chamber 
will be regularly hosting one of its networking 
events in Felixstowe.

The agreement allows both organisations 
to share ideas, policy initiatives, survey work, 
publicity and improve working relationships at all 
levels – something that can also only benefit the 
members of both organisations.

The two business bodies also believe that 

working more closely in partnership gives them 
all a bigger, better and more credible voice 
in ensuring that government, MPs, councils, 
stakeholders and other bodies really appreciate 
and seek to act to deliver the needs of 
Felixstowe’s wealth creators.

Suffolk Chamber of Commerce is the oldest 
member-based business body in the county with 
strong representation in five town areas - Bury St 
Edmunds, Greater Ipswich, Haverhill and District, 
Lowestoft and Waveney and Newmarket and 
District.

Felixstowe Chamber of Trade and Commerce 
has a long-established strong presence among 
the town’s businesses across a range of market 
sectors.

Roger Abbott, Felixstowe chair, said: “This 
bespoke ‘linked to’ agreement with Suffolk 
Chamber of Commerce is an exciting and timely 
development for our organisation. I look forward 
to seeing our members making the most of these 
extra resources and reaping the benefits from the 
innovative opportunities evolving in our area.”

John Dugmore, Suffolk Chamber chief 
executive, added: “Although the county is 
generally a good place in which to run a 
business, there is a positive advantage in our two 
organisations working more closely together 
and co-operating to share opportunities and to 
ensure the voice of business is heard loudly and 
clearly on all the key issues that affect us.

“The beauty of this bespoke and carefully 
crafted ‘linked to’ arrangement is that it preserves 
the unique identity of both bodies, but offers 
tangible benefits to members of each in taking 
advantage of our respective offers and strengths.”

Picture: Pat Stockley
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Initiative launched to help 
improve public sector 
procurement opportunities

Ipswich Vision is a partnership project 
that aims to deliver a single vision - to 
create the successful county town centre 

that Ipswich and Suffolk expect and 
deserve.

Suffolk Chamber of Commerce is part of 
Ipswich Vision and is taking a leading role in 
the movement workstream that “aims to 
provide constructive challenge, coordination 
and support to assist its component 
organisations to deliver appropriate and 
integrated improvements into and around 
Ipswich in order to boost regeneration 
projects and their associated positive 
economic and social outcomes”.

Overseen by Suffolk Chamber in Greater 
Ipswich chair Catherine Johnson, the group 
is looking at having a positive impact on a 
number of projects, including the stalled 
taxi rank on the Waterfront, improved car 
parking in the town and influencing the 
emerging local transport plan.

Catherine said: “Securing a modern 
transport network that works for car drivers, 
cyclists and pedestrians alike is an important 
element of securing Ipswich’s future 
prosperity. Suffolk Chamber is pleased to 
be playing a positive role in making this a 
reality.”

Chamber News

Ipswich 
Vision

Catherine Johnson of Suffolk Chamber 
in Greater Ipswich

Picture: D
avid G

arrad

The Suffolk Growth Programme Board 
(SGPB), working on behalf of the public 
sector in the county, has announced it is 

making excellent headway with a review of 
procurement practices across Suffolk.    

The aim is to better understand how public 
sector procurement currently operates and what 
can be done in a legal and consistent  way to 
encourage more Suffolk-based firms to tender 
for and secure contracts.

The size of public sector spend in Suffolk is 
considerable - in 2017 it was estimated to be 
£1.9billion.

This review is well aligned to the ambitions 
set out in the Suffolk Chamber of Commerce 
manifesto for business, specifically  “improving 
procurement opportunities so that all public 
sector partners better engage with local 
businesses in promoting and deciding upon 
contracts in their supply chains”.

In the summer, the SGPB commissioned Suffolk 
Chamber of Commerce to survey local businesses 
on their recent experiences of pitching for public 
sector opportunities and what improvements they 
would like to see implemented.

Nearly 400 firms responded, making this one 
of the most successful surveys conducted by 
Suffolk Chamber.

Matthew Hicks, leader of Suffolk County 
Council and chair of the Growth Portfolio 
Holders, said: “The  results and analysis of this 

survey is a critical step in enabling us to better 
engage with our local businesses and understand 
how we can ensure future tender opportunities 
are publicised and promoted in the local market.”

Amanda Ankin, operations director at Suffolk 
Chamber, added: “Thank you to everyone who 
took the time to complete the survey. We  are 
now working with our public sector partners to 
fully understand the full breadth of experiences 
and opinions expressed in the  responses.  

“We hope these insights, alongside other 
evidence, will help shape future public sector 
procurement reforms and that more Suffolk 
businesses will win more of the county’s public 
sector contracts.”

The results of this survey, plus those from 
parallel research into the contracts awarded by 
the various procurement teams in the Suffolk 
public sector, are now being analysed to tease 
out ways in which tendering can be made simpler.

The SGPB has also commissioned Suffolk 
Chamber to run six workshops across the county 
to help businesses better understand how they 
can bid for local public sector contracts.

Amanda said: “We are launching these 
workshops in response to the requests of dozens 
of the businesses we surveyed who said they 
would find the chance to listen and to quiz 
procurement experts of real use.”

The details of the workshops can be found at 
www.suffolkchamber.co.uk/events-networking/

Steve Baker, councillor Matthew Hicks, Nick Burfield and Tim Passmore
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The increasing importance 
of R&D for your business

Research and development (R&D) tax 
relief and credits are a key part of the 
government’s strategy to encourage 

investment in innovation in the UK and despite 
the continuous need for innovation and 
bespoke solutions, there are common myths 
that often stop companies making a claim.

Here, I try to bust a few of them.
Myth one busted: R&D tax relief is only for 

companies that employ people in white coats
Many assume only scientific laboratories or 

research and technology companies are eligible 
for R&D tax relief. However, any company 
involved in technological or scientific problem 
solving can make a claim, including those 
operating in manufacturing, engineering, software 
development and even construction.  

HMRC figures show manufacturing businesses 
made the most R&D tax relief claims in 2014/15, 
followed by information communications 
companies and those in the professional, 
scientific and technical sector.

More than 100 R&D relief requests 
were also submitted from organisations in 
construction, health and social work, arts, 
entertainment and recreation; agriculture, 
forestry and fishing, finance and insurance and 
transport and storage.   

Recently, a successful claim was made by 
a company in the construction sector that 
developed three product families that made 
advances in the corrosion science field. Its claim 
resulted in additional tax losses that led to a 
£95,000 future benefit to the 
company. 

Myth two busted: 
My company hasn’t 
invented anything, 
so we can’t claim

HMRC has clear 
rules on the type of 
activity that qualifies 
for R&D tax relief. 
While they cover 
ground-breaking 
products and 

processes, companies don’t have to invent 
something radical to make a claim. 

The fundamental purpose of R&D is to create 
competitive advantage. If your company’s R&D 
puts you ahead of your competition and creates 
a technological advancement in your sector 
then it will qualify. More often than not, relief 
is claimed by companies that spend money on 
improving or modifying existing products or 
internal or external processes. 

Across the automotive sector, for example, a 
significant amount is spent each year to design 
and develop more fuel-efficient cars. A leading 

car manufacturer recently made a successful 
claim for extending its existing model range to 
include a car that has lower emissions and is 
faster and lighter than the previous model. It led 
to an HMRC repayment in excess of around 
£750,000. 

Myth three busted: We can’t claim as our 
customers have funded our R&D.

Some companies carry out R&D work 
following a request from their customers. Others 
may act as a subcontractor and deliver R&D 
work for another company. However, both 
activities can still qualify for R&D tax relief.  

There are two options available - SME relief 
and research and development credit relief 
(RDEC). 

If a company does not meet the SME criteria, 
it may still be able to claim under the RDEC 
rules, although the relief may not be as 
generous. However, some form of tax relief is 
better than none.

The relief claimed can be significant. 
A company that was subcontracted by 
a retailer to develop in-store payment 
software made a successful SME claim 
that reduced its corporate tax liability by 
£400,000.
For more information contact Sheetal 
Sanghvi on: 07989554801 or email sheetal.
sanghvi@rsmuk.com 

Chamber Advice

Sheetal Sanghvi of RSM 
UK Picture: RSM UK

Sheetal Sanghvi of Suffolk Chamber patrons RSM UK offers some 
much-needed guidance about R&D tax relief and credits.
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Shaping the  
future with business

As befits a person with a long and 
distinguished career in nursing and 
health care, professor Helen Langton 

has a very people oriented approach to doing 
business. 

The new vice-chancellor of the University 
of Suffolk exudes a quiet but determined 
confidence. She carefully listens to questions and 
provides balanced and thoughtful replies.

Her opening analysis of Suffolk’s economy is 
certainly an interesting diagnosis.

“It’s very mixed in terms of having areas of 
great wealth and deprivation. The infrastructure 
works for some parts and not for others. Our 
proximity to London is either capitalised on or 
not as is the case with our proximity to Europe 
and the rest of the world. We have so many 
hidden strengths that we don’t make enough of. 
Let me give you two examples. 

“When I came here, I didn’t know that the 
most patents lodged in the UK come through 
the Ipswich office. Absolutely wow. That says 
something about what’s going on here in Suffolk 
which nobody knows about.

“Then there are the number of ports we have 
here and the amount of freight that goes through 
Suffolk. I don’t think people really realise what 
we do to boost the economy of the UK in that 
respect.”

She also exudes a confidence in following in 
the footsteps of her predecessor, Richard Lister.

“At one level it’s a tough act to follow, but it is 
actually a real opportunity. Richard was very clear 
that he had taken it to where we needed to get 
to and he was ready to hand it over. I’m ready to 
come in and build something on the really solid 
foundations that have been put in place.”

One of those foundations is the relationship 
between the university and local businesses. For 
Helen, getting this relationship right comprises 

three interlocking elements.
“We have a role in ensuring our students are 

ready for the world of work and that has to be 
done in partnership with business and industry as 
well as by ensuring our courses and research work 
are engaging and have transformational impact.

“It also means we have to be current, engaged 
with relevant business and industry. 

“And finally, everything we do from a regional 
perspective builds on addressing skills gaps and 
needs in the region. We can’t do everything as a 
university, but everything we do needs to have 
resonance across the region.”

In addition, Helen acknowledges that the 
university has a role to play in buying in more 
Suffolk-produced goods and services (“how do 
we, where appropriate, procure locally?”) and in 
improving its profile in the west of the county 
(“we can’t always expect them to come to us”).

The need to not stretch her team too thinly, 
though, was very much at the forefront of 
Helen’s mind when we spoke.

“So, I’m talking with my colleagues as to what 
we wish to be famous for as a university in 10 
years’ time. ‘If you want to study X, the answer is 
you will go to the University of Suffolk to study 
because it’s amazing and fantastic. They believe 
in linking you into the industry. So you will have 
the knowledge base and the skills and indeed be 
ready for work because it’s all part of being at 
the University of Suffolk’.”

In spite of her caution, she is willing to hint 
at some of those areas where she thinks the 
university could further enhance its reputation.

“We are already well known for our health 
and sport provision and there is some synergy 
between the two in the mental health and 
wellness area for me.

“Secondly, let’s go back to the ports. We do 
a little bit with them, but there is more that we 

can do not just with the ports but with a range 
of businesses across the region in relation to 
logistics, supply chain and procurement.

“We’re also looking at where we go with our 
arts offer with regards to creative industries. 
Suffolk is phenomenal in terms of arts in its 
broadest sense, but I don’t think we’re doing 
enough to support that as a university.” 

Whatever the final outcomes of this in-house 
discussion, it is clear that the university will be 
placing an even greater premium on collaborative 
working with the local business community.

This is being enshrined in the university’s 
emerging strategies for business engagement, 
internationalisation, research and learning and 
teaching. 

For Helen the crafting of the strategies are 
very important.

“I’ve made it very clear internally that these 
have to be shaped with business in two ways.

“Firstly, they need to be accessible, by which 
I mean we are very good at using our own 
language and jargon which means everything to 
us and nothing to business. Our strategies have 
got to be understandable by anybody who picks 
them up.

“Secondly, the targets need to be clear and we 
must not have too many of them as we’ll only 
shoot ourselves in the foot.

“Finally we need to ensure that we develop 
our current students to become global citizens 
and we will look to do this through our 
curriculum as well as through attracting overseas 
students to study here.

“Our students, wherever they are from, will 
end up working in a globalised economy, even if 
they don’t leave Suffolk. We have to ensure that 
they are fit for working in such a society.”

With Helen’s calm and reassuring leadership, 
all of this is certainly achievable.

Paul Simon of Suffolk Chamber of Commerce caught up with the University of 
Suffolk’s new vice-chancellor in the summer to better understand her thinking 

on some key issues of interest to the county’s business community.

Chamber Interview
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All change at council
Over the last few months it’s been 

all-change at the top of Suffolk 
County Council.

Suffolk Chamber’s Paul Simon took the 
opportunity recently to quiz chief executive 
Nicola Beach and councilor Matthew Hicks, 
the leader, as to their thoughts on key issues of 
interest to business. 

Q: What is your business experience?
MH: I used to be in finance in London, working 
with large companies on multi-million-pound 
deals. But I’ll never forget the importance of 
small businesses in the community. My father 
was a small-business man and I remember every 
Saturday morning him opening the post to see if 
any cheques had come in. I know how important 
small businesses are to Suffolk’s economy – they 
need support to make sure they can thrive.
NB: My professional career has been in local 
government, but I’ve worked well with the 
private sector throughout that time, whether it 
was letting big contracts or working with suppliers 
in the building infrastructure and waste industries. 
Let’s not forget that councils are increasingly 
having to operate like businesses, without 
guaranteed income, making tough investment 
decisions and prioritising work every day.

Q: What is the right relationship 
between the public sector and business?
MH: The county council is an enabler. Our role 
is to put in place the infrastructure to make an 
area a viable base for businesses to establish 
themselves and grow. Take the Rougham 
Industrial Estate between Bury St Edmunds 
and Ipswich for example. We invested millions 
of pounds to create a junction with the A14 
and develop land in that area to unlock it for 
businesses and the local community. 

We must also be out there promoting Suffolk 
at every opportunity. Our Invest in Suffolk 
programme is a key piece of this work to sell 
Suffolk PLC.
NB: There is this slightly artificial split between 
the private and public sectors at times. I run a 
business with Matthew. We need to be business-
like in how we operate. Cost efficiencies, 
productivity and customer satisfaction are all 
measures that you would see discussed at 
any board table. The other key issue for me is 
creating the right environment for businesses to 
grow in Suffolk.

I’m a big believer in the broken windows 
theory, it’s important that we make an area 
attractive so that people want to come in to it. 

That’s good for business.

Q: Should businesses have the vote to 
have a louder voice in Suffolk?
MH: I’m not sure about businesses voting in the 
traditional sense, but in my experience business 
leaders are very good at making the voices heard 
and influencing key decisions. And I don’t see 
that changing anytime soon.
NB: Having overseen elections, it would be 
difficult to see how that would work. There’s 
something about businesses empowering 
themselves and we see that through many things, 
including the BID in Ipswich and the number of 
businesses getting involved with Suffolk Chamber. 
There’s plenty of opportunity to influence us and 

Matthew has made it clear that we are listening. If 
you think the public sector is missing something, 
then tell us.

Q: What are the benefits for local firms 
from Suffolk councils retaining business 
rates?
MH: The first thing to say is that Suffolk is one of 
10 areas nationally piloting this new approach, so 
it’s in our gift to make this a real success.

Suffolk’s public sector leaders have developed 
a list of projects that we want to explore 
in more detail, ranging from developing run 
down industrial areas to investing in key tourist 
destinations. Importantly, we have the funding 
available.

Nicola Beach

Chamber Interview
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The beauty of it is that it is evenly spread 
around the county. We work with the districts 
and boroughs to decide where that money 
should be spent.

Q: Why did you decide to review the 
Upper Orwell Crossings (UOC) project?
MH: When I became leader, I wanted to be 
sure about the costings of major infrastructure 
projects. The UOC is such an enormous project. 
I felt that the only way to determine whether it 
was a sensible approach to continue is to have 
an independent review.

All councils across the country are stressed 
financially and we’re no different. We must make 
sure that when we spend taxpayers’ money, we 

get the most out of it for our residents.

Q: What is the county’s strategic planning 
priorities for business?
MH: Last year we set out our priorities for 
this four-year term of office and this year we 
published our business plan setting out what we 
are doing to do to deliver against those priorities. 
This is something we’ve not done for some years 
and is good progress.

We have three priorities and they are inclusive 
growth, healthcare and wellbeing and delivering 
efficient and effective public services. Perhaps 
inclusive growth – ie improving Suffolk’s economic 
productivity, levels of educational attainment 
and building more homes - feels like the most 

obvious direct link to business, but actually they 
all are. Healthier and stronger communities 
help strengthen the economy, which in turn 
helps communities to become even stronger. 
It’s all linked and is how we’re making a positive 
contribution to Suffolk.

Q: What could the Suffolk economy look 
like in 20 years’ time?
NB: It needs to be more diverse. We need to 
get over the Brexit issue and see that through 
a more mixed economy. It’s the medium 
sized business we need to focus on. How 
do we encourage them? This is a collective 
responsibility, a joint effort in helping them 
expand.

Q: So what more needs to be done to 
sell the Suffolk “story”?
MH: We need to show the huge benefits that 
Suffolk has to offer. In terms of location, we are 
only an hour from London in Ipswich, and an 
hour-and-a-half if you go from the north of the 
county.

We have a workforce here that is very keen 
to work, that is very flexible and has a track 
record of picking up a lot of the jobs in growth 
sectors such as IT and renewable energy.

Q: The public sector in Suffolk spent 
£1.9billion in 2017. Should there be 
targets as to how much of this goes to 
local firms?
MH: You’ve got to be very careful in saying 
x amount should go to certain businesses 
and not others. What I’d really like to see are 
Suffolk businesses being able to win local work 
from any organisation because they’re the 
best organisations to deliver that service or 
manufacture a product.
NB: I’m not keen on setting a target, but we are 
always reviewing how to grow the supply chain 
in Suffolk. In my previous roles I’ve held supplier 
and bidder days and have tried to identify - and 
eradicate - the silly things we’re putting in the 
way of businesses bidding, especially SMEs.

Q: What do you hope your respective 
legacies will be?
MH: I want Suffolk to be great place to live, with 
a great education system and a really open place 
in which to do business. There is still some way 
to go, but I think we’re getting there.
NB: I’m passionate about social mobility and we 
are poor at that in some parts of the county. 
There are real pockets of challenge for our 
young people and for me it’s about how we 
grow the economy and give young people real 
opportunities to have control over what they 
do rather than being predetermined by their 
circumstances.

Pictures: Suffolk C
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Matthew Hicks
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Data from the first quarter of this year 
showed more firms experiencing 
growth than declines in domestic sales 

and orders, overseas sales and orders, cashflow, 
profitability and turnover forecasts as well as 
capital investment and training investment.

The latest data suggests that, in most cases, 
firms are still offering optimistic rather than 
pessimistic evaluations of their current trading 
conditions and immediate future prospects.

This view is based on responses from the 143 
Suffolk-based organisations, with 37 from the 
manufacturing sector and 106 involved in services 
who replied to Suffolk Chamber of Commerce’s 
QES for the second three months of 2018.

However, among manufacturers the gap has 
continued to narrow for the second quarter in 
a row - suggesting the immediate post-Brexit 
boost might now be tailing off for the sector.

Talking of Brexit – and who isn’t – it will 
be interesting to see if the provisions in the 
government’s white paper launched in July to 
align British manufacturing, as well as agriculture 
and fisheries, to EU regulations provides the 
sector with the reassurances needed to arrest 
this sentiment decline.

Chamber Survey

The British Chambers of Commerce’s quarterly economic 
survey (QES) is the largest and most representative 

independent business survey of its kind in the UK. Here, Paul 
Simon, communications and marketing manager at Suffolk 
Chamber of Commerce, looks through the local figures from 

the second quarter of 2018 and considers what they say about 
the state of Suffolk’s business community.

Suffolk manufacturing 
businesses report 

weakening performance
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Chamber Survey

It’s important to clarify, however, that for 
most measures, in spite of these further declines 
manufacturing businesses remain in positive 
territory - meaning more firms were reporting 
positive responses than negative ones.

The one exception is that of company 
cashflow forecasts, where there was a negative 
balance of –14%, with 28% of respondees 
reporting an increase as against 42% experiencing 
a decline. 

This is in itself rather a worry as a squeeze on 
cashflow is usually an early indication of longer-
term declines in future business activity, including 
hiring and investment.

Suffolk Chamber will be watching this 
particular measure very carefully over succeeding 
surveys.

Furthermore, for the first time in many 
quarters Suffolk manufacturing businesses are 
now under-performing against those in the rest 
of the East of England as a whole across virtually 
all of the criteria covered by the QES.

Suffolk manufacturing businesses seem to 
be a little hemmed in between two seemingly 
contradictory forces - slowing activity on the 
one hand and ongoing labour shortages and 
recruitment difficulties on the other.

The latter feature is affecting services and 
manufacturers almost equally, with 64% of the 
former and 70% of the latter reporting recurring 
difficulties in finding staff. 

In a reverse of the previous quarters, service 
companies are now outperforming their 
manufacturing counterparts by clear margins in 

most cases; in the case of the cashflow measure 
by 22 percentage points.

The survey also suggests the worries about 
inflation, which have dominated the previous 
two periods of research, have eased slightly, 
although a hefty 38% of respondents still list it as 
a concern.

It has been replaced in the top spot by 
worries about competition, suggesting a possible 
tightening in overall trading conditions.

These results will strengthen our resolve 
to work through the British Chambers of 
Commerce to fix the business fundamentals 
including a reduction in up-front business 
costs, reforms to the Apprenticeship Levy and 
increased infrastructure spending to help sustain 
the growth plans of businesses, but especially 
those in the manufacturing sector.

The key headlines from the survey are:
•  The balance of manufacturing firms reporting 

an increase in domestic sales fell from +33% to 
+17% and rose from +27% to +32% for those 
in services

•  The balance of manufacturing firms reporting 
an increase in domestic orders fell from +31% 
to +14% and rose from +13% to +18% for 
those in services

•  The balance of manufacturing firms reporting 
an increase in overseas sales fell from +22% to 
+17% and rose from +15% to +19% for those 
in services

•  The balance of manufacturing firms reporting 
an increase in overseas orders fell from +18% 
to 0% and fell from +7% to +2% for those in 
services

•  The balance of manufacturing firms reporting 
an increase in employment fell from +15% to 
+11% and rose from +12% to +25% for those 
in services 

•  The balance of manufacturing firms anticipating 
a future increase in employment fell from 
+30% to +25% and rose from +25% to +28% 
for those in services 

•  The balance of manufacturing firms 
experiencing difficulties in finding staff fell 
from +81% to +70% with those in services 
increasing slightly from +60% to +64%

•  The balance of manufacturing firms reporting 
positive cashflow fell from +12% to -14% with 
those in services remaining static at +8%

•  The balance of manufacturing firms projecting 
an increase in turnover fell from +56% to 
+38% with those in services increasing from 
+45% to +49%

Suffolk Chamber is grateful to Suffolk 
Knowledge, part of Suffolk County Council, for 
providing the analysis of the QES. This article 
first appeared in the June–August issue of iQ 
magazine.
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Suffolk Chamber being presented with the Certificate of Appreciation for Platinum Friends

Suffolk Chamber 
celebrates with 
Age UK Suffolk
In celebration of its 70th year, local 

independent charity Age UK Suffolk has 
launched an exciting new corporate 

membership scheme called Platinum Friends.
More than 40 businesses have signed up so 

far, including Suffolk Chamber of Commerce 
and a number of chamber members, with an 
aim to reach 70 new businesses in its 70th 
year.

A single donation of £200 will enable 
businesses to gain from networking events 
including a festive gathering and a conference 
on January 31, 2019 at Wherstead Park. 

With a full day of speakers and workshops, 

the aim is to inform and advise while offering an 
opportunity for businesses to work together for 
the benefit of the Suffolk community.

Jo Reeder, of Age UK Suffolk, said: “With an 
ageing population, Age UK Suffolk’s services 
become more vital each year and the support 
of local business is absolutely invaluable to our 
survival. With the support of some fantastic 
local businesses, we hope to be around for 
another 70 years and beyond.”  
If you would like to become a Platinum Friend 
of Age UK Suffolk or find out more,  
please email the fundraising team at 
fundraising@ageuksuffolk.org 

Chamber Member News

There is a big tax deadline looming. 
The government is Making Tax 
Digital (MTD), meaning the end of 

manual tax returns for millions. But who 
does it affect and what should you do next? 

April 1, 2019 is the start date for MTD 
for VAT-registered businesses whose 
turnover is £85,000 or more. 

All other businesses, charities, landlords 
and everybody else within the self-
assessment regime will need to be ready for 
the changes by April 2020.

Businesses will need to use software 
which will directly submit their accounting 
information on a quarterly basis to HMRC.

Suffolk Chamber of Commerce member 
Larking Gowen, chartered accountants, 
works with various digital accounting 
software suppliers who are ready for the 
imminent changes - giving you the ability to 
access and update your business accounts 
and finances anytime, anywhere via the 
internet, on a smart phone or tablet device.

Its team of digital solution advisors 
provide training, advice and support to get 
you set up as well as ongoing advice and 
support. Get in touch now to find out more. 

For more information on how Larking 
Gowen can help, please contact it on  
0330 024 0888.

• This article is designed for the information 
of readers. While every effort is made to 
ensure accuracy, information contained in 
this article may not be comprehensive and 
recipients should not act upon it without 
seeking professional advice. Larking Gowen 
is the trading name of Larking Gowen 
LLP, which is a limited liability partnership 
registered in England and Wales (LLP 
number OC419486). Where we use the 
word partner it refers to a member of 
Larking Gowen LLP. ©Larking Gowen.

Making Tax 
Digital: Have you 
joined the digital 
revolution yet?
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Suffolk Chamber of Commerce member, 
Birds i Images is a local drone operator 
whose pilots have hundreds of hours of 

flight experience.
What do you immediately think of when you 

hear the word drone? Military weapons? Safety 
concerns, flying close to airports?  Smuggling 
contraband into prisons? Privacy concerns? The 
chances are that because of the way they are 
mostly portrayed, your thoughts are negative 
ones.

Far less reported are the good things that 
unmanned flight vehicles are contributing, like 
delivering essential medical supplies in hard to 
reach communities in places like Africa as well 
as the new and essential role they have to play 
with the emergency services in locating injured or 
missing people. Or the positive impact they can 
have as business tools.

Legal commercial operation of drones in the 
UK requires an accreditation from the CAA 
called the Permission for Commercial Operations 
(or PFCO).

Birds i Images is a local PFCO accredited 
drone operator.

Drone operators who have this accreditation 
have been thoroughly trained, passed all the 
relevant examinations and will be covered by 
comprehensive insurance.

In short, anything they do will be done with 
safety as the highest priority. If a PFCO holder 
says the job cannot be safely or legally done, 
then be wary of anybody who says it can. 

According to Dave Palmer, the company’s 
managing director: “If you need aerial video or 
photography of your property, business premises 

or product, your event or hobby, roof or building 
inspections, aerial mapping, insurance claim 
evidence images, images for border disputes and 
planning or any other requirement where a view 
from above would help please get in touch.”
For more information visit www.birdsiimages.
com or email dave@birdsiimages.com

Bury St Edmunds as seen from a Birds i Images drone. 

Droning-on for business
Chamber Member News

Port of Ipswich-based staff at Suffolk 
Chamber patron Associated British Ports 
(ABP) celebrated another successful 

Maritime Festival Weekend in August, as 
crowds of visitors flocked to the Ipswich Haven 
Marina and Old Customs House. 

The theme for this year’s event was pirates 
and visitors were encouraged to get in the 
mood by wearing their best pirate outfits 
and eye-patches. Spectators also enjoyed 
a visual feast of colours created by pirate 
crews, Georgian-era-style sailors and historical 
re-enactments on board ships. 

Among the vessels taking part this year were 
The MT Kent, the Sailing Barge Victor, The 
Laura Moncur and the Orwell Lady, which 
offered trips to visitors.

Andrew Harston, ABP short sea ports 
director, said: “The Ipswich Maritime Festival is 

always a highlight in Suffolk’s summer calendar 
of events and we were pleased to once again 
play our part in making it a successful event. 

“As we are one of the principal businesses 
on the Ipswich Waterfront, we were delighted 
to open Old Custom House to more than 

3,500 visitors over the weekend and look 
forward to continuing to support Ipswich 
Borough Council so it can run this festival for 
many more years to come. We are already 
looking forward to the next Maritime Festival 
in 2020.”

Ar-ha, ABP raises the Jolly Roger

Picture D
ave Palm

er Birds i Im
ages

Ipswich Maritime Festival Weekend 2018
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aller
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Suffolk Chamber in Lowestoft & 
Waveney Awards launch event
Ivy House Country Hotel, Lowestoft

Councillor Michael Ladd, of headline sponsors 
Waveney District Council and representing 
the East Suffolk Business Festival

James Shipp, Julian Knights, Cameron McClue and Rachel Davidson

Emma Coules, George King,  
Ella Harrison-Reeve and Jodi Edington 

Ferlin Quantrill, Melanie Wright 
and Kevin Doutzenberg

John Miller, Ian Johnson, Darren Clement 
and Jane Colby

Jules Shorrock, Chris Ames 
and Stuart Woodward

Peter Knight and Martin Rolf Myles and Elizabeth Scrancher

Photos: Michaela Hobbs, Ferini Media

Suffolk Chamber Events

James Bligh and Adam Greenfield
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Suffolk Chamber Events

Suffolk Chamber of Commerce 
Rooftop Garden Party
Willis Towers Watson Headquarters, Ipswich Photos: David Garrad

John Dugmore playing the beanbag throw game The Rooftop Garden Party 10th Anniversary cake

Becky Ames and Chris Marsh Carol Robinson, Ola Anderson 
and Opal Hodge

Darrell Smith and Emma Felgate Jackie Meikle, Karen Mayhew 
and Francis Whitbread

Michelle Pollard, Terry Baxter 
and Karen Baxter

Richard Brame, John Dugmore, 
Graham Abbey and Ian Fitch

Leonard Potgeiter and Ian Fitch playing the 
watt bike challenge
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2 Connections
07946 188447
mail@2connections.co.uk
www.2connections.co.uk
Mrs Irma Peters
Partner
Equine facilitated human 
development offering corporate 
and personal development 
days / courses for leadership - 
management and teamwork.

ALM Wholesale Limited
01440 784570
accounts@almwholesaleltd.com
www.almwholesaleltd.com
Mr Sam McNally
Managing Director
Recycler of used IT / consumer 
electrical equipment.

ALS (UK) LLP
01376 322938
info@laboratoryfurniture.co.uk
www.laboratoryfurniture.co.uk
Mr Gary Sprawling
Director
Manufacture and installation 
of laboratory furniture, fume 
cupboards, LEV systems and 
associated services.

Bear Credit Asset Finance
01502 473319
james@bearcredit.co.uk
www.bearcredit.co.uk
Mr James Bligh
Owner
Car and van finance, asset finance, 
business loans.

Buk Ltd
01284 811666
sales@buk.co.uk
www.buk.co.uk
Mr Darren Mortiboy
Managing Director
Commercial furniture supplier to 
the contract market.

Cardiac Science
07887 617013
djones@cardiacscience.com
www.cardiacscience.co.uk
Mr David Jones
Area Sales Manager
Cardiac science develops, 
manufactures and markets 
Powerhearts brand automated 
external defibrillators (AED’s) and 
related services.

Career Ready
02079 865494
info@careerready.org.uk
www.careerready.org.uk
Mrs Sian Robertson
Regional manager 
(Cambridge,Ipswich,Colchester)
National charity that supports 
young people in preparing for the 
world of work.

CAS (Clarks Archive  
Storage Ltd)
08455 050003
info@cas.ltd
https://cas.ltd
Mr Adam Bird
Archive Solutions Consultant
Document storage, sage secure, 
scanning, shredding, virtual post 
room, reliable service confidential.

Clegg Construction Ltd
01223 828204
rachel.johns@clegggroup.co.uk
www.clegggroup.co.uk
Ms Rachel Johns
Business Development & 
Framework Manager
Main contractor in the construction 
industry.

Colbea Enterprise Agency
01206 548833
enquiries@colbea.co.uk
www.colbea.co.uk
Mrs Ashleigh Seymour-Rutherford
CEO
Business advice and training.

Consulting Direct
07402 744051
cd@accountant.com
Mr Usman Tarar
Officer
Accountant, tax investigation, 
bookkeeping and I.T. specialists.

DC Property Photography
01284 774748
miranda@dcpropertyphotography.
com
www.dcpropertyphotography.com
Mr David Carpenter
DC Property Photography are 
specialised in 3D virtual tours and 
property photography.

Emma’s Florist
01473 272747
emma.emmasflorist@gmail.com
www.emmasflorist.com
Mrs Emma Felgate
Owner
We are a florist that does bouquets, 
events, weddings and funerals.

ESD Control Centre
01473 836200
mattgrant@antistat.co.uk
https://www.antistat.co.uk/
Mr Matthew Grant
Head of Marketing
Antistat are experts in Electrostatic 
discharge consumables and high-
end technology-led packaging 
solutions.

Everyday Leader
01728 860913
colin@everydayleader.co.uk
www.everydayleader.co.uk
Mr Colin Tapscott
Director
Leadership, communication and 
personal effectiveness training. Also 
providing coaching for individuals 
and teams.

Fairfield Financial  
Solutions Ltd
01638 551476
br@fairfield-fs.co.uk
www.fairfield-fs.co.uk
Mr Ben Ramsay
Director
Mortgage and protection specialists.

Galleon Wealth Management 
Ltd
01473 636688
info@galleonwealth.co.uk
www.galleonwealth.co.uk
Mr Ray Pettitt
Independent Financial Advisors.

Go2Products
01728 666470
accounts@Go2Products.co.uk
www.go2products.co.uk
Mr Robert Minter
Director
Supply of A4 sheet labels, roll labels 
and other packaging.

Headway Suffolk
01473 712225
helenfairweather@headwaysuffolk.
org.uk
www.headwaysuffolk.org.uk
Mrs Helen Fairweather
CEO
Charity supporting people in Suffolk 
who have a neurological condition.

Hudson Group
01449 723346
steve.flory@outlook.com
www.hudsongroupltd.co.uk
Mr Steve Flory
Managing Director
Signage, corporate clothing, 
exhibitions large format printing.

Indigo Partnerships 
International Ltd
07703 124544
eleanor@indigopartnerships.com
Mrs Eleanor Bannister
Director
International sales and marketing, 
expert in building longterm business 
partnerships especially in the drinks 
industry.

Integro Languages Limited
01603 510908
projects@integrolanguages.com
www.integrolanguages.com
Mr Tom Bool
Managing Director
Marketing translation specialists.

Ipswich Community Media
01473 852552
cad@ipswichcm.org.uk
www.ipswichcm.org.uk
Ms Cad Taylor
Director, Community & 
Engagement
ICM is a learning and engagement 
organisation, delivering projects to 
the wider communities of Ipswich.

Ipswich Housing Action 
Group (IHAG)
01473 213102
ihag@ihag.co.uk
www.ihag.co.uk
Mr Halford Hewitt MBE
Director/CEO
Homeless charity local to Ipswich.

New members

Chamber Membership
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ISEKI UK & Ireland
01473599266
accounts@iseki.co.uk
www.iseki.co.uk
Mr David Withers
Director
Distributor of ISEKI compact 
tractors and professional mowers

Jardine of London
07909 925432
mary@jardineoflondon.co.uk
www.jardineoflondon.co.uk
Mrs Mary Jardine
Owner
British luxury handbag & accessory 
brand / producer.

Juliette John Aesthetic Laser 
Skin Wellness Clinic
01473 222145
info@juliette-john.com
juliette-john.com
Ms Juliette John
Director / owner
35yrs experience - Professional 
laser treatments, including laser 
tattoo removal, laser hair removal, 
semi permanent make-up, anti 
ageing.

Mac PC Repair
07976 295923
jwb@macpcrepair.co.uk
Mr John Ballance
Owner
I fix things. I get people out of 
trouble with IT.

Minimum World Ltd
01508 528950
info@minimumworld.com
www.minimumworld.com
Miss Rachel Read
Finance & IT Manager
The online dolls house superstore.

Muhdo Health Ltd
01473 232428
richard@muhdo.com
www.muhdo.com
Mr Richard Layton
CFO
Muhdo provides the perfect 
pathway between technology,  
genetics and good health.

Park City Consulting Ltd
01206 752100
sue.murray@parkcity.co.uk
www.parkcity.co.uk
Ms Sue Murray
Business Development Manager
Outsourced HR and Health & 
Safety Services, flexible and helpful 
providing expert service.

Petite & Sweet Ltd
07908 200179
sales@petiteandsweet.co.uk
www.petiteandsweet.co.uk
Ms Laura Caraccio-Hewitt
Director
Luxury hand-made chocolate 
products, from bars and hot 
chocolate to our chocolate lolly 
making kits.

Renaissance Asset  
Finance Ltd
01268 269500
info@renaissanceaf.com
www.renaissanceaf.com
Mr Cameron McClue
Corporate Sales Executive
Asset finance funder and broker.

Samaritans of Ipswich  
and East Suffolk
01473 214610
ipswichsams@btconnect.com
www.
samaritansofipswichandeastsuffolk.
co.uk
Mrs Anne Reeder
Deputy Director - External 
Relations
Samaritans provide emotional 
support to people in distress or 
despair.

Save the Children UK
07768 466670
a.williams@savethechildren.org.uk
www.savethechildren.org.uk
Miss Adrienne Williams
Community Fundraising Manager
We do whatever it takes to save 
children and transform futures.

Scotech Cabling Solutions
01206 243311
enquiries@scotechcabling.com
https://www.scotechcabling.com
Mr Ronald  Leslie
MD
Computer cabling designs, supply 
and associated IT products.

Specflue Ltd
03339 997974
sales@specflue.com
www.specflue.com
Mr Ian Sams
Commercial Director
Specialist in flue, chimney and 
renewable heat solutions. 
Accredited HETAS, BPEC and first 
aid training centre.

Spice & Seasoning 
International Ltd
01440 784300
stuart@spiceandseasoning.co.uk
www.spiceandseasoning.co.uk
Mr Stuart Macfarlane
Managing Director
The manufacturers of spices, 
seasonings, flavorings for national 
and international customers.

Stan Smith Consultancy & 
PAT Testing Services
07800 867742
stansmithconsultancy@outlook.
com
Mr Stanley Smith
Sole trader
Project development consultant 
(charities only) and Pat tester.

Steve Leigh & Associates Ltd 
(Groundbreaker Systems)
01379 741135
sales@groundbreaker.co.uk
www.groundbreaker.co.uk
Mr Steve Leigh
Managing Director
Water management and pipe 
insulation systems.

Suffolk Philharmonic 
Orchestra
07979 798376
leslie.olive@suffolkphil.org
www.suffolkphil.org
Mr Leslie Olive
Artistic & Executive Director
We provide Suffolk with “London-
standard” orchestral music, but 
without the trek to London.

Tailor and Made Travel
01449 763427
tracey@tailorandmade.co.uk
www.tailorandmade.co.uk
Ms Tracey Strand
Owner
Independent travel consultancy.

Thornton Sugar Ltd
01284 733900
sales@thorntonsugar.co.uk
www.thorntonsugar.co.uk
Ms Fiona Thornton
Director
Sugar traders

Trevor Burch Photography
07880 726964
trevor@trevorburchphotography.
co.uk
www.trevorburchphotography.
co.uk
Mr Trevor Burch
Owner
Commercial photographer.

Waddington Brown Ltd
01473 359159
emma.gunton@waddingtonbrown.
co.uk
www.waddingtonbrown.co.uk
Mrs Emma Gunton
Director
HR and talent specialists.

Wonderfully M.A.D.E.
01473 806921
info@wonderfullymade.org.uk
www.wonderfullymade.org.uk
Mrs Sharon Murray-Sakumai
Managing Director
We provide educational resources 
to aid motivation. Also Christian 
picture books, board games and 
puzzles.

Chamber Membership

Brunch with Suffolk Park and Suffolk Chamber in Bury St Edmunds 
Annual Meeting
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Chamber Interview

Q: What is Suffolk Chamber in Lowestoft 
and Waveney’s remit? Lowestoft and 
Waveney is front and centre of interest from 
international and UK investors, attracted by 
the most easterly port in the UK, onshore and 
offshore business growth being generated by 
maritime and marine expertise. Suffolk Chamber 
of Commerce is campaigning on many issues 
to make our county’s second largest town and 
the surrounding area as attractive as possible to 
investors and promoting and supporting Suffolk 
as a great place to work and live in. 

Q: What is the role of your board?
Our board is structured to include 
representatives from energy, education and skills, 
export, hospitality and tourism, retail, services, 
transport and infrastructure. The connections 
make it possible to work better together. This is 
reflected in our diverse manifesto commitment 
to grow opportunities for commerce, lifelong 
learning and improved wellbeing in the district.   

Q: How challenging has this remit 
been to deliver? We are respected for our 
commitment to bettering our local economy and 
have earnt trust as the representative voice of 

business. With the unprecedented level of local 
development by the private and public sectors, 
the involvement of Suffolk Chamber at all levels 
is sought out and welcomed by politicians, 
councillors and stakeholder organisations.

Our board’s energy and enthusiasm has not 
gone unnoticed. We have actively represented 
member interests on many civic occasions, as 
well as in background meetings and have had 
input into the East Suffolk Councils Economic 
Growth Plan. Lowestoft Vision’s achievement 
in delivering a second term for the BID is proof 
of confidence in Suffolk Chamber in Lowestoft 
and Waveney.

Q: How has Suffolk Chamber in 
Lowestoft and Waveney approached its 
lobbying campaigns? Teamwork is vital. We 
have a working manifesto, which is reviewed in 
board meetings. We share our goals with our 
membership and the community in a monthly 
news article. Our super events co-ordinator 
Michelle sources topical guest speakers at 
networking meetings. 

Q: What do you hope to achieve during 
your term as chair?  Firstly, to normalise 

seeing a female chair taking responsibility, 
encouraging women and minorities to see 
themselves at the very least as equals. 

Secondly, I would like to strengthen our 
board by appointing representatives from 
a community trust, from the manufacturing 
sector and a female executive to provide 50% 
female board representation.

Finally, I’d like to deliver on as many of our 
manifesto pledges as possible.

Q: How does Suffolk Chamber in 
Lowestoft and Waveney benefit from 
being part of Suffolk Chamber? 
The Suffolk leadership team has structured a 
robust manifesto, giving a basis and support 
for our local campaigns. The staff in our 
Lowestoft office provide immediate, friendly 
customer service and great information for 
members.

Q: What one thing would you like 
Suffolk Chamber in Lowestoft and 
Waveney to do differently/more 
of? Hosting more procurement meetings, 
introducing more members to buyers and 
growing our local supply chain.

In the latest of a series of Q&As about different parts of the Suffolk Chamber family, we put 
some key questions to Jules Shorrock, chair of Suffolk Chamber in Lowestoft and Waveney.

I want to strengthen 
board representation

Jules Shorrock of the Suffolk Chamber 
in Lowestoft and Waveney
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