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Suffolk Chamber of Commerce has a strong 
track record in delivering campaigns that 
result in tangible benefits for its members 

specifically, but also for the wider business 
community in the county.

The No Toll Tax in Suffolk campaign was a 
notable success in persuading the Government 
not to implement a charge for using the A14.

Our current No More A14 Delays in Suffolk 
campaign has already persuaded Highways 
England to designate the road as a possible 
expressway. We’re continuing our lobbying 
efforts in Westminster and Whitehall as the 
Department for Transport considers the 
investment options outlined in the Highways 
England report. Our new major campaign and 
that of the British Chambers of Commerce 
(BCC) – No More Not-Spots – which I 
mentioned in the last edition of Chamber Voice 
has really taken off. The aim of the campaign is 
straightforward: by 2020 UK phone users will no 
longer experience not-spots for voice coverage 
in locations used for home, work, travel or play.

I’m pleased to say that the response of 
Suffolk’s businesses and residents has been 
disproportionately high. At the time of writing 
the BCC’s not-spot tracker had logged about 

1000 not-spots 
nationwide 
– with those 
reported 
in Suffolk 
accounting for 
13% of those. 
Not bad for 
a county with 
just over 1% of the population. You can find out 
more about our plans for the campaign on page 
3. Elsewhere in this issue of Chamber Voice, 
we carry two full-length interviews. The first on 
pages 8 and 9, where Colchester and Ipswich 
hospitals’ chief executive Nick Hulme directly 
addresses the readers of this magazine: if you can 
help the new trust with its key issues - he’d love 
to hear from you.

In the second on pages 10 and 11, New Anglia 
LEP chair, Doug Field, gets to the heart of his 
approach to the role and his ambitious plans for 
the organisation.

I hope you enjoy this summer’s Chamber 
Voice.

John Dugmore
Chief Executive
Suffolk Chamber of Commerce

Chamber welcome

PrESIDENT’S ADDrESS
Suffolk Chamber of 
Commerce strives to fills the 
pages of Chamber Voice with 
as broad a range of articles as 
possible; to make each issue 
of relevance to as many of our 
members as possible.

I hope this particular edition fits that 
ambition.

On pages three to six, we carry some 
key news stories, including that about a new 
chamber patron (page three) and one who is 
renewing their strategic relationship with us 
for another five years (page five).

We provide a report back on a well-
attended supply chain event in the west of 
the county (page five), a successful renewal 
of the Lowestoft Vision BID in the north 
(page four) and a highly topical event in 
Ipswich with influential academic and activist 
Caryn Franklin MBE (page four).

On page seven, Abi Gagen of Prominent 
argues for the central importance of the 
public relations function in any business, 
regardless of size or sector.

On pages 12 to 13, we launch the first 
of a series of thought pieces based on the 
results of the preceding Quarterly Economic 
Survey (QES). The British Chambers of 
Commerce’s QES is the largest independent 
business survey in the UK and a significant 
economic indicator, taken very seriously by 
the government and others.

recently, the response rate of Suffolk 
businesses to the QES has been very high 
indeed. Thank you to everyone who has 
recently participated. It only takes two or 
three minutes to complete, but the insights 
gained from it are invaluable to both Suffolk 
Chamber and the BCC in improving the 
focus and direction of our campaigns.

Finally, on page 20, we carry the third in a 
series of interviews with different parts of the 
chamber family. This time, it’s with Matthew 
Darroch-Thompson my successor as chair of 
Suffolk Chamber in Newmarket & District.

Happy reading!
Graham Abbey, president of Suffolk 
Chamber of Commerce

Chamber Patrons
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Chamber News

RSM 
becomes 
17th Suffolk 
Chamber 
patron

Laragh Jeanroy, office managing partner at 
RSM Bury St Edmunds Picture: RSM

No More Not-Spots

Suffolk to host 
regional not-
spot summit
The British Chambers of Commerce’s 

(BCC) No More Not-Spots campaign 
has got off to an impressive start with, at 

the time of writing, more than 1,000 locations 
with no or intermittent mobile coverage 
already logged. Of these, more than 125 have 
come from Suffolk – a disproportionately large 
response rate from our county.

The aim of the campaign is to ensure 100% 
nationwide mobile coverage by 2020.

Although there is 90% geographic coverage 
across the UK, only 10% of Britain’s landmass is 
‘developed’.

In other words, there are not-spots in 
areas like dense commercial centres, road and 
rail corridors where access issues, the built 
environment (be it structures or vehicles), 
and the economics of new infrastructure can 
combine to weaken coverage and frustrate 
network rollout.

This campaign, launched during the spring 
and fully supported by Suffolk Chamber of 
Commerce, wants businesses and households to 
record and report the not-spots they experience 
and to persuade service providers and others to 
put the infrastructure in place to deal with them.

In spite of the prominent local response to 
the campaign, Suffolk Chamber is continuing 
to ask people to register their not-spots both 
with their mobile service provider and with the 
BCC. We’ve provided a link to the BCC form 
in the news section of our website at www.
suffolkchamber.co.uk.

Businesses and residents can also raise issues 
via Twitter, using hashtag #Shareyournotspots.

Suffolk Chamber has joined with 
Cambridgeshire, Essex and Norfolk Chambers of 
Commerce to host a regional not-spot summit 
on  November 16 at Newmarket Racecourses.

The Rt. Hon. Matt Hancock, Secretary of 
State at the Department for Digital, Culture, 
Media & Sport and MP for West Suffolk will 
be the keynote speaker. Dr Adam Marshall, 
director general of the British Chambers of 
Commerce will also be in attendance, alongside 
representatives of the four mobile network 
operators and other key organisations to 
consider the evidence and the priorities for 
ending not-spots in the region by 2020.

John Dugmore, Suffolk Chamber chief 
executive, said: “The high level of involvement 
to date of Suffolk businesses and residents 
would suggest that not-spots are a common and 
unwelcome fact of life for many. We hope that 
the Not-Spot summit will flush out the extent of 
these challenges and highlight solutions.”

Leading audit, tax and consulting firm RSM 
has signed up as the latest patron of Suffolk 
Chamber of Commerce, the county’s 
leading business organisation.

RSM has strong East Anglian 
connections. Its office in Bury St Edmunds, 
one of 35 across the UK, offers a full suite 
of accounting and advisory services to 
businesses across the region.

RSM UK also has extensive global reach 
as a member firm of RSM International – 
the sixth largest network of audit, tax and 
consulting firms globally, spanning over 120 
countries, with 813 offices and more than 
43,000 people.

Laragh Jeanroy, office managing partner 
at RSM Bury St Edmunds said: “We are 
very excited to develop our relationship 
with the Suffolk Chamber and its 
members.”

John Dugmore, chief executive of 
Suffolk Chamber welcomed RSM UK’s 
announcement. “RSM is a major player in 
the business advisory sector both in this 
country and beyond, so it is a wonderful 
endorsement of this chamber that they 
have become patrons.”
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Lowestoft Vision gets the thumbs up!

Some of the Lowestoft Vision team

Ginny Idehen, Rachel Cronin, Caryn Franklin 
MBE and Sarah Howard MBE

Fashion guru and 
commentator wows Suffolk 
Business Women event

More than 70 Suffolk business leaders 
heard how they should be more 
creatively disruptive in order to deliver 

better business practices that benefit both their 
organisations and their workforce at a recent 
Suffolk Chamber event. 

In an inspirational talk at Ipswich Town 
Football Club in May, Professor of Diversity in 
Fashion Caryn Franklin MBE addressed concerns 
about gender and ethnic pay and representation 
gaps by outlining her experience of trying to 
change the fashion industry from within.

Caryn is the former fashion editor and 
co-editor of i-D Magazine and The Clothes Show 
and Style Challenge broadcaster, and spoke 
in May at Suffolk Chamber’s Suffolk Business 
Women networking lunch, sponsored by 
Gotelee Solicitors.

Having overcome challenges both at home 
and at work, Caryn Franklin has become a 
leading voice for empowerment, and is now 
campaigning to address sustainable body and 
beauty ideals for men and women.

Caryn said: “I am promoting the art of 
asking awkward questions. That’s what I have 
done my entire career in order to investigate 
identity politics, exploitation, portrayal of 
unachievable body ideals, lack of diversity and 
latterly predatory photographers. I call myself a 

disruptive fashion lover and I was delighted to 
have passed on my simple tips for staying sane 
and getting stuff done!

“Women are hugely resourceful and resilient 
beings able to collaborate and activate progress 
so it’s particularly exciting to talk to those who 
have reached a stage in their career where they 
are ready to roll their sleeves up and say... I can 
do this!”

Ginny Idehen, chair of Suffolk Chamber’s 
Suffolk Business Women, was thrilled at the 
positive response to Caryn’s messages. She said: 
“Caryn’s speech had the wow factor written 
all over it. Everyone I spoke to afterwards was 

even more engaged and motivated than when 
they first entered the room to address the need 
for greater equality and fairness both in the 
workplace and beyond.”

Amanda Ankin, operations director at Suffolk 
Chamber of Commerce, added: “Suffolk Business 
Women used the opportunity to harness the 
resulting creative energy unleashed by Caryn to 
gather feedback on our draft manifesto, which 
will link in to Suffolk Chamber’s manifesto’s key 
aims for doing business in Suffolk. We will now 
be taking those comments and ideas on board 
and look forward to launching this campaigning 
document later in the summer.”

Rachel Cronin, partner at Gotelee’s said: “it 
was a great opportunity to sponsor this popular 
Suffolk Business Women’s event. Women play 
valuable roles in business and as a business, 
80% of our workforce are females and they are 
invaluable to the running of the firm, so it’s great 
to support this. Hearing about the issued raised 
by Caryn Franklin are of relevance to us all, 
including equal pay and opportunities.”
Suffolk Business Women is part of the Suffolk 
Chamber family and has a membership of over 
1500 business people – men and women. More 
information about can be found at https://
www.suffolkchamber.co.uk/events-networking/
suffolk-business-women/

Chamber News

Lowestoft Vision, the Business Improvement 
District for the east coast town’s retail 
centre, has been given another five-year 
mandate to continue delivering footfall 
enhancing initiatives.

Managed by Suffolk Chamber of 
Commerce, Lowestoft Vision achieved an 
overwhelming ‘yes’ vote in a ballot of levy 
payers. Danny Steel, chair of Lowestoft 
Vision, said “This is a great result for 
Lowestoft and in particular for the town’s 
retailers. With 77% of voting businesses 
backing a ‘yes’ outcome and nearly 90% 

by rateable value, this is a massive vote of 
confidence in this town’s future.

“The Lowestoft Vision team can now 
press on and by working with our levy-
players we can deliver our ambitions and 
initiatives to further improve the town centre 
experience for the benefit of everyone. 

“In addition to the levy-payers, I would 
like to thank the board, the town committee 
and staff of Lowestoft Vision for their 
tremendous energy and hard work not only 
in the run-up to this successful ballot, but 
over the last five years as well.”
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Chamber News

Suffolk Chamber 
and University of 
Suffolk celebrate 
another five years 
of “great 
cooperation”

John Dugmore and  Adam Coyne, Lt Col, USAF

Local businesses hear of 
“enormous opportunities 
across many sectors” at 
industry engagement day

More than 150 local firms took full 
advantage of the US Air Force’s 48th 
Contracting Squadron’s industry 

engagement day earlier in the summer.
There, they found out how they could take 

advantage of supply chain opportunities with 
the United States Government at various RAF 
installations, including those at Lakenheath  
and Mildenhall.

Organised in conjunction with Suffolk 
Chamber of Commerce, USAF-UK International 
Relations and Forest Heath District Council, the 
event was held at the Rowley Mile Conference 
Centre, Newmarket Racecourses.

The US Air Force 48th Contracting Squadron 
at RAF Lakenheath manages £145 million 
portfolio of routine contracts. Up to £75 million 
of these contracts are available for the short, 
medium and long term. Most of the contracts are 
for work at RAF Lakenheath and RAF Mildenhall.

The 150-plus attendees were given briefings 
from a number of speakers about the best ways 
of working with the United States Air Force, 

including specialist talks for companies in the 
commodities, construction and services sectors.

Businesses attending were given invaluable 
insights into key aspects of the Squadron’s 
approach to procurement, including the 
important fact that the US year runs from 
October to September, with May to September 
being the ‘sweet spot’ for new contracts to  
be awarded.

The 48th Contracting Squadron personnel 
also provided information about their System for 
Award Management (SAMS) where interested 
businesses can register their details for one year 
at a time for free. This can be found at: http://
www.lakenheath.af.mil/Portals/8/documents/
SFAMG.pdf.

John Dugmore, chief executive of Suffolk 
Chamber said: “Given that improving 
procurement opportunities is one of Suffolk 
Chamber’s manifesto aims, we would urge as 
many local businesses as possible to register 
themselves on SAMS to take advantage of 
present and future contract opportunities.”

The county’s leading business organisation 
has signed another five-year agreement 
with the University of Suffolk for the 
leading educational institution to continue 
as one of its patrons.

Suffolk Chamber of Commerce first 
signed up the then University Campus 
Suffolk in 2013 as a patron and now the 
University of Suffolk vice-chancellor 
Richard Lister, who retires from that role 
in the autumn, has agreed to another five-
year term.

Suffolk Chamber’s patron scheme 
is a strategic partnership between the 
Chamber and participating organisations, 
giving the latter additional opportunities 
to positively boost their brand’s standing 
across the county and beyond. Patrons 
are able to take advantage of additional 
networking and lobbying opportunities 
above and beyond those available to other 
members of Suffolk Chamber.

John Dugmore, chief executive of 
Suffolk Chamber, said: “This is a massive 
vote of confidence from Richard and 
the university about the long-term 
relationship between education and 
business in the county. The last five  
years have shown us all the mutual 
benefits of great cooperation and I’m 
excited that this will continue for  
another five-year period.

“Business needs the education sector 
to be working in step with its aspirations 
and needs and the University of Suffolk’s 
whole approach shows that it truly  
‘gets it.’”

Richard added: “We see our 
relationship with the chamber as being a 
long-term partnership bringing benefits 
to both and helping Suffolk to grow and 
develop an exciting modern economy.”

At present, there are 17 patrons of 
the Suffolk Chamber of Commerce. For 
more information, go to https://www.
suffolkchamber.co.uk/about-us/suffolk-
chamber-patrons/



6  ChamberVoice 2018 www.suffolkchamber.co.uk  Tel. 01473  680600

Chamber News

Improving Workplace Health campaign helps raise awareness
Over the last six months, Suffolk 
Chamber of Commerce has 
been working with Public Health 
Suffolk to raise awareness of 
the role that businesses have in 
supporting their staff to improve 
their health and wellbeing.

Suffolk Chamber has set up 
an online resource – https://
www.suffolkchamber.co.uk/
initiatives/improving-workplace-
health/ – on its website aimed at 
providing Suffolk organisations 
with a definitive list of issues 
which affect health and wellbeing 
and the support available to help 

address them. Underpinning 
this campaign is Public Health 
Suffolk’s Five Ways to Wellbeing 
– https://www.healthysuffolk.org.
uk/projects/5-ways-to-wellbeing 
- which provides general ideas 
as to how we can all boost our 
mental and physical strength. 

During the awareness 
campaign, issues highlighted 
have included mental health 
management, the importance of 
sleep, and emotional wellbeing.

John Dugmore, chief executive 
of Suffolk Chamber, said: 
“Having a healthy workforce 

boosts productivity and reduces 
absenteeism. It also helps reduce 
the costs of healthcare to society 
as a whole. We are pleased to 
have been involved in this initial 
campaign and are looking forward 
to working with Public Health 
Suffolk and other partners on 
these vital issues in the future.”

Abdul Razaq, director of public 
health and protection, added: 
“Suffolk County Council is a 
member of Suffolk Chamber of 
Commerce supporting its work 
and this collaboration paves the 
way for future partnership. 

“We have produced  
webpages, events and other 
publications to promote 
workforce health and wellbeing. 

“These messages range from 
healthy eating to  
suicide prevention. 

“However, this is just a start 
to helping employers have 
discussions about what wellbeing 
means, and for us all to ask how 
we make time for our wellbeing. 
I am looking forward to future 
opportunities with the Chamber 
of Commerce and  
local businesses.”

The delegation at Stadler Zurich 

Suffolk Chamber gets an early view 
of new state-of-the-art carriages

Suffolk Chamber chief executive John 
Dugmore was one of a handful of invited 
guests of Greater Anglia who seized the 

chance to see some of the train operator’s new 
carriages being built.

Last month, John joined a delegation of 
business and media representatives on a tour  
of Stadler’s factory in Zurich.

Greater Anglia is replacing its entire fleet of 
trains in 2019/20 in a £1.4billion investment 
programme. 169 new trains made of up of 
1,043 new carriages are being built by two train 
manufacturers – Bombardier (665 carriages) in 
Derby and Stadler (378 carriages) in Switzerland.

The 58 trains Stadler is building include both 
the 10 intercity trains for the Norwich – Ipswich 
– Colchester – London route and the 38 
‘bi-mode’ trains (which can operate with both 
diesel and electric power) for the local lines 
across Suffolk such as the Ipswich to Felixstowe, 
Lowestoft, Cambridge and Peterborough lines, as 
well as the Sudbury to Marks Tey route. They are 
also building the 10 new Stansted Express trains.  

The first trains are almost complete and will 
then go through a testing, commissioning and 
employee training programme, initially on the 
continent and then in the UK, over the next  
12 months.

Each of the high quality trains has air 
conditioning, wi-fi, plug points, USB ports, 
comfortable seats, improved accessibility and 
cycle parking. 

The intercity trains also have first class 
accommodation and a café bar.   

As well as a better travelling environment, they 
will provide at least 20% more seats, improved 
reliability, some quicker journey times and some 
new services.

John gave his reaction to the new trains. “This 
level of investment is truly impressive. Greater 

Anglia is certainly fulfilling its role in delivering a 
more efficient and attractive rail service.

“The new trains represent a major step change 
in how the county connects itself to other parts 
of the country. The new fleet will improve the 
ease with which Suffolk businesses can access 
existing clients and new markets – a key ‘ask’ in 
our manifesto for business.”

Picture: G
reater A

nglia
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Effective PR can help any 
business scale up

Chamber Advice

Business success is not just about improving 
brand awareness.

In fact, any company scaling up should 
create a comprehensive PR strategy focused not 
just on getting word out but on doing so while 
maintaining clients, keeping employees happy and 
targeting the right new audience.

This starts with honing business objectives. 
What do you want to achieve? In what time 
frame? Who are you talking to? How can you 
reach them? 

It makes absolute sense to take on a 
professional to develop your plan from here – 
after all, most business owners do not have time 
to market their own venture. 

What they do need to realise however is 
that the best results involve investing some of 
themselves into their communications effort.

After all, humanising a business helps people 
connect with it.

Abi Gagen MCIPR, marketing manager at Suffolk Chamber member 
Prominent, advises why good PR is an essential for your business 

Abi Gagen of Prominent  
Picture: Prominent

promotion of the company’s products or service, 
PR is primarily focused on communication with 
the public.

It’s about building – and protecting – your 
reputation.

So celebrate good news, shout about 
successes and use your knowledge to inform and 
educate on a range of topical issues.

Creating a positive public image and 
establishing a relationship with your audience 
helps you win consumers’ trust which directly 
influences sales.

Finally, don’t forget your staff. Growth  
goes hand in hand with change, which can  
cause confusion. 

Good internal communication increases 
productivity, empowers employees and  
improves recruitment and retention.

With a robust PR strategy for internal and 
external communications, your company can 
adjust to the change that rapid growth brings.

For more information, contact Abi  
Gagen on 01473 276126 or  
www.prominentpr.co.uk

Humanising a  
business helps people  

connect with it  
Steve Jobs or Apple – which has the bigger 

imprint on your brain? Even if your answer 
is Apple, you can accept that Jobs created a 
powerful public profile. You need to do the 
same. This is not a B2B or B2C world. It’s 
people-to-people.

It’s amazing how many businesses do not 
have an ‘about us’ section on their website and 
how many CEOs don’t use Twitter and are not 
contacted by the press for comment on news 
which affects their industry.

The next step is to update your 
communications network.

This might include your website, social media 
channels, news feed and internal network. It also 
involves staying abreast of trends.

PR for business growth works best when 
articles, comments and statements are made by 
a business owner who understands the dynamics 
of their industry.

Unlike marketing, which is focused on 
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Chamber Interview

The time lord
Suffolk Chamber’s communications manager Paul Simon hears about the importance of  
business to the chief executive of the East Suffolk and North Essex NHS Foundation Trust

Nick Hulme 
Picture: Ipswich 
Hospital
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Nick Hulme at the opening of Ipswich Hospital’s new helipad

Nick Hulme has a challenge for local 
businesses: Keep pestering him with 
your good ideas.

We were talking about the role the county’s 
wealth creators should have in supporting the 
trust’s two hospitals, including the one in Ipswich. 
For Nick it’s more than just donations, welcome 
though those are.

“There are three aspects to healthcare: 
compassion, science and environment. Our job 
is to do compassion and science. As regards 
the hospital environment, we can provide the 
basics and the third sector continuously helps us 
improve upon that.

“Of course, it’s great to have new shiny stuff, 
doctors like that. But we should never get to a 
situation where we rely on that, whether from 
the private or charitable sectors.

“But I think if a businessperson comes to me 
and says ‘have you seen this app which shaves off 
five minutes a day from our administration staff’s 
workload?’ then it’s that sort of partnership that 
I’m really interested in. 

“We have so many incredibly bright and 
talented people in Suffolk emerging from our 
IT clusters, that I suspect that for many of the 
problems we face, there are people here in the 
county who can help solve them.”

what I see possible within that experience. When 
I’ve spoken to other business leaders it’s opened 
my eyes to other possibilities!”

The second reason for his support for Suffolk 
Chamber is the campaigning and lobbying work 
it does.

“We are a very large employer, with 3,500 
staff we’ve got an Ipswich turnover of nearly 
£300 million so we are a big business. And the 
merged business with Colchester hospital will 
have a turnover of £700 million and employ 
nearly 10000.”

Facing recruitment and retention challenges, 
Nick is especially focussed on new housing 
developments – and the infrastructure that 
should go with them.

“I’m interested in how others sell Suffolk as a 
place to live and work, what we can do around 
improving key worker housing, as well as what 
we are doing to promote education locally.”

Nick is keen to use the merger between 
Colchester and Ipswich hospitals as a catalyst 
for new ways of thinking and working. For him, 
improved flexibility, moving healthcare closer  
into the community and recognising the 
preciousness of time will be the key themes  
of the next few years.

“The Government announced funding for 
150 new GPs from our area, but there aren’t 
that number around. It takes 10 years to train a 
GP, so when I get old there’ll hopefully be some 
more around. But that’s not for the now.”

So he’s pushing back by arguing that some of 
that money should go to community pharmacists, 
nurses and physicians associates.

“We are also investing in staff to care for 

people in their own homes and there’s a good 
business model for that. It costs someone £350 
per night to keep someone in hospital. It costs 
a third of that to care for someone in their own 
homes “In Suffolk, we are providing community 
services that means we are one of the only trusts 
in the country which reduced admissions last 
winter for some respiratory and heart conditions. 
We had control, in a sense of the whole 
pathway. But more generally, we need to invest 
with others.”

At the start of the year, Nick’s wife Annette 
passed away. “That has made me incredibly 
impatient and taught me that a major driver of 
the new organisation must be about valuing time.

“One thing I realised when Annette was sick 
was how incredibly important time was. So 
waiting for an appointment for two hours, is two 
hours we didn’t have at home.

“Talking to an outpatient last week I said ‘Was 
your appointment on time?’ He said ‘Not too 
bad, I only waited an hour.’ It struck me that if 
he’d been standing at Ipswich station and the 
train was an hour late he wouldn’t have been  
so sanguine!

“I also want to move away from wasting  
staff’s time as well. For example having to log 
into three different systems to get blood results 
is pure madness.”

Hence, Nick’s call-out to local businesses to 
help in delivering this radical new approach to 
healthcare. You know what to do. Contact  
Nick now. He’d really love to hear from you. 

To contact Nick Hulme, please email nick.
hulme2@nhs.net

Picture: Ipsw
ich H
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I’m interested in how 
others sell Suffolk as a 
place to live and work

Nick’s belief in the mutual benefits to be had 
from greater public/private cooperation were 
evident from the moment he became chief 
executive of Ipswich Hospital NHS Trust five 
years ago.

“When I came to Ipswich it was a good 
hospital but it was isolated. It was viewed as 
isolated by the community – I think patients saw 
it as the place they went when they were sick 
but that was kind of it. It was seen as isolated by 
the health and social care community and maybe 
there was a bit of arrogance there. ‘We’re the 
hospital and we’ll serve you when we feel like it’ 
sort of thing.

“So we looked at the relationships we had 
beyond the hospital and Suffolk Chamber of 
Commerce offered and continues to offer two 
key elements.

“Firstly, it’s allowed me to have some really 
interesting conversations with business leaders. 
Although I like to think of myself as quite 
innovative I can’t escape the fact that I’ve worked 
in health and social care for 38 years.

“So my innovation is still within a construct of 
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Collaborator-in-chief
Suffolk Chamber’s communications manager Paul Simon recently 
met up with Doug Field, chair of New Anglia LEP, to find out 
how he is finding this most important of roles

Doug Field is the third chair of the New 
Anglia Local Enterprise Partnership 
(LEP), the public/private partnership 

aimed at driving up growth and supporting 
enterprise in Suffolk and Norfolk.

As such, he sees his role as one building on the 
significant achievements of his two predecessors 
whilst remaining full-time as the joint-chief 
executive of the East of England Co-operative 
Society.

“Under Andy Wood it was a blank sheet of 
paper and an exciting start-up venture.

Mark Pendlington then led the next stage 
involving a lot of skilful political manoeuvring over 
issues such as devolution.

“The remit was very clear when I took over 
– this was a model that needed to be done by 
a business leader. I’ve got to make sure it’s a 
sustainable business model. That means having a 
chair not doing three days a week in his business 
and two days at the LEP, rather having a business 
leader five days a week but who is able to make 
enough time to contribute to it.

“I need to provide support to the LEP 
executive team as any chair would, to have my 
ear to ground and listen to what businesses say 

they need. I really want us to get more than 
our fair share from government to enhance the 
potential of Suffolk and Norfolk and contribute 
even more to UK plc.” 

This new model has resulted in the 
appointment of Roseanne Wijnberg as chief 
operating officer to assist Chris Starkie, the chief 
executive. As Doug freely admits, it’s also meant 
a different relationship with his team.

invited to the opening of an envelope if I’m not 
careful” he laughs.

But being a scarce resource has its advantages, 
not least as this has helped Doug clarify both 
the way in which the LEP works and his key 
objectives for it.

“Collaborative working is one of the key 
elements underpinning the LEP generally and 
the Norfolk and Suffolk Economic Strategy in 
particular.

“You get more done if you collaborate, if you 
get everyone to buy in. The best business leaders 
in the world are collaborative and creating those 
ecosystems is the only way we can rise to the 
global challenges we face.

“I’ve seen the power of collaboration and the 
good that it can do here at the Co-op.

The big lesson I’ve learnt here is the 
importance of doing the right thing.

It’s not all about the numbers and I’m an 
accountant!” 

Doug cites an example of good collaboration 
that involved the Co-op itself. “We had a tomato 
manufacturer, although they no longer supply us 
as they grow legal cannabis but that’s another 
story!” he laughs.

Doug Field is a 
big supporter of 
collaboration  
Picture: East of 
England Co-op

Collaborative working is 
one of the key elements 
underpinning the LEP 
generally and the Norfolk 
and Suffolk Economic 
Strategy in particular 

“I have a number of factors I need to balance. 
I’ve got to look after myself – if you don’t you 
don’t do anyone any favours. I do want to do 
everything that is strategically important rather 
than everything that’s asked of me. I could get 
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Chamber Interview

“They sold their ripe tomatoes to local 
business Scarlett & Mustard who used it in their 
salsa and that wouldn’t have happened if we 
hadn’t brought those companies together. More 
broadly, that kind of match making service is vital 
to help us compete on a global scale.” 

As well as encouraging an ecosystem of 
collaboration, Doug is looking to deliver three 
key initiatives during his term as chair of New 
Anglia LEP. “Firstly, I’d love to secure a local 
Industrial Strategy for the East. That would be a 
fantastic achievement for the whole team. That 
would certainly put the East on the map.

“Secondly, I want us to secure a new Institute 
of Technology. That would be a real marker 
in improving the perception of the LEP at a 
business level as opposed to government and 
the public sector.

“Our bid involves us match making employers 
with students, with our innovative and 
collaborative bid being led by Nikos Savvas and 
his colleagues at West Suffolk College.

We need to do more with 
knowledge and skills,  
even though buildings  
and infrastructure  
remain important

“We need to do more with knowledge and 
skills, even though buildings and infrastructure 
remain important. We need to make more of 
it and utilise some of the people we have in 
the LEP network to help businesses solve their 
business problems.

“One of the LEP’s powers is the power to 
convene – and we need to make more of it.” 

The third focus for Doug is on bridging the 
gap between SMEs and New Anglia LEP. “I think 
there’s a gap in relationships with the SMEs. 
These are so busy doing what they’re doing that 
it is not always easy for them to put their head 
above the parapet and take a wider view.” 

His solution is to show the benefits of the 
LEP’s many schemes at an individual business 
level rather than repeating large headline figures.

“Some commentators may well see how 
the LEP benefits them from the many millions 
invested from Government on the big ticket 
things. But that may mean nothing to you as 
an individual business. So you’ll see more of us 
saying from now on, ‘look you’re on the A11 
corridor, we’ve dualled that road and that means 
your talent pool is that much bigger because 
people can commute from further away for a 30 
minute commute.’” 

The next few years look likely to be exciting 
ones with the collaborator-in-chief at the helm.
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Chamber Survey

Survey: Suffolk businesses 
still doing well, but gap 
narrows with rest of region

Business is buoyant in Suffolk. Across 
all criteria both the manufacturing and 
services sectors in the county are in 

positive territory, with more firms offering 
optimistic rather than pessimistic evaluations 
of their current trading conditions and future 
prospects.

The latest figures from Suffolk Chamber of 
Commerce’s Quarterly Economic Survey (QES) 
for the first three months of 2018 are based on 
responses from 128 Suffolk-based organisations, 
with 27 from the manufacturing sector and 101  

involved in services.
For the fourth quarter in a row, Suffolk 

businesses reported more firms experiencing 
growth than declines in domestic sales and 
orders, overseas sales and orders, cashflow, 
profitability and turnover forecasts and capital 
investment and training investment.

That said, in some cases the county’s recent 
remarkable comparative performance in 
outperforming the rest of the East of England  
has been pegged back.

While Suffolk remains ahead of the rest of the 

region in terms of domestic sales and orders, 
future job growth estimates, cashflow and 
training investment, it is now at or slightly below 
the regional average across other key indices.

The figures (see top right) suggest a certain 
readjustment from the highs reached in the last 
quarter of 2017. But there is no cause for alarm 
from one set of quarterly figures alone.

Indeed, when looked at longitudinally over the 
span of years or decades, this is another strong 
set of returns suggesting that Suffolk PLC is still 
performing close to capacity. Companies are 

Paul Simon, communications manager at Suffolk Chamber of Commerce, looks through 
the local figures from the first quarter of 2018 and considers what they say about the 
state of Suffolk’s business community.

Picture: T
hinkstock
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Chamber Survey

• The balance of manufacturing firms 
reporting an increase in employment fell 
from +36% to +15%, compared with the 
East of England as a whole falling from  
+26% to +24% 
• The balance of service firms reporting 
an increase in employment fell from +14% 
to +12%, the same as that of the East of 
England as a whole 
• The balance of firms expecting to recruit 
staff in the future fell slightly from +33% to 
+30% for manufacturers, compared with a 
similar fall across the East of England from 
+25 to +22% 
• The balance of firms expecting to recruit 
staff in the future rose slightly from +24% 
to +25% for services firms, compared with 
a small fall across the East of England from 
+20% to +18% 
• The balance of manufacturing firms 
experiencing difficulties in finding staff fell 
from +88% to +81%, with those in services 
reporting a fall from +79% to +60%

Key headlines from the 
Q1 2018 Quarterly 
Economic Survey

clearly broadly optimistic about the future and 
believe that they will continue to do well both 
domestically and in exporting over the next few 
months or so.

Although caveats are required at this point in 
drawing too many conclusions because of the 
comparatively small sample size of manufacturers 
in the sample, it does appear that this sector is 
proving particularly robust compared to  
services counterparts.

Indeed, across all criteria, manufacturers are 
outperforming services companies by clear 
margins, sometimes by 20 percentage points  
and more.

The downside of this is that manufacturers are 
also more acutely experiencing the challenges 
that are often associated with boom periods.

Recruitment certainly remains a worry for the 
majority of respondees, but especially so  
for manufacturers.

Around 44% of manufacturers and 43% of 
service sector businesses are saying that their 
operations are at full capacity.

No fewer than 81% of manufacturers 
experienced difficulties in finding staff, with 61% 
of service sector businesses finding themselves in 
the same position.

These facts will strengthen Suffolk Chamber’s 
resolve to work through the British Chamber 
of Commerce to persuade the Government to 
settle on a post-Brexit immigration policy that 

meets the needs of businesses and doesn’t try 
to impose an arbitrary cap. That would not be in 
our county and our country’s best interests.

That said, it would appear that some 
companies are adapting to the labour shortage, 
by investing in the skills and aptitudes of their 
current labour force. 

The manufacturing balance rose from +15% 
to +38%, with half of businesses intending to up 
their investment in training, compared to only 
12% planning cuts.

Inflation is also increasingly becoming a key 
cause of concern to Suffolk businesses, with 
almost half identifying this as an issue in  
this survey.

In part this may reflect the working through 
of increased importing costs due to the 
comparative weakness of the pound since  
mid-2016.

Nearly two out of four firms also expressed 
worries about corporate taxation. Suffolk 
Chamber of Commerce will continue to 
campaign for a reduction in input taxes, especially 
the out-of-date business rates system that acts as 
a brake on risk-taking and entrepreneurialism. 

Suffolk Chamber is grateful to Suffolk 
Knowledge, part of Suffolk County Council,  
for providing the analysis of the QES. This 
article first appeared in the June – August issue 
of iQ magazine.

Picture: T
hinkstock
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Chamber Member News

As Suffolk’s new Armed Forces 
Commissioner, retired Colonel 
John Ogden has a far-reaching 
remit to ensure that the Armed 
Forces Covenant, signed up to by 
local authorities, public services and 
businesses alike, is working to its full 
potential.

Put simply the Covenant says 
that no member or ex-member of 

the Armed Forces, or their families, 
should be disadvantaged by their 
service – in other words a fair deal 
for the Services community who 
give so much for their country.

Excellent progress has been 
made in areas such as education, 
health and housing, but John is 
convinced that more could and 
should be achieved in the area of 

employment, and this is where he 
wishes to reach out to all Suffolk 
businesses of every shape and size.

“The plain fact is that the Armed 
Forces community in Suffolk offers 
a fantastic pool of talent for local 
businesses,” John explains, “with 
somewhere in region of 12,000 
veterans of working age living 
in the county, being joined by 

approximately 200 more every 
year, not to mention 400 reservists 
and probably more than 1,000 
partners of serving personnel 
looking for work.

“The latter group, which 
includes many wives who have 
given up high-powered jobs due 
to service mobility and raising 
families, are often forgotten 

Suffolk Chamber of Commerce member 
Lighthouse Training & Development is urging 
local SMEs to take advantage of 90% government 
funding to support leadership development 
programmes for their senior executives and 
middle managers.

Although part of the Apprenticeship Levy, any 
SME looking to invest in improving the skills and 
capabilities of key staff, regardless of their age 
and workplace experience, is potentially eligible 
to apply. 

The ILM and CMI accredited company has 
been allocated a significant pot of money to be 
used by SMEs to upskill existing staff. About half 
of this has been allocated to firms looking to 
use Lighthouse’s unique approach to supporting 
change management and transformation projects. 

However, the other half needs to be allocated 
by no later than November – so Lighthouse 
is urging SMEs with ambitious growth plans to 
apply to them now!

James Salter, director of Lighthouse explained: 
“In this context, the term Apprenticeship Levy 
is confusing. People have this idea that it’s just 
someone who is new into the workplace – 16 to 
24 year-olds and probably doing a trade.

“In actual fact, funding under this scheme is 
available to someone who is learning. There 
is every reason why every SME in Suffolk with 

growth ambitions should take advantage of this 
heavily discounted quality business development 
opportunity.”

Lighthouse has identified three types of 
companies they can assist in delivering leadership 
programmes, with the firm only having to pick up 
10% of the costs: 
n Start-ups, including sole traders, who are 
struggling to develop up to the next phase in 
their growth plans
n Scale-up businesses where the senior 
management team needs to take a more 
strategic role and build the confidence and 
competence of middle tier managers
n Medium-sized firms who are being held back 
by not being able to implement a range of key 
change projects 

“The way we differentiate ourselves from our 
competition is that we are not predominantly an 
apprenticeship provider. We are a leadership and 
managerial specialist.

“But the deadline for funding is fast 
approaching. We would urge any SME interested 
in receiving professional support in their next 
change management task to contact us asap. It’s 
a case of use it or lose it.”

For more information, go to www.
theapprenticeship-levy.co.uk or email james@
lighthouse-group.co.uk

The Apprenticeship Levy – 
not just for apprentices!

Why employing service personnel makes sense for business

Weetabix annually bestow their ‘Responsible 
Business Award’ to one of their numerous 
suppliers who, in their opinion, have proved 
to be outstanding during the year. This year 
Muntons, a Suffolk Chamber member, won 
this prestigious award.

This is the second year in a row 
that Muntons have won the Weetabix 
responsible business award, an achievement 
in itself and something which only happens 
on very rare occasions.

The award recognises suppliers who have 
a proactive approach with their Corporate 
Social Responsibility activities and have a 
strong sustainability agenda within their 
business. They must demonstrate business 
excellence with a strong focus on people, the 
environment and the community. 

Gary Lancaster, Muntons Ingredients UK 
sales manager, commented: “We value 
Weetabix highly, both as an important 
customer and as a company who we 
recognise as having high standards and 
accordingly high expectations. We were 
delighted to have won their responsible 
business award and particularly to have won 
this for the second time.”

Muntons malted ingredients are used 
widely throughout the food industry, and in 
particular within a broad range of breakfast 
cereals. Malt compliments milk and cereals 
bringing a natural sweetness and helping to 
bind the flavours together.

Based in Stowmarket, Muntons use malting 
barley sourced from within a 50-mile radius 
of their maltings, buying over a quarter of a 
million tonnes of barley annually. They are 
also a major exporter, shipping their products 
to over 76 countries globally. 

Muntons wins Weetabix 
supplier award

James Salter 
of Lighthouse

Picture: Lighthouse
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Chamber Member News

Suffolk fashion company stars on ITV This Morning
Suffolk Chamber member Fashion Candy 
Style had a starring role in the recent ITV This 
Morning LIVE - a four-day lifestyle event held 
at the NEC Birmingham in May.

This popular event was attended by 2,000 
people each day and Pam Davis, managing 
director of Fashion Candy Style was working 
alongside well-known names, including Gok 
Wan and Lisa Snowdon, modelling daily  
on the catwalk.

This Morning Presenters Holly Willoughby, 
Phillip Schofield, Ruth Langsford and Eamon 
Holmes took over the main show. Many other 
celebrities from the programme, including 
Rylan Clark, Alison Hammond, John Torode 
and Bryony Blake took to the stage.

As a regular model for This Morning, Pam 
was delighted to have been chosen as one of 
the five models for this prestigious event. Pam 

said: “It was an amazing opportunity to work 
with the ITV This Morning family as a model 
and having the experience to work backstage 
for four days.”

Fashion Candy Style has been a member of 
Suffolk Chamber since 2015. 

Pam added: “My company has benefitted 
enormously from the networking 
opportunities, events and professional support 
from the chamber.

“To be invited and working with this event, 
does show that small businesses can make a 
large impact and showcase Suffolk talent.”

Pam is now planning and looking forward to 
the next big event to be promoted by Fashion 
Candy Style.  This year will be the sixth year 
for the annual Autumn/Winter Suffolk Fashion 
Show to be held at Trinity Park, Ipswich on 
Thursday, October 4.Phillip Schofield and Pam Davis

The Skinner’s team

A Chamber member with real heritage

The Skinner family has been making animal 
foods for seven generations. Records 
show that the Mill in Stradbroke was in 

existence as far back as 1688. Nowadays it is 
amongst the most sophisticated manufacturing 
plants in the country. 

They manufacture all their products on 
site, enabling them to monitor the quality of 
ingredients and finished product very carefully.

Because they know exactly what goes into 
their products and select only the finest natural 
ingredients you are assured of consistency 
in the food you feed your dog. There is no 
compromise on quality and Skinner’s proudly 
states its foods are made to a fixed formulation 
– never a price.

Skinner’s range of dog foods are tried, tested 
and trusted by a wide variety of professionals 
and enthusiasts alike, with many of the country’s 
top show dogs, agility and obedience dogs, field 
trial champions, security dogs and racing husky 
teams benefitting from the quality that Skinner’s 
foods provide. This continues to date, with many 
of the country’s top breeders, handlers and 
trainers feeding and recommending  
Skinner’s foods.

All diets have been carefully formulated 
by expert nutritionists to provide the correct 
balance of protein, carbohydrate, vitamins and 
minerals required for all dogs. 

Their foods contain only single meat protein 
sources so if it says Lamb & Rice on the bag, 
it only contains lamb and rice in the bag. Their 

packaging clearly states exactly what ingredients 
are used in that particular food – they don’t hide 
behind ambiguous wording.

Skinner’s, a member of Suffolk Chamber, also 
supports many charities, rescue centres and 
organisations up and down the country.

Skinner’s supports the independent pet trade; 
from your local village pet shop to large country 
store outlets. Skinner’s believe your local pet 
shop can give you personal service and helpful 

advice. These are values which Skinner’s truly 
believe in and are reflected in their own high 
standards of customer service.

As they say at Skinner’s: “Whatever the age, 
type or activity level of your dog, there is a 
Skinner’s food to suit.”

More details can be found on the Skinner’s 
website at www.skinnerspetfoods.co.uk where 
you can enter their free monthly prize draw to 
win a bag of Skinner’s dog food.

Picture: Skinner’s
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EADT and Ipswich Star editor Brad Jones and Chamber president Graham Abbey

Suffolk Chamber of Commerce networking lunch

Left: Jonathan 
Steel and Lee 
Barrett

Right: Stuart 
Franklin and 
Trudy Mudd

Juliet Price and Sue Murray

Daniel Nickells, Laura Dixon and Greg Allen Brad Jones

Matthew Stearn and Bill Ward Jules Shorrock, Amanda Ankin and Paul Copsey Claire Rowell and Roxanne Rodrigues

Chamber Events

Suffolk Chamber of Commerce held its May networking lunch at Seckford Hall, Woodbridge, with 
special guest speaker Brad Jones, editor of the East Anglian Daily Times and Ipswich Star.  
Photos: David Garrad
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Suffolk Chamber of 
Commerce AGM and 
networking lunch

Chamber Event

Suffolk Chamber of Commerce held its Annual General Meeting and June networking lunch at The 
Hanger, Milsoms Kesgrave, with special guest speaker Simone Rossi, chief executive of EDF Energy. 
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Debbie Roblin and Kelly Fowler Karen Watson, Niki Rousseau and Natalie Pritchard-Barrett

Nick Pryke and Matthew Caldwell-Nichols Mark Groves and Neil Bird Tom McGarry and Cllr Geoff Holdcroft

Adrian Cobb and Nicola Delderfield Helen Crapnell and Alicia Garrad Simone Rossi

Paul Warmington and John Dugmore

Paul Briddon
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Acrow Galvanizing Limited
01799 522219
nick.hasler@wedge-galv.co.uk
Mr Nick Hasler
General Manager
Hot Dip Galvanizing of steel 
products.

ActionCOACH
07585 784183
philipbudd@actioncoach.com
www.actioncoach.co.uk
Mr Philip Budd
Business Coach
Increase turnover, margin and 
profits. Turn marketing into an 
investment rather than an expense. 
Recruit, motivate, unlock your 
potential with ActionCOACH.

BAM Nuttall Ltd
01362 820575
malcolm.mcallister@bamnuttall.co.uk
www.bamnuttall.co.uk
Mr Malcolm McAllister
Business Development Manager
Civil engineering contractor 
providing sustainable solutions for 
challenging infrastructure projects  
– marine, bridges, road, rail.

Barhale Ltd
info@barhale.co.uk
www.barhale.co.uk
Mr Keven Stobbs
Regional Manager
Barhale is one of the UK’s largest 
privately owned civil engineering 
and infrastructure specialists.

BW Vehicle Consultants
01284 544705
bruce@bwvehicleconsultants.co.uk
www.bwvehicleconsultants.co.uk
Mr Bruce Whiting
Director
BW Vehicle Consultants of a 
professional contract hire and 
leasing service for cars and vans.

Caps Cases Ltd
01638 667326
www.capscases.co.uk
Mr Trevor Bissett
Managing Director

Caps Cases produce quality printed 
corrugated packaging from our 
production sites in Newmarket  
and Glasgow.

Chenery Creative Ltd
01473 396963
info@chenerycreative.com
www.chenerycreative.com
Mr Chris Chenery
Creative Director
Creating graphic designs and 
branding solutions to help 
businesses deliver on their 
promises.

Dovetail Insurance Services 
Ltd
08005 875605
amelia@dovetailinsurance.co.uk
www.dovetailinsurance.co.uk
Ms Amelia Robertson-Young
Managing Director
Insurance brokers

East Anglia Cleaning Services 
Ltd
01502 567571
enquiries@eacsl.co.uk
www.eastangliacleaningservices.
co.uk
Mrs Eileen White
Managing Director
Commercial and industrial  
office cleaning

Elastic Fantastic Training & 
Coaching Consultancy
07879 498245
helen@elasticfantastic.co.uk
www.elasticfantastic.co.uk
Ms Helen Hibberd
Elastic Fantastic Training &  
Coaching Consultancy

Espa Pumps (UK) Ltd
01206 391291
sales@espa.co.uk
www.espa-pump.co.uk
Mr Sylvan Padmore
Finance Manager
Pump distributors and booster 
pumps specialists.

Events Under Canvas Ltd
01206 298074
info@eventsundercanvas.co.uk
eventsundercanvas.co.uk
Mrs Jenna Ackerley, Director
Giant tipi, sailcloth tent and 
glamping events business.

EWI Store
0800 1337072
office@ewistore.co.uk
www.ewistore.co.uk
Mr Wayne Richards
Technical Sales Executive
Manufacturer/supplier of external 
wall insulation (EWI) & render 
materials.

Fit For Trade Ltd
07796 750833
office@fitfortrade.co.uk
www.fitfortrade.co.uk
Ms Joanne Taylor
Director
Providing funded and commercial 
training solutions to the fenestration 
industry for occupational 
compliance and peace of mind.

Gerry Lagerberg
01379 668302
gerrylagerberg@outlook.com
Mr Gerry Lagerberg
Retired PwC partner specialising 
in forensic investigations. Strong 
governance experience from 
membership of governing boards of 
PwC’s UK, Middle East and Global 
firms.

Governors for Schools
02073 549805
gabrielle.brown@
governorsforschools.org.uk
www.governorsforschools.org.uk
Ms Gaby Brown
East England Area manager
Governors for Schools exists to 
improve educational standards so 
children and young people have the 
chance to realise their full potential.

Ipswich School
01473 408300
nlb@ipswich.school
www.ipswich.school
Mrs Heather Bush
A leading independent 
co-educational day and boarding 
school providing outstanding 
education for children aged 3 to 18.

KNP Litho Ltd
01284 715296
sales@knplitho.co.uk
www.knplitho.co.uk
Mr Mike Moore
Head of Sales
Quality litho, digital and large format 
print solutions.

LD Print Promotions Ltd
07988 602333

New members 

Cheryl Polley, Tina Inness and Sarah Lawrence
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Chamber Membership

louise@ldprintpromotions.co.uk
www.ldprintpromotions.co.uk
Mrs Louise Driver
Director
Providing printed stationery and 
flyers, branded promotional 
products and corporate clothing  
to help grow your brand.

Lighthouse (Training & 
Development) Ltd
0333 3239690
info@lighthouse-group.co.uk
www.lighthouse-group.co.uk
Mr James Salter
Director
Specialists in leadership and 
management development, change 
management and team building.

Low Carbon Innovation Fund
01603 597342
lcif@uea.ac.uk
www.lowcarbonfund.co.uk
Ms Sarah Green
Administrator
A venture capital fund, providing 
equity finance for SME’s based in 
the East of England.

Me 2 We Ltd
07890 086018
enquiries@me-2-we.co.uk
www.me-2-we.co.uk
Mr Ian Butcher
Company Owner
Recognise like-minded single 
people: make real connections by 
taking the virtual out of dating.

Mitra Innovation
0203 9081977
innovate@mitrai.com
www.mitrai.com
Miss Sian Cook
Senior Analyst
Helping smart entrepreneurs, the 
public sector and enterprises to 
accelerate innovative ideas into 
amazing global businesses and 
solutions.

My Confidence Matters 
Limited
07966 279689
joy@myconfidencematters.com
www.myconfidencematters.com
Mrs Joy Burnford
Director
Helping women to create a bigger 
impact in business through training, 
coaching and an online community.

Network 2 Supplies Ltd
078105 52244
jack.gomarsall@n2s.co.uk
www.n2s.co.uk
Mr Jack Gomarsall
Managing Director
Installation of IT networks, 
De-commissioning Resale and 
Recycling of Computers IT 
Equipment including DATA 
DESTRUCTION

Omnis Software Ltd
01728 603011
uk.sales@onmis.net
www.omnis.net
Mr Stephen Mitchell
Sales Manager
Omnis Studio is a rapid application 
development environment to 
create enterprise web, mobile and 
desktop applications.

Pacitti Company
01473 216545
info@pacitticompany.com
www.pacitticompany.com
Miss Jodie Worton
Senior Administrator
Arts charity based in Ipswich. We 
make art works which show locally 
and internationally.

Pop My Mind
07774 533193
oliver@popmymind.com
www.popmymind.com
Mr Oliver Squirrell
Managing Director
Artistic services for the marketing 
industry

Rubix Personnel
01473 747385
Enquiries@RubixPersonnel.com

www.rubixpersonnel.com
Mr Milo Williams
Managing Director
Supplying skilled personnel to 
the white collar construction 
and oil, gas, renewable industries 
worldwide.

Sea Transport Ltd
07879 818875
frrazer@seatrans.co.uk
www.seatrans.co.uk
Mr Frazer Smith
Managing Director
ETSF warehousing, distribution and 
full container load haulage.

Simple Click Solutions 
Limited
08447 362747
hello@simpleclick.co.uk
www.simpleclick.co.uk
Mr Richard Jennis
Managing Director
Bespoke software development.

Skinners Petfoods
01379 384247
info@skinnerspetfoods.co.uk
www.skinnerspetfoods.co.uk
Mr Des Smith
Managing Director
Manufacturer Of Pet Food

SMI Global Ltd
01284 760900
info@smi-global.net
www.smi-global.net
Mr Mark Earl
Director
Manufacturer and provider of 
mobile access control solutions.

Stalok Ltd
01206 391259

anto@stalok.com
www.stalok.com
Mr Anto Stopps
Sales Manager
Manufacturers of stainless wire, rod 
and terminals.

STP Office Supplies Ltd
01440 703303
sales@stp.co.uk
www.stp.co.uk
Mr Dave Barber
Director of Print & Customer 
Development
Print and promotion, office supplies, 
seating, furniture, cleaning and 
catering supplies, toners, one stop 
shop.

The Mill Hotel Sudbury
01787 375544
info@themillhotelsudbury.co.uk
www.suryahotels.co.uk
Mr Tom Wortley
General Manager
4 star, 62 bedroom hotel 
overlooking the water meadows in 
Sudbury.

Tingdene Holiday Parks Ltd
01502 573033
greg.doggett@tingdene.net
www.tingdenelifestyleparks.co.uk
Mr Greg Doggett
General Manager
Holiday park company, specialising 
in holiday and property sales.

Towergate Insurance Brokers
01603 728600
ross.taylor@towergate.co.uk
www.towergateinsurance.co.uk
Mr Ross Taylor
Account Executive
Insurance Brokers.

Walkgrove Limited
01773 864640
info@walkgrove.co.uk
www.walkgrove.co.uk
Mr Lee Barrett
Client Solutions Consultant
Learning and development 
consultancy. Provider of bespoke 
and off-the-shelf solutions.

Waverlea Homes Ltd
07956 149905
jeremy@waverlea.com
Mr Jeremy Lea
Development of residential 
property.

Chris Chenery, Lewis Jones and Clare Richards. All photos taken at the 
Suffolk Chamber in Greater Ipswich May Brunch, held at Dance East on 
Ipswich Waterfront
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What is Suffolk Chamber in Newmarket 
& District’s remit?
Newmarket, along with Mildenhall, Brandon  
and Lakenheath, represent an important and 
unique part of the Suffolk business landscape. 
We see our role as acting as an advocate for 
businesses of all sizes within our patch, as well 
as keeping an eye on what local and national 
government is up to. We want to be thought  
of as an organisation it is wise to have on your 
side if you are planning to invest public or  
private money in our patch.

What is the role of your board?
I am the first port of call for public statements 
or reaction. My other main task is to ensure that 
our board meetings are relevant and stimulating, 
and that they end on time!

How challenging has this remit been 
to deliver? I’m fortunate to have an active 
and engaged board, with a very wide range 
of experience and skills. With their help, the 
challenge has been much reduced.

What have been your greatest successes 
as chair?
Within Suffolk Chamber, we have reduced the 
number of board meetings, to six each year, 
which means that whilst there is a lot to achieve 
at each one, it is all significant and worthwhile, 
but our board members, who are unpaid 
volunteers, do not have to commit too  
much time. 

Externally, I think I am proudest of the  
links we have established with West Suffolk 
Council and a number of other public sector 
organisations, which began with work done 
in relation to the potential closure of RAF 
Mildenhall.

How has Suffolk Chamber in Newmarket 
& District approached its lobbying 
campaigns?
As we are all volunteers, we rely heavily on the 
Suffolk Chamber’s staff to carry the main burden, 
but the key is to share the work out between 
board members so that nobody has too great a 
call on their time.

How does Suffolk Chamber in 
Newmarket & District benefit from 
being part of Suffolk Chamber?
Two main advantages. First, we no longer have 
to spend time worrying about organising our 
events or general administration. 

Before we became a full member of Suffolk 
Chamber, our board meetings were largely 
concerned with this sort of management. 
Secondly, we can now play a part in national 
and regional chamber campaigns rather than just 
being a small local voice.

What one thing would you like Suffolk 
Chamber in Newmarket & District to do 
differently/more of?
I would like to see more medium sized 
businesses as members. 

I don’t think many SMEs appreciate just how 
much influence the chamber movement has, and 
that by joining they can easily play an important 
part in forming policies that relate to their 
industry, and that are then taken up with national 
and regional government.

In the third in a series which looks at the work of Suffolk Chamber’s town areas and sectoral 
groups, we put some key questions to Matthew Darroch-Thompson, chair of Suffolk 
Chamber of Commerce in Newmarket & District

Chamber Activity

Suffolk Chamber in 
Newmarket & District

Matthew Darroch-Thompson (centre) at a recent Suffolk Chamber event
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