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Welcome to the latest
edition of Chamber Voice.

Type the words ‘innovation in business
quotations’ and it appears that half the
internet has a favourite saying about the topic.

So, are things getting back to ‘normal’ for you and your business?
It’s quite clear from the members I’ve spoken to over
the last few months that many aspects of commercial life
have probably changed forever. Whether that be short to
medium-term (hopefully!) challenges in terms of labour and
raw material inflation or longer-term ones in terms of shorter
supply chains, investment in automation and more flexible
working patterns.
I’m proud to say that your Chamber will continue to work
alongside our members to help them – wherever we can – to
navigate such changes and ensure that the Government
does everything it can to ensure a smooth transition to the
‘new normal’.
That said, there are still some constants in business – making
new contacts, networking and winning contracts and this issue
of Chamber Voice touches on them as well.
On page 3, we have two introductions: to Mohammod Miah,
Suffolk Chamber’s Kickstarter and Shevaun Havilland, the
British Chambers of Commerce’s new director-general who
visited Suffolk recently.
Pages 4 and 5 focus on two current major supply chain
opportunities for local businesses: the Gull Wing Bridge,
Lowestoft and the Sizewell C power station project respectively
– in both of which Suffolk Chamber is playing a key role.
The Chamber has recommenced ‘in person’ events as well.
Certainly, the highlight for me was the Prestige Dinner with
author and broadcaster Clare Balding OBE, where over 200
members and their guests enjoyed a night to remember.
This issue also has an interesting Suffolk Business Women
interview (page 16) with Sara Howard MBE, a past president of
Suffolk Chamber and current chair of the British Chambers of
Commerce. There is news from a selection of our members on
pages 18 and 19 and an update on our growing number of new
members on page 20.
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My favourite is one which considers the process of innovation
to be less of a one-off ‘light bulb moment’ and more of a
longer-term campaign to gain acceptance.
Warren Bennis said that “Innovation, by definition, will not
be accepted at first. It takes repeated attempts, endless
demonstrations, monotonous rehearsals before innovation
can be accepted and internalised by an organisation. This
requires courageous patience.”
I’m delighted that this edition of Chamber Voice contains
the first-hand experiences and commitments of so many Suffolk Chamber
members who have championed innovation in business thinking and practice
over many years.
On pages 6 and 7, Ali Burns, managing director of Siemens Healthineers
Sudbury, considers how the company’s culture of innovation, built up over many
years, stood it in good stead to answer the calls for help from the NHS when the
COVID19 pandemic first hit.
Trudy Sore of Blue Novation has written a fascinating thought piece (pages 8
and 9) on the rise of artificial intelligence, and how such technologies rather than
dumbing down work, could be a catalyst for a new emphasis on skills and learning.
We have another straight-talking opinion piece on pages 12 and 13, where James
Cook of PCE Group articulates his long-held belief that the UK needs to invest far
more in automation than it does at present. Helpfully, James outlines constructive
ways in which businesses could be encouraged to invest in automated processes
– and so release the talents of their staff for far more interesting roles.
DanceEast, the region’s dance hub, would seem to be putting that advice to
good use. Its artistic director and chief executive, Brendan Keaney OBE relates
(pages 14 and 15) how the restrictions imposed by COVID19 provided the
impetus for its innovative rollout of new digital teaching platforms.
On page 18, we carry a story about how SMART Garden Offices’ investment in
a new virtual reality configurator and app has driven up customer engagement
and sales enquiries as part of its long-term growth plans.
In short, this Chamber Voice exemplifies the ‘courageous patience’ of many of
the county’s greater innovators.
I do hope you enjoy it.

John Dugmore

President
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Suffolk Kickstart gateway
recruits its own Kickstarter
Government scheme.
In total, as Chamber
Voice went to press, over
800 placements have been
approved through the SGP
for funding.
Muhammod Miah started
his placement with Suffolk
Chamber in June, being
based mainly in the business
organisation’s Ipswich offices
and actually working within
the Kickstart team.
According to Muhammod:
“As a Kickstarter, I have already
experienced many benefits
from the scheme, and my
employability has improved as a

result. I have gained crucial work
experience and knowledge, as
well as an understanding of
the work environment, which
I would have otherwise never
have received.
“I am immensely grateful to
Suffolk Chamber of Commerce,
as they have provided me with
an opportunity to progress my
career and develop myself both
personally and professionally.”
Emma Alderton, Suffolk
Chamber’s kickstart
coordinator and Muhammod’s
supervisor, added: “Muhammod
has already been a great asset
to the team since starting

Picture: Suffolk Chamber

Suffolk Chamber of
Commerce, part of the
Suffolk Gateway Partnership
(SGP) – the county’s premier
Kickstart organisation – has
joined hundreds of local
organisations in hiring its
own Kickstarter.
Suffolk Chamber of
Commerce teamed up with
Suffolk County Council, the
county’s FE colleges, New
Anglia LEP and the borough
and district councils to
form the Suffolk Gateway
Partnership (SGP) to support
local organisations wanting
to apply to this landmark

Muhammod Miah

with us. The Kickstart Scheme
has been so well-received by
businesses of all sizes across
the county and his support
with administering our role as a
gateway has been invaluable.”
For further information:
emma@suffolkchamber.co.uk

National business leader comes
to Suffolk for her first tour
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impress upon her the central importance of
our county in the UK’s national prosperity.
“I think she was impressed by our
strengths in ports and logistics, innovation
and advanced manufacturing, renewable
energy and the land-based sectors. This

Picture: Nicky West Photography

Shevaun Havilland, the new directorgeneral of the British Chambers of
Commerce (BCC), visited Suffolk in early
September – her first official visit since
taking up her post in the summer.
Having previously worked in both
the Cabinet Office and No 10 Downing
Street, Shevaun’s role is to represent the
interests of the members of the BCC’s 53
accredited chambers, including Suffolk
Chamber of Commerce, to senior
ministers and civil servants.
During her tour of the county, Shevaun
had a breakfast meeting with Suffolk
Chamber staff and board members before
travelling firstly to the Port of Felixstowe
and secondly to BT’s research headquarters
at Martlesham. She concluded her visit at a
dinner where she had the chance to engage
with some of the Suffolk’s most influential
and senior business leaders.
John Dugmore, Suffolk Chamber’s chief
executive, said: “It was great to meet
Shevaun and to use the opportunity to

was a great opportunity to ensure that
Shevaun was as fully briefed as possible
to help us amplify our own lobbying
strategies in telling the story as to just
how great Suffolk is as a place for
growing and successful businesses.”

From left, Paul Briddon, Sarah Howard MBE,
Shevaun Havilland, John Dugmore
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Gull Wing
meet the buyer
event “shows
commercial
opportunities are
now a reality”
A morning of presentations
and focus groups was time
well spent for over 50
attendees at the second Gull
Wing meet the buyer event,
held in August at the Ivy
House Country Hotel,
Lowestoft.
This event was specifically
focussed on those work
packages which the scheme’s
developer, Farrans
Construction, is looking to
award contracts over the
coming months. These include
those for hardscaping and
landscaping, access equipment
and control tower trades.
Suffolk County Council’s
£126m Gull Wing project in
Lowestoft is due to open in

2023. Along with the town
centre’s Masterplan and Flood
Risk Management project, it is
one of a number of significant
infrastructure projects that will
provide both short and
long-term boosts for local
businesses and their staff.
Farrans Construction has
committed to, wherever
possible, using firms with the
necessary expertise within a
70-mile radius of the site.
Organised by Suffolk
Chamber of Commerce and
presided over by Jennifer
Cushion, chair of Suffolk
Chamber in Lowestoft &
Waveney, the event featured
talks from Bryn Griffiths, Suffolk
County Council’s assistant

director for major projects and
planning, Tristram Browne,
project manager for Farrans
Construction on Gull Wing
Project and Ricky Bell, senior
buyer for Farrans on the Gull
Wing Project.
Afterwards, the event divided
up into different focus groups
to allow the businesses present
to find out more about the
specific opportunities on offer
for their respective sectors.
Councillor Richard Rout,
deputy leader of Suffolk County
Council, said: “I was delighted to
see another excellent turnout
for the latest meet the buyer
event, giving local businesses
the chance to be part of the Gull
Wing story. The project is
already working with 30
businesses in the local area,
from those providing drone and
time-lapse photography to
specialist marine vessels.
“These events signal the
collective commitment from
Suffolk County Council, East
Suffolk Council and Waveney’s
MP, Peter Aldous, to boosting
the local economy and are
important steps towards
building the Gull Wing.”
Tristram Browne, project
manager for Farrans
Construction, said: “We are very
pleased to have been able to
hold our second Meet the Buyer
event for the Gull Wing project,
especially as this was the first

one we have been able to hold
in person. It was great to see so
many local businesses able to
attend. It was a very positive
event, where we updated
attendees on the progress on
the project so far, plus
information on the remaining
packages. We are looking
forward to working with as
many local companies as
possible.”
John Dugmore, chief
executive of Suffolk Chamber of
Commerce, said: “Following on
from the initial Meet the Buyer
webinar in the spring, this very
focussed event shows that the
Gull Wing project is progressing
well and that commercial
opportunities are now a reality.
More will certainly follow.
“I would urge any
Suffolk-based company who is
interested in contributing to
this iconic new build to visit the
Farrans website to find out
more information.”
Local companies can still
express their interest in
becoming a supplier and bid to
be part of the project supply
chain. If you are a small or
medium sized enterprise, a
local subcontractor or
specialist supplier and are
interested in working on the
project, visit www.farrans.com/
suppliers. For more details:
www.gullwingbridge.co.uk or
info@gullwingbridge.co.uk

Picture: Suffolk County Council

A CGI of the Gull Wing, which is
being built by Farrans Construction
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Sizewell C supply chain team boosted
as business opportunities get nearer
Chamber adds four
new members to
supply chain team.
Picture: Nicky West Photography

Suffolk Chamber of Commerce
has announced a significant
investment in its team to
encourage as many local and
regional businesses to be as
well prepared as possible
for the many commercial
opportunities arising from the
new nuclear power station to
be built on the county’s coast.
Suffolk Chamber has run
the Sizewell C supply chain
portal for many years but with
the application now being
evaluated by the Planning
Inspectorate, the scale and
scope of support for businesses
interested in winning contracts
has been boosted by a number
of new appointments.

Some of the Sizewell C
Supply Chain team

In addition to longstanding
team members, procurement
expert Miles Vartan and
Angela Silburn, supply chain
and projects coordinator,
the team – now managed by
Ashley Shorey-Mills – has been
expanded by the recruitment of:
Ian Currie – Sizewell C supply
chain business manager

Julia Hale – Sizewell C supply
chain business advisor
Samuel Kalibbala - Sizewell C
supply chain business advisor
Elizabeth Dudman – Sizewell C
supply chain events coordinator
Ashley said: “The Sizewell
C supply chain is now at its
greatest capacity ever with
everyone ready to help all

“A BREAD AND BUTTER ISSUE”:

Catering and food chain
opportunities ramp up
“When you think of all the
local and regional business
opportunities that will arise
if and when Sizewell C is
approved, those for our
catering companies might not
be top of the list. Yet, these are
likely to be some of the very
first contracts on offer, so now
is the time for food businesses
to register their interests.”
Ashley Shorey-Mills, head
of the Sizewell C supply chain
engagement is keen that more
Suffolk and East Anglian catering
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and food preparation companies
are ready to take advantage of
such opportunities.
Ashley believes that catering
arrangements for the construction
phase of the project to build a
new nuclear power station on
the Suffolk coast could become
available as early as the autumn of
this year, with a view to food being
served in 2022.
“The aim of the catering supply
chain for Sizewell C, is to truly
offer a field to fork ethos, by us
helping to showcase and utilise the

extensive and successful food and
drink sector across our region.
“We will support everyone
from the solitary beef farmer or
vegetable grower all the way to
a large-scale multi-site catering
service. It is truly a monumental
opportunity to keep the
prospective Sizewell C workforce
fed, happy and focussed.”
The scale of the opportunities
for local and regional food
businesses is shown by the data
coming out of Hinkley Point
C, Sizewell C’s sister project in

of 1,400-plus Suffolk and
East Anglian businesses
already registered on the
supply chain portal (www.
sizewellcsupplychain.co.uk).
“I feel privileged to be
fronting up such a talented
and experienced team, which
offers dozens of years of
business support experience
between them.”

Somerset, where the amount
of produce consumed, all from
local food producers, is vast and
includes annually:
• 400,000 tonnes of vegetables
• Over two million sausages
• At least three tonnes of
baked beans
• Over one million eggs
“So catering and food supply
is very much a bread and butter
issue for the Sizewell C project
and we’d urge those businesses
who haven’t signed up to the
supply chain portal to do so as
soon as they can and those who’ve
already joined to keep a look out
for specific updates and advice,”
added Ashley.
For further information:
ashley@suffolkchamber.co.uk
or 07436 148727.
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Creating a culture
of innovation
Ali Burns, managing director of Siemens Healthineers Sudbury, UK
manufacturing facility, outlines to Paul Simon the ways in which
the company encourages a culture of innovation and recalls how
this allowed his teams to respond to the COVID19 pandemic.
Ali Burns has spent his whole working
life in the pharmaceutical and medical
devices sectors. For him, innovation
is not an occasional eureka moment,
but rather a continuous part of his
professional DNA.
“Having worked in quality, operations
and continuous improvement roles, I
was asked to join Siemens Healthineers
to help drive continuous improvement
in the Sudbury facility, which has a
headcount of over 350 staff.
“We have various business lines
across the company in different
countries, such as ultrasound,
diagnostic imaging and point of care,
just to name a few. We operate in the
last category, manufacturing a
number of products in Suffolk: our
main ones being blood gas benchtop
products along with diabetes and
urinalysis instruments.
Ali identifies two key focusses for
innovation: product and efficiency
improvements.
“Product innovation and nextgeneration improvements are central
to what we do. This involves us
speaking to the customer to
understand what they want to see
from the instrument, how it could be
further enhanced and how it might
best support clinical objectives such
as improving patient workflow.”
“Our global research and development
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operations employ 9,000 engineers,
physicians, medical IT specialists,
medical technicians, physicists,
programmers, and software developers.
Their inspiration and teamwork are
crucial for the future of healthcare.”
Ali is such a firm believer in the
importance of the function in driving
product innovation that he’s brought
some of that resource back to Suffolk.
“I soon recognised the need to
bring research and innovation to the
very core of our on-site operations.
A co-located team enables the free
flow of shared ideas to ensure that
we are continuously adding value and
significance to everything we do.”
In some areas, the COVID19
pandemic has had an instant impact
on product innovation, whilst in others
it has taken longer (“It can take time to
make adjustments to medical devices
because of regulatory approval”). The
pandemic has also led to more efficient
ways of working.
“In the space of a few weeks, the
demand for blood gas products had
doubled, trebled, and then almost
quadrupled. To meet this demand, the
facility increased production from 20
to 70 instruments per day. Demand
for consumables skyrocketed as well,
from nearly 20,000 to 32,000 units per
month. It is said that crises can often
bring out the best in people, and that has

very much been the case in Sudbury. The
facility could not have met the increased
market demand and the pressures of
redefining working processes overnight
without the sheer dedication of the
workforce in accelerating production
process innovation.”
During the spring of 2020, two local
hospitals had posted that they were
running out of IV drip holders.
“Soon after our engineers had
spotted the request on social media,
they got to work, using 3D printing
technology to manufacture what was
needed. This was a small scale but
much-needed service we provided
free of charge to our local community
as we don’t normally manufacture
these products.”
Siemens Healthineers also supported
the UK Government’s efforts to scale
up ventilator production, responding
to the nation’s initial call for 30,000
ventilators to be mass-produced in a
very short period.
Siemens Healthineers has also
improved its quality assurance
in the manufacturing process by
introducing many things, including
semi-automation through robotics
and the use of HoloLens, Microsoft’s
augmented reality platform. This
allowed the company’s experts to
speak to engineers in other companies,
new recruits to be trained remotely
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Picture: Siemens Healthineers

Ali Burns (right)

by experienced operators and for
customers to be given a tour of the
Sudbury facility whilst travelling
was prohibited.
As with the hospital example, Ali is
keen to emphasise the centrality of
staff in driving innovation.
“We’ve worked very hard to make
sure our people are empowered and
that they are the experts.
“I often remind our operators that
they are our most important people;
they are our frontline, they know
what they’re doing.
“My role is to enable them and

www.suffolkchamber.co.uk

ensure we nurture their expertise.
To embed this ‘will-do’ culture,
the company has various employee
benefits including a scheme “where
staff can make suggestions and if we
go ahead and make an improvement
there’s a financial reward for them”.
In addition, Ali is empathic about
giving staff as much experience as
possible across the company to boost
innovative thinking.
“Development can be sidewards
as well as upwards – that’s still
development. We’ve had several
people come from the shop floor

who are now working in engineering,
planning or quality, for example.
We’ve also put a lot of emphasis on
our Heathineers Performance System
which incorporates lean methodologies
and trains people to become experts
in topics they might otherwise have
sought third-party help with.”
Siemens Healthineers Sudbury
certainly appears to have ensured that
innovation is present in every aspect of
what it does and who does it.
For further information:
www.siemens-healthineers.com
AUTUMN 2021
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Putting the
‘human’ into AI

Picture: Zoe Gibbs Photography

Trudy Sore
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Trudy Sore of Blue Novation Ltd., and a member of
Suffolk Chamber’s new People & Skills Group, reflects
how artificial intelligence actually boosts the demand for
skills, rather than diminishing their importance.
As the pace of
technological change
becomes ever faster, the
skills agenda is centre
stage as we look for
organisations, and people,
to not only survive, but
thrive, in the age of
artificial intelligence.
The term artificial
intelligence or AI covers a
broad spectrum of areas
but, essentially, we are
talking about technologies
that are replacing not just
human hands (manual
skills) but human heads
(cognitive skills). And it’s
the replacement of human
heads that makes this
industrial revolution so
different from technological
expansions of the past.
This is why AI is seen
as being ‘collar-blind’ – it
impacts both white and
blue collar jobs - and so
the challenge is to equip
organisations, and the
people they employ,
with a spectrum of
skills to navigate an ever
changing workplace.
WHY A SPECTRUM OF
SKILLS?
No-one can doubt that
‘hard’ skills in areas such
as coding, mathematics,
science, engineering, data
science, are crucial to our
economic success as a
county and as a nation.
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But these type of skills
do not function in isolation.
Being skilled in data science
for example will continue
to be highly desirable but
being a team player, a
good communicator and
collaborator as well will be
equally important.
As leading scientist, Dr
Anne-Marie Imafidon MBE
says: “One thing I wished
I knew before embarking
on my career, as much as
technology and maths are
super important for data
science, people are also
very important – you need
to be able to work with
people as much as you
can work with numbers
and computers.”
We know over the coming
decade that some jobs are
likely to be entirely replaced
by AI, but many more roles
will be supplemented by
it, meaning the majority
of us may well be working
alongside AI to some
degree, whatever sector
we work in.
And if AI is taking care of
some elements of our job,
what will be left is the skills
AI cannot emulate. Critical
thinking, creativity, empathy,
innovation, curiosity,
leadership – all areas that AI
is unlikely to encroach on in
the near future.
It’s important to
realise this is not a new

phenomenon.
When the introduction
of the Spinning Jenny
extinguished jobs for skilled
artisans like the weavers,
the impact on working
people was calamitous.
But, over the years, people
clawed their way ahead of
the machines, by getting
an education, reinventing
themselves and then
moving into roles the
machines could not do.
This is why making
the most of our human
capabilities, whilst also
embracing skills from the
STEM sector in varying
degrees, will be central
to future successes for
individuals and for the
organisations they work for.
THE NEW INDUSTRIAL
REVOLUTION
With our hands and
our heads under threat
from AI in this industrial
revolution, the need for
those of us in the Suffolk
business community
to reinvent ourselves,
to be continuously and
proactively learning and
relearning as our workplaces
change, is more important
than ever. The pace of
technological change is truly
extraordinary and the days
of ‘front loading’ education
to the first two and a half
decades of someone’s life

are long gone. In the 21st
century, learning will be a
lifelong endeavour.
And of course, this
applies particularly to
those of us working in the
learning and development
sphere. We must also keep
learning, keep adapting,
keep transforming as AI
and other new technologies
enter our workplace.
We have now a myriad of
options for driving learner
engagement. Options
we never dreamed were
possible - virtual reality
scenarios for soft skills
training, augmented reality
for technical skills, adaptive
algorithmic-driven platforms
that map learning precisely
to an individual’s needs and
experience. But amongst
all the technology, we still
have and will always have,
teachers and trainers who
reach out and provide
that all important human
connection.
It’s exciting and daunting,
challenging and occasionally
overwhelming. Feelings I
think we will all experience
as we move into the age of
AI. For further information:
trudy@bluenovation.co.uk
Trudy Sore is presenting
to the December meeting of
Suffolk Chamber’s People &
Skills Group. Please contact
paul@suffolkchamber.co.uk
for further information.
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Turning Silver into Gold:

helping innovative
businesses grow
Find out more about Scale Up New Anglia.

Scale Up New Anglia
(SUNA) is a unique,
members-only three-year
business development
programme run by the New
Anglia Growth Hub, which
is managed by Suffolk
Chamber of Commerce on
behalf of New Anglia LEP.
The scheme has been
designed to help growing
and innovative Suffolk
and Norfolk businesses
fast-track their expansion
plans. Leaders of eligible
businesses can access
exclusive, high value
opportunities to give
themselves and their
companies pole position
to achieve marketleading growth.
Dr. Morgan Potter, high
growth manager at New
Anglia Growth Hub, answers
some key questions about
the scheme.

annum over a three-year
period, termed ‘Gold’.
Silver businesses receive
supportive interventions
from various sources
through what are known
as internal and/or external
high growth pathways (see
Figure 1).
The SUNA vision is to
provide a spectrum of
business support from an
early stage through to a
listing on AIM.

Q: So how exactly does
Turning Silver to Gold
work?
A: The scheme provides a
guided, highly interactive
learning programme,
working through the
core areas of business
management via ‘Core‘
topics and generic
‘Pathways’ to produce a
roadmap for growth.
Successful applicants will
work with other like-minded

CEOs and successful
business leaders from a
variety of industries who
understand the challenges
being faced. Tom Yeung, an
experienced and successful
business coach leads the
scheme.
There is a ‘Mastermind’
element resembling a
‘board’ of like-minded
CEOs who understand the
growth journey. Mastermind
sessions are facilitated

Figure 1: The client journey from Silver to Gold

Q: What is Turning Silver to
Gold?
A: SUNA supports scaling
businesses termed ‘Silver’
with aspirations to grow
to in excess of 20% per
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Picture: Dr Morgan Potter

Dr Morgan Potter

by Sam Lindley, a highly
experienced business coach.
This fully-funded peer to
peer learning programme
allows creative thinking and
brave decision-making and
sharing where you feel most
vulnerable. This is about
sharing success stories and
challenges and deciding
what is holding back
participating leaders.
In addition, the scheme
offers ‘Growth Masterclasses
which are tailored to
businesses looking to
scale, Masterclasses are
workshops aimed at
business leaders and
owners. For example, the
scheme recently hosted
a Masterclass given

www.suffolkchamber.co.uk

by Grant Thornton on
Capital Allowances Super
Deductions.
There is also an Alumni
Group designed to allow
those who’ve been through
the scheme to keep in touch
and allow potential new
members to see what the
Silver to Gold experience
is really like.
Q: What are the SUNA Core
Programmes?
A: These are sector specific
and include digital marketing,
finance, HR and sales.
Q: What are the Pathways?
A: Key internal Pathway to
getting on to the scheme is
the UK Government’s Peer

- Peer (P2P) Initiative. The
course content has been
based on SUNA but termed
SUNA-Lite.
External Pathways include:
Innovate UK Edge:
The scheme currently
works with two separate
organisations, St Johns
Innovation Centre and
Exemplas, that deliver the
Innovate UK EDGE support.
As such, businesses can be
pre-revenue and they can
come from any sector, but in
every case their leaders are
ambitious to grow further
and scale.
Chadwicks Sounding
Board: Clients benefit from
up to four experienced
business leaders acting as
mentors for business ideas
and plans with one or two
meetings per week for a
period of three to six weeks.
Goldman Sachs: The
GS10,000 Small Businesses
flagship programme gives
participants an opportunity
to work with business
owners from across the
country and join the
National Alumni network of
business owners who have
undertaken the programme
in the past. SUNA works
closely with Goldman
Sachs and this is currently
one of the most successful
referral routes.
Grant Thornton: SUNA
has an arrangement with
Grant Thornton providing
free practical advice
particularly in areas such as
Capital Allowances/Super
Deductions, RDAs and R&D
Tax Credits.
Other External pathways:
Comprising Technation,
Judge Business School,
KPMG, Elite, AIM. Together
these internal and external

growth pathways and
programmes create value
chain of opportunities
often starting with grants
and finishing with a listing
on AIM and the client
can undertake a journey
anywhere within the value
chain. As an example,
Chase Plastics started with
Mastermind and is now a
Goldman Sachs GS10KSB
Alumnus.
Q: What have been the
experiences of previous
scheme participants?
A: Probably the best answer
is to share a few recent
testimonials:
“It’s about practical
support, it’s about people
who know people. From
the Mastermind group we
share opportunities and are
prospering as a result. A
quick call to SUNA and now
working with the inward
investment team at the LEP
and also DTI regarding a
trade show in Germany.”
“You don’t know that you
don’t know and it’s good to
turn to others to see how
they approach problems.
I have kept in touch with
others from the courses and
I have a regular two-week
meeting with one of them.”
“SUNA has made
me accountable to the
Mastermind group - it has
been superb - we now have
20% growth. We will join the
Alumni Group and Goldman
Sachs 10KSB.”
Please get in touch
if you are interested in
participating in any of the
Programmes, Pathways
or Groups mentioned
above or meeting with the
Alumni. morgan.potter@
newangliagrowthhub.co.uk
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Suffolk’s automation
The Government has expended time and effort in recent years
to address the productivity puzzle where the UK lags behind the
developed world in output per capita. Paul Simon interviews James
Cook, managing director of PCE Group, and a recent winner of a
Queen’s Award for Enterprise, to hear his views on this issue and
the role that automation can play in solving this problem.
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advocate
“From a personal perspective, no, I
do not understand it. People’s skills
should be used where they are best
suited. Doing menial and repetitive
tasks that do not use the human
brain to the best of its ability beggars
belief for me. Others talk about the
productivity puzzle, but I cannot
understand where the puzzle is.”
James is not being insensitive. He
James Cook, second right,
receiving the Queen’s
Award for Industry

Picture: PCE Group
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does accept that there are workers
for whom job security priorities mean
they are afraid that automation may
mean insecurity for them. However, he
feels there will always be roles within
the job market and society to fit their
particular skill set.
“But the majority aspire to have more
engaging roles within the workplace,
and that is why you are seeing
shortages in jobs that are hard and
monotonous; such as HGV driving and
farm work where we have for too long
looked to fill the void from workers
from outside of the UK.”
The UK’s low position in the
automation league tables, even when
one broadens the definition from
robotics to include better procedures,
IT and systems, is due to several factors
that James believes must simply be
addressed as matters of urgency.
The first is the reluctance of UK
businesses to invest and to borrow.
“Compared with the rest of Europe,
UK companies broadly run with zero
borrowing. This means slow, low
levels of investment and growth. The
government increased the levels of
Annual Investment Allowance to £1
million, and, in addition, added a super
deduction of 130% capital allowances
in the last budget as a stimulus. Whilst
some businesses have recognised
this great opportunity to invest in
automation, the uptake still feels
too low.”
And what about the lending
institutions? “Although we have seen a
shift, there is still a general reluctance
to lend, especially so among the bigger
high street banks. Although we have
been with ours for 20 years, there are
times when we feel this loyalty is not
recognised, and we have to look to
alternative lenders.
“To counter any difficulties to acquire
borrowing for equipment purchases,

‘Others talk about
the productivity
puzzle, but I cannot
understand where
the puzzle is’
we offer lease agreements where PCE
retains ownership of the automation
machinery, and similar to the shift to
personal contract hire or leasing of
vehicles, I believe this is the future for
businesses to invest.”
However, James sees another
hurdle to the success of the lease
borrowing model allowing investment
in automation. “Many companies
are restricted by their accounting
practices, which limits them to invest
only in the form of capital expenditure
when they could achieve this through
operational expenditure. Op-Ex
allows them to leverage that payment
over many months so the return on
investment is looking after itself.
“Having non-executive directors
(NEDs) with knowledge of innovation
would also help, he thinks. “Having
someone advocating for automation
is a good idea, although how many
such people are readily available
is debatable. Most NEDs are from
a financial rather than a technical
background. But it is a very valid
point and, I am not saying one is more
important than the other. Having that
double-edged sword is vital.”
James is optimistic that the needs of
the moment, mainly the ramifications
of the UK leaving the European Union
and the economic consequences of the
COVID19 pandemic, maybe the shock
needed to tip more companies
towards automation.
For further information:
pce-group.co.uk
AUTUMN 2021
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Digital
dancing
Like most other
businesses, DanceEast
had no idea what was
about to unfold back in
March 2020 when the first
lockdown was announced.
The team worked through
a number of planning
scenarios starting with a
one, three, and six-month
interruption to business.
One board member, who
had lived in Hong Kong
through the Sars virus,
forecasted the crisis
would last at least a year,
most likely much longer,
and suggested exploring
different business models
to weather the storm
and adapt to the new
environment.
It was apparent
the imperative was to
concentrate on what was
possible, rather than dwell
on what was lost. Given
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the scale and nature of the
damage done by the virus,
it seems insensitive to talk
about dividends - however
challenges often create
opportunities for new
ways of thinking. For
DanceEast, this seemed
the moment to accelerate
our digital ambitions.
As with most performing
arts organisations, the
immediate option was to
consider what could be
delivered digitally. Unlike
many of our peers however,
DanceEast had a head
start, having embarked on
a research project back in
2016, delivering live and
interactive dance
classes online.
There were a number
of key learnings from that
pilot programme. Firstly,
not everything that works
in a dance studio translates

AUTUMN 2021

to a digital format. Most
critically young people are
extremely sophisticated
consumers, they are digital
natives and have grown
up in a multiscreen world.
Developing a high-quality
dance teaching programme
through Zoom, would
require dynamic teaching
tools to keep young
people engaged.
The evidence to support
our digital evolution was
convincing even precovid and what was clear
was that a new digital
dimension to the traditional
performing arts was here
to stay. The challenge for
DanceEast and other arts
organisations was not how
to survive the pandemic,
but how to prepare and
invest for a dynamic and
sustainable future. Having
identified that it was

Picture: DanceEast

Brendan Keaney OBE, chief executive and
artistic director at DanceEast, reflects on
how the COVID-19 pandemic acted as a
catalyst for its innovative rollout of new
digital teaching platforms.

Brendan Keaney
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necessary to think longer
term, with dance needing
more sophisticated digital
tools and techniques, it
seemed sensible to start
looking at infrastructure.
The first step was
to secure a business
development grant from
the LEP. The process was
so efficient, it provided
DanceEast with a
positive narrative to seek
match funding from the
original investors in the
DanceHouse, including
the Jerwood Foundation.
The net result was that
by September 2020, we
had installed a £140,000
new Digital Suite in the
building, placing Ipswich at
the vanguard of UK Digital
Dance practice. In addition
to repositioning the core
business, this new facility is
creating a vital new income
stream through hires from
‘non-dance’ users.
The Digital Dance
programme is progressing
at pace. Having started
a dialogue with BT in
2016, regarding animating
DanceEast schools’ offer,
in 2020 the organisation
was invited to be part of a
cutting edge DCMS funded
project 5G Edge-XR 5G
Edge-XR (5gedgexr.com)
exploring the application
of 5G technologies, in our
case to teaching dance
- using photo realistic
holograms projected into
school halls. In addition, the
Paul Hamlyn Foundation,
which funded the original
pilot programme in 2016,
has just offered DanceEast
£334,000 to support a
three-year extension of
this work.
The COVID-19 crisis

www.suffolkchamber.co.uk

has reminded us of the
power of partnerships
that have been critical in
the leverage of external
funding. As a relatively
small organisation, we
have a significant civic
role, supporting the
regeneration of our
community and
economy. The addition
of ground-breaking
digital projects to our
portfolio should set this
organisation apart in an
increasingly competitive
cultural landscape.
This is clearly the way
forward and we hope
there will be many more
mutually beneficial local
partnerships to come.
A few years ago, it was
a struggle to engage
people with the concept
of digital teaching,
particularly with a subject
like dance. The paradigm
has significantly shifted
over the last 18 months.
The creative and practical
opportunities available
through new technologies
- particularly in addressing
digital distribution in rural
areas, finding more green
solutions, and creating
a level playing field - are
extraordinary.
The challenge for
DanceEast will be to
maintain the momentum
of this work as we restart
many of the activities
that were stalled in March
2020. The challenge for
the country, however, is
to address the issue of
digital poverty to ensure
universal access to
society’s gains.
For further information:
www.danceeast.co.uk
AUTUMN 2021

chambervoice

15

chamberinterview

In conversation with chair of
British Chambers of Commerce
Suffolk Business Women (SBW), part of Suffolk Chamber of Commerce, is running a
series of ‘In Conversation’ events, allowing an SBW board member to quiz a leading
female entrepreneur. This article is an edited version of the last ‘In Conversation’, with
SBW chair Michelle Pollard (M) speaking to Sarah Howard MBE (S), chair of the British
Chambers of Commerce on the topic of ‘How to Make the Ask’.

Michelle Pollard

M: Welcome Sarah. Tell us
about your journey.
S: I started in the City as
a secretary with KPMG,
where I became their first
non-graduate consultant.
In the early 90s I moved
into recruitment, which
was tough work following
the 87 crash: I can now
speak to anyone! I moved
to JP Morgan as a temp
and ended up running their
(trade) checkout team. I
loved the work, but it was
hard to have kids in the
City 27 years ago. So, my
husband and I decided to
leave the City and set up our
own company which was
extremely hard work, but
provided the freedom to be
there for the children.
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S: There are relationships
where responsibility for
running a home is shared, but
mostly it falls to us women. The
pandemic has set women’s
equality back 20 years. It’ll be
hard to bring us back up again.

M: What’s been your
biggest career challenge?
S: Stepping up to
chair the 53 UK and 72
international chambers is a
big commitment. Building
those relationships is hard
work, but we’re making
good progress. I had to
push myself to apply for the
position but I always say:
listen out for opportunities;
ask for feedback; focus on
the things you can do (you
can learn what you can’t).
M: You champion women in
business. What shaped this
for you more recently?
S: In the past I’ve never come
up against discrimination
because I’m female. Until
now. At this level I’m seeing it
all over the place. Being chair
of the British Chambers of
Commerce opens doors. I’ll
need to see that I’ve made
change happen.
M: How do you think the
pandemic has affected
women at work?

AUTUMN 2021

M: How can business
owners and leaders support
female talent?
S: Employers need to ask

themselves what they really
need from their staff and
how they can adapt. And
women need to ask for
what they need to work
at optimum levels.
For further information on
the ‘In Conversation’ series:
www.suffolkchamber.co.uk/
events-networking/suffolkchamber-events
Sarah Howard
MBE, chair of the
British Chambers
of Commerce

Picture: Suffolk Chamber of Commerce

Picture: Cherry Beesley

M: What were the biggest
obstacles you faced?
S: Mostly my own confidence,
but I won’t let my imposter
syndrome hold me back!
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Clare Balding OBE
wows capacity crowd
at Chamber event
TV star speaks at Suffolk Chamber of Commerce’s Prestige Dinner.
Claire speaking to guests

Picture: Mark Westley

Suffolk Chamber of Commerce’s
first Prestige Dinner for nearly two
years proved to be a great success as
almost 200 guests were entertained
by broadcaster and author Clare
Balding OBE’s recollections of her
career and life experiences.
Hosted earlier this month at Milsoms
Kesgrave Hall, the black tie event’s
gold sponsor was MAD-HR, the silver
sponsors being Bouygues Energies
and Services, Sanofi and Sizewell C and
the bronze sponsors were Fleximize,
Milsoms, Paraguard AV and West
Suffolk College.
In her first live public appearance
since the first national lockdown in
March 2020, Clare Balding spoke to
her very appreciative audience for
well over half an hour.
She recounted stories from her
multifaceted career, including about

the Olympics, her interviews with
leading sportspeople and her various
appearances on Celebrity Gogglebox.
She also spoke about the importance
of team building, motivation and
core beliefs in delivering successful
outcomes whether in the media or
in business more generally.
According to John Dugmore,
Suffolk Chamber’s chief executive:
“It was a great night, especially since
Guest speaker
Claire Balding OBE

Picture: Mark Westley
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this Prestige Dinner has been so
anticipated for so long. Clare was a
fantastic speaker and her stories, and
how she told them, totally engrossed
the large audience before her.
“I think her stories of aiming high,
planning carefully and coping with
setbacks resonated with our audience,
most of whom have probably
experienced such highs and lows
in business, especially over the last
18 months.”
Ami Birrell, events manager at
Suffolk Chamber, added: “Clare spent a
lot of time working the room, chatting
to guests and helping out with the
prize raffle: all of which was very much
appreciated by everybody present.
“Our Prestige Dinners, launched at
the beginning of 2018, have proven
to be the social highlight of the
Suffolk business calendar. They offer
a wonderful opportunity for our
members to entertain their customers
in first class locations and to hear at
first hand from inspiring and wellknown speakers.”
AUTUMN 2021
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Sackers chief is a top
global recycling star

Picture: Sackers

David Dodds

Local businessman and chief
executive of Sackers Ltd, in
Claydon, David Dodds, has
been recognised as one of
the top recycling stars in the
industry, globally, by reaching
number 37 out of 100 in a list
compiled by the Recycling
Industry magazine.
The criteria for selection
were based on how inspiring
and determined entrepreneurs,

Hooray for
the festival
The Festival of
Suffolk is all set to
take place from May
to October 2022. It
has the ambition to
be the county’s
biggest community event ever and
everyone is invited to take part.
Spearheaded by the Suffolk Lieutenancy,
the festival will shine a spotlight on all
aspects of Suffolk life to celebrate the
Queen’s Platinum Jubilee in 2022.
The festival is not one thing, but a whole

companies and projects were in
making the recycling industry
what it is today.
David Dodds said: “It was a
real surprise to see my name
on the list, especially for global
recognition. We’re a local
business but we’ve traded
globally for many years. Having
been acknowledged for this and
how we’ve gone from strength to
strength over the last few years is
very humbling. We have always
invested in new technology to
adapt to the market needs and
I will continue to look at further
investments and new markets.
If I look back from when I joined

series of events, activities and ideas. Some
of these are unique to the year, some are
those happenings that we know and love
from the county and our own communities.
Together across Suffolk we can make 2022
a year of celebration, a year that sets the
vision for the decades ahead, a year that’s
special for everybody. The big themes will
be health and wellbeing, opportunity and
education, enterprise, environment, and
culture and tourism.
It will mark Suffolk’s unique contribution
to the national Jubilee celebrations, marking
the Queen’s Platinum Jubilee, her 70-year
reign as monarch and her impact on the
world. We want to create an inclusive
festival that brings our communities and
generations together, connecting networks
and organisations to produce the biggest
ever community event in Suffolk.

42 years ago, the business has
really changed and I’m proud of
everyone who has been part of
that journey.”
Sackers is a family business
which has seen considerable
growth and investment in the
last few years. Despite Covid19,
its shipping of international
containers has gone up by 47%
in in the last seven months.
The business has the only
metal shredder of its size in
East Anglias.
For more details: Helen
Crapnell on 07717 873106 or
helen.crapnell@sackers.co.uk

The festival will mirror many aspects of
the national celebrations already planned
for next year, and already in Suffolk over
60 organisations are offering support and
practical ideas to help shine a spotlight on
our county.
The team is now engaging with residents,
community and business leaders, voluntary
organisations and charities, local authorities
and with health and education providers,
tourism bodies, faith groups, youth
organisations, the military and the
emergency services. All are being invited
to get in touch with ideas about how the
festival can help showcase Suffolk as one
of the best places in Britain to live, work,
visit and learn.
For further information:
www.festivalofsuffolk.org

Press Ahead to help the unemployed

Picture: Netta Bradshaw

In 2015, after years of running
workshops for people who
want to become printmakers
and working with schools to
enhance young people’s
understanding of art and design
in industry, Oyster Community
Press CIC, which runs the Tower
Street Print Project in Ipswich,
has developed its Press
Ahead initiative.
This is a unique 12-week arts
based vocational course that
uses the artform of printmaking
to help people who are out of
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work feel confident enough
to apply for jobs or training.
The courses are designed to
help participants develop
teamworking, communication
and problem-solving skills,
while they learn printmaking
techniques to a good enough
standard to create original work
for an exhibition of printmaking.
Students are expected to
organise their own exhibition
and put on a private view event
to which they invite local
businesses and colleges, so they

gain event management
experience on a Press Ahead
course as well. Despite
lockdown, the success rate of
their Press Ahead courses in
2020, which were funded
through the Department for
Work & Pensions, and Lift
Community Grant funding (Local
Investment in Learning Paths
to Work) were impressive,
with the social enterprise placing
over 60% of students into
employment, apprenticeships,
or vocational training.

www.suffolkchamber.co.uk
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SMART launches “truly revolutionary”
new configurator and Visualiser App

Matt Moss
SMART Garden Rooms,
Offices & Studios, one of the
UK’s leading manufacturers of
quality outside buildings, has
just launched its very own web
configurator and the industry’s
first free augmented reality
(AR) visualiser app for remote
use by potential customers.
The configurator, which has
been specifically designed for
SMART and is accessible via
the company website, allows
people to design and create
their own perfect garden room,
office or studio in 3D.

Oyster Press say that they
hope becoming members of
Suffolk Chamber of Commerce
will help them to be even more
effective with getting people
into work, as they will be able
to introduce their Press Ahead
students to employers and
vice versa.
Alison Smyth, business
director, said: “We welcome the
chance to show employers what
can be achieved on a Press
Ahead course and are looking
forward to inviting local
businesses to the Private View
event for our next Press Ahead
exhibition in March 2022 which
we are currently seeking

www.suffolkchamber.co.uk

In the first three months,
over 1,600 visitors used the
configurator, with between
8-10% of those asking the
company to contact them
about their dream garden
room, whilst the Visualiser
app has been downloaded
over 500 times.
The SMART Garden Room
Visualiser app will then allow
them to position their newly
created building into their
garden so that they can
visualise what it will look like
and the best place to position it.
SMART believes that this
is an industry first in terms of
the AR Visualiser app and one
that the company is especially
proud to have spearheaded. It
is available, free-of-charge on
both the AppStore and
Google Play.
Sue Phillips, SMART’s
sales and marketing director,
explained: “We are so excited
to be able to give our potential
customers the ability to create
and visualise their own perfect
garden room.
“With seven ranges to choose
from in over 60 sizes, plus a

whole host of upgrades and
optional extras, it can be hard
for customers to visualise
exactly what it is they are
looking for or to differentiate
between all that is on offer.
“We are not the first in
this marketplace to implement
this type of configuration
tool, but we are the first to
implement the AR visual
experience.
“In this technologically-driven
age, this is a very important step
for SMART and really enforces
that our customers are at the
forefront of everything we do.
This will make the customer
journey far more engaging and
will quickly bring their garden
room dream to life.”

With the support of the
Small Business Grant Scheme,
SMART was able to make their
dream of a visualisation tool
become a reality and the team
cannot wait to hear what their
customers think of it.
Matt Moss, managing
director, added: “This project
is a key strategic part of the
growth plan for SMART and
critical investment to ensure
we continue to be one step
ahead of the competition, but
more importantly as part of
our ongoing goal to improve
our customer experience and
garden room journey.”
For further information:
www.smartgardenoffices.co.uk

funding for.”
Any Suffolk Chamber of
Commerce member who wants
to boost its own community
and social agenda could do this
by booking staff teambuilding
sessions with Oyster
Community Press or by
sponsoring Ipswich Printweek, a
new annual arts event for
Ipswich which the CIC held for
the first time in May of this year
and will be delivering again in
May 2022 at DanceEast and The
Hold plus local schools.
For further information: Alison
Smyth on 07990 553662 or
www.towerstprintproject.org.uk
AUTUMN 2021
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Abacus FMEC

Gisleham Industries Ltd

Rob.Farman@talktalk.net
Mr Robert J Farman
Principal
Manufacturing / Engineering

paul@gisleham-industries.co.uk
www.gisleham-industries.co.uk
Mr Paul Wright
Managing Director
Metals / Metal Products

Alpine Fabrication
Services Limited

GRS Roadstone Ltd

sales@afsgb.co.uk
www.afsgb.co.uk
Ms Miriam Yaxley
HR Manager
Metals / Metal Products

andyregan@grsroadstone.co.uk
www.grsroadstone.co.uk
Mr Andy Regan
Major Projects Director
Utilities / Water / Waste Management

API Capacitors Ltd

H C Chambers and Son

info@api-capacitors.com
www.api-capacitors.com
Mr Laurence Mitchell
Sales & Technical Support Manager
Manufacturing / Engineering

shaun.tooth@goeastanglia.co.uk
www.chambersbus.co.uk
Mr Shaun Tooth
Finance Director
Travel / Tourism

ATSPACE Ltd

Honeyrose Products Ltd

js@atspaceltd.co.uk
atspaceltd.co.uk
Mr Jason Smith
Business Relationship Manager
Construction / Architects / Quantity
Surveyors

ruzanna@honeyrose.co.uk
www.honeyrose.co.uk
Miss Ruzanna Arzumanyan
Commercial Director
Manufacturing / Engineering

Bouygues Energies &
Services Solutions Ltd

dan.tatum@howdens.com
www.howdens.com
Mr Dan Tatum
Depot Manager
Retail

matthew.fitzpatrick@bouygues-es.co.uk
www.bouygues-es.co.uk
Mr Matthew Fitzpatrick
Sales Director
Utilities / Water / Waste Management
Bramacare
twh@bramacare.co.uk
www.bramacare.co.uk
Mrs Laetitia Beaujard-Ramoo
Managing Director
Community / Charity / Care Services
Controlled Repair Instruments Ltd
sales@controlvalverepairs.co.uk
www.controlvalverepairs.co.uk
Mr James Beecroft
Sales Manager
Machinery / Equipment

Howdens

J. Murphy & Sons Ltd
annmariecoulthurst@murphygroup.co.uk
www.murphygroup.com
Mr Karl Budge
Transportation Sector Director
Construction / Architects / Quantity
Surveyors
Jacobs Allen Chartered
Accountants
sheila@jacobsallen.co.uk
www.jacobsallen.co.uk
Ms Sheila Burke
Director
Banks / Finance / Accountants
Jark (Ipswich) Ltd

Dynamic Fluid Solutions Ltd
sales@dynamicfluid.co.uk
www.dynamicfluid.co.uk
Mr Luke Steward
Engineering Director
Utilities / Water / Waste Management

jwingrave@jark.co.uk
www.jark.co.uk
Mr Jamie Wingrave
Managing Director
Recruitment
Kenzoku Holdings Ltd

EA Website Design Services
ipswich@eawebsitedesignservices.co.uk
eawebsitedesignservices.co.uk
Mr Barry Edge
Owner
Web Design / Graphic Design

david@scandia.uk.net
www.scandia.uk.net
Mr David Cosford
Director
Estate Agents / Lettings / Commercial
Property

EdgeSense

Kuiper Group UK Limited

angus@circuit-builder.com
Mr Angus Thomson
Founder
Electrical / Electronic
Electro-tech Group
sales@electro-tech.org.uk
www.electro-tech.org.uk
Mr Lionel Gapper
Managing Director
Electrical / Electronic

Photo: Getty Images/iStockphoto

newmembers

Pinnacle Consulting Ltd

Techplus Limited

kevin.attree@ukpinnacle.com
www.pinnacleconsulting
engineers.com
Mr Kevin Attree
Associate
Construction / Architects / Quantity
Surveyors

jon.reynolds@techpluslimited.com
www.techpluslimited.com
Mr Jonathan Reynolds
Operations Director
Recruitment

PNS (UK) Limited

logistics@thameenfragrance.com
www.thameenfragrance.com
Mr Russell Grange
Production Director
Manufacturing / Engineering

UKsales@wellservices-group.com
wellservices-group.com
Mr Gary Hopkins
WSG Group HSEQ Manager
Manufacturing / Engineering
Pod-Trak
brian.gildea@pod-trak.com
pod-trak.com
Mr Brian Gildea
Pre-Construction Director
Construction / Architects / Quantity
Surveyors
PPG Architectural Coatings UK Ltd
mapage@ppg.com
ppg.com
Mr Malcolm Page
Business Development Manager
Manufacturing / Engineering
Qube Containers Limited
enquiries@qubecontainers.co.uk
www.qubecontainers.co.uk
Mr Lawrence Clark
Business Development Manager
Storage / Warehousing / Removals
Queue Technology Ltd
ellis@queue.technology
queue.technology
Mr Ellis Heighes
Founder
IT / Telecommunications
Radio Systems Ltd

carolyn.mcdowell@kuiper-group.com
kuiper-group.com
Mrs Carolyn McDowell
Senior Specialist Recruiter
Recruitment

andrew.matthews@radio-systems.co.uk
www.radio-systems.co.uk
Mr Andrew Matthews
Director
IT / Telecommunications

Maze Logistic Solutions Ltd

Re-Utilise

Thameen Fragrance Limited

The Smart Business Hub
info@thesmartbusinesshub.co.uk
www.thesmartbusinesshub.co.uk
Miss Sarah Fenton
Manager
Training / Coaching / Mentor
The Suffolk Distillery Limited
gary@suffolkdistillery.co.uk
www.suffolkdistillery.co.uk
Mr Gary Wilkinson
Managing Director
Food & Drink Manufacturers
Timberwolf Services Ltd
info@timberwolfgroup.co.uk
Timberwolfgroup.co.uk
Mr Andrew Frost
Director
Agriculture / Forestry / Mining
TMO Traffic Highways Ltd
mark.haysman@tmohighways.co.uk
tmotraffic.co.uk
Mr Dan Crook
Business Development/Customer Liaison
Manager
Cleaning Services / Facilities Management
TWI Ltd
steve.dodds@twi.co.uk
www.twi-global.com
Mr Steve Dodds
Power & New Energy Sector Manager
Manufacturing / Engineering

ryan.jiggens@mazesolutions.co.uk
mazesolutions.co.uk
Mr Ryan Jiggens
Director
Distribution / Freight / Logistics / Shipping

carol@re-utilise.com
Re-Utilise.com
Ms Carol Dean
M.D
Arts / Entertainment

freddy@fbconstructionservices.co.uk
www.fbconstructionservices.co.uk
Mr Freddy Boone
Managing Director
Construction / Architects / Quantity
Surveyors

Oyster Community Press CIC

SAE Systems Ltd

oysterpress.cic@gmail.com
www.towerstprintproject.org.uk
Ms Alison Smyth
Development Director
Arts / Entertainment

info@sae-ltd.com
www.saesystems.org
Mr Simon Peck
Managing Director
Fire Safety / Security

Feed Ignite Ltd

Parkdean Resorts

Savoy Catering Supplies

lewis@feedignite.com
feedignite.com
Mr Lewis Spearman
Director
PR / Marketing / Media

Claire.Byles@parkdean-resorts.com
www.parkdeanresorts.co.uk
Ms Claire Byles
General Manager
Event Venues / Leisure Facilities

mike.farrell@savoycatering.co.uk
www.savoyfoods.co.uk
Mr Michael Farrell
General Manager
Food & Drink Manufacturers

Fieldwork Assistance

People Events Location Security
Consultants Ltd

Stack Technologies Ltd

nicklindsay63@gmail.com
Mr Nick Lindsay
Director
Business Support / Consultancy

shemal@stacktech.io
stacktech.io
Mr Shemal Rajapakse
CEO
IT / Telecommunications

To find out more, don’t forget to use
the Members’ Directory on the Suffolk
Chamber website to connect with fellow
Members.

FB Construction Services Ltd

michael@fieldwork-assistance.co.uk
www.fieldwork-assistance.co.uk
Mr Michael Mackman
Research Director
Business Support / Consultancy
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john.dolan@pel-security.co.uk
Mr John Dolan
Director
Fire Safety / Security
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Wardell Armstrong LLP
info@wardell-armstrong.com
www.wardell-armstrong.com
Mr Rhodri Gardner
Technical Director
Manufacturing / Engineering
WLP
enquiry@w-l-p.co.uk
www.w-l-p.co.uk
Mr Richard Garwell
Director
Business Support / Consultancy
Wyndham Group Ltd
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