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Brand  
Guidelines

The complete guide to your identity.
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Welcome
These brand guidelines for Suffolk Chamber of Commerce are  

an important ‘living’ document.

They reflect the way in which Suffolk Chamber and its five town chambers express 

themselves internally to members and staff and also to the wider world; to the whole 

Suffolk business community, the British Chambers of Commerce, other chambers of 

commerce, partners, suppliers and the media.

They express in a modern and dynamic way our values, how we are structured and how we 

do business.

They are an important element in articulating our identity, providing users with a clear idea 

as to what is and is not acceptable in presenting our organisation and our brand across all 

of the ways in which we communicate with others.

This is, therefore,  an important document. But I hope that it will be a ‘living’ one – in that it 

has been designed with the user in mind and so should be consulted and referred to on a 

regular basis and not left in a drawer somewhere unread and irrelevant!

So I do hope these brand guidelines give you the assurance that by following its 

instructions you are helping us to accurately project Suffolk Chamber of Commerce to all 

of its internal and external audiences.

Amanda Ankin
Head of Chamber Services

The Voice
of Business

www.suffolkchamber.co.uk/
bury-st-edmunds

The Voice
of Business

www.suffolkchamber.co.uk/
greater-ipswich

The Voice
of Business

www.suffolkchamber.co.uk/
haverhill-and-district

The Voice
of Business

www.suffolkchamber.co.uk/
lowestoft-and-waveney

The Voice
of Business

www.suffolkchamber.co.uk/
newmarket-and-district
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Your Identity
There are three versions of your identity to use.

Please use the primary logo with strapline wherever possible. The version without strapline 

is for use when the logo appears too small for the strapline to be clearly read, or when The 

Voice of Business text appears elsewhere within the design. The secondary logo is for use 

when consistency in application is needed with application of the town chamber brands, 

such as letterheads and flyers. If you have to supply your logo to be used by an external 

company then use the primary logo with strapline. 

Primary Logo - with strapline

Primary Logo - without strapline

Secondary Logo
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How to use your identity
To ensure consistency, stick to the following guidelines when using 

your identity.

Alignment

The logo should always be left aligned. This can be at the top or bottom of a document. 

See the application page for current examples of use.

Clear Space

The clear space to leave around the logo 

is governed by the size of the leaf. 

Minimum Size

Do not use the logo below 15mm  

in height.

Minimum height  

without strapline  

is 15mm

Minimum height  

with strapline  

is 20mm

File Types

Your tool kit contains each version of the logo in varying file formats suitable for use in 

print and online. Use the WEB versions for web and CMYK versions for print. The Ai files 

will scale infinitely as they are vector, do not edit these.
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Coloured Tab

The logo to be used on a coloured tab is provided as white text so that you can create your 

own coloured tab to place it on. The rules for doing so are as follows:

1. The top of the tab must align with the bottom of the small leaves

2. The minimum height of the tab vertically centres your name within it

3. The width of the tab should go the full width of your document.

Coloured Background

The logo can be used on a coloured background (as on your flyer).  

The rules for doing so are as follows:

1. The background colour must be your brand colour.

2. The minimum spacing around the logo is at least one leaf.
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Things not to do
Everyone makes mistakes, but please try to prevent the following 

from happening.

Consistent use of the identities across all local chambers is key to the strength and success 

of the business.

Do not distort your logo

Do not use the coloured bar with incorrect spacing

Do not use any colour other than your own
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Typography
Font guidelines are the same throughout Suffolk Chamber and this is 

important for complete brand consistency.

Please see the application section of this document for examples of how type is used 

across your collateral. If you have any problems please contact one of the brand guardians 

in the back of this document.

Offline – Print

Gotham – all weights
ABCDEFGHILJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

Online – Website

Proxima Nova – all weights
ABCDEFGHILJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

Online – Emailers

Arial – all weights
ABCDEFGHILJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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Your Colour
You have primary and secondary colour palettes to choose from. The 

secondary palette should be used sparingly, as the blue is your most 

recognisable colour.

Use this colour in your communcations as this gives you ownership of the content that you 

are creating. You have been given colour breakdowns so that you know what to use and 

when to use it. Most importantly, CMYK is for print and Web is for online.

Pantone 299

CMYK 86  8  0  0

RGB 0  170  231

WEB #00A1DE

Pantone 151

CMYK 0  63  97  0

RGB 255  134  0

WEB #FF8600

Pantone 368

CMYK 63  0  100  0

RGB 105  163  40

WEB #69A328

Pantone 2583

CMYK 48  72  0  0

RGB 170  102  206

WEB #AA66CE

Pantone Black

CMYK 0  0  0  100

RGB 0  0  0

WEB #000000

Secondary Palette

Primary Palette
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Tone of Voice
Both in its own right and because it is part of the British Chambers of 

Commerce, Suffolk Chamber of Commerce is a highly respected and 

authoritative voice of the county’s business community.

The manner in which we communicate with all of our stakeholders must reflect both this 

positioning and seek to further enhance it.

Suffolk Chamber of Commerce has an amazing story to tell and everyone associated with it 

has a role to play.

Because we are a member-led organisation, the manner, frequency and approach in 

communicating with our members is of the utmost importance. Our communications, 

therefore, has a role to play in the retention of existing members.

Yet because of our active leadership and presence in a wide range of partnerships 

and campaigns and our lobbying role to Government and other bodies, the way we 

communicate to others may also play a part in our success rates in the recruitment  

of new members and more generally in how we are perceived by others –  

in other words our reputation! 

In using  the spoken and written word,  

we should always aim to be:

• Professional

• Accurate

• Impartial

• Factual

• Succinct

• Jargon-free

The values that we wish to convey in all of 

our communications are those of being:

• Welcoming

• Quietly authoritative

• Reflective

• Open-minded

• Collaborative

• Good business partners

We want to tell our story of why Suffolk Chamber of Commerce is the voice of business in 

the county and know that good communications practice will help us do that better.
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Town Chambers
The five individual chambers each have their own distinct identity. 

Please refer to their individual guideline documents for town chamber brand  

application and colour palette.
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Suffolk Chamber 
Together
Sometimes there will be a need for all the town chambers to be seen 

together on one document.

The graphic below is available to you in your brand toolkit. The end of the line can be 

adjusted in the artwork for different applications.
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The Vine
The vine is used to reinforce the connection between you and the 

other areas of Suffolk Chamber. You will notice that when all of the 

town banners are together that the vines link across them. The same 

thing happens on your business cards. 

For one off designs the vine can be redrawn to any shape, it just has to follow the same 

design style. The vine must have rounded corners, a mix of vertical and horizontal 

overlapping lines and a mix of single and double leaves (these must only be used on 

vertical lines).
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Application
As part of your new tool kit you have a new letterhead and  

flyer template. 

Banners and business cards have also been created for you to use. For brand consistency, 

any future designs should follow these same guidelines. 

Business
Support

Business
Networking

International
Trade

Training
& Skills

Business
Representation

www.suffolkchamber.co.uk

Business
Offers

The Voice of Business

Head Offi ce

Felaw Maltings, South Kiln, 42 Felaw Street, Ipswich, Suffolk IP2 8SQ

Tel: 01473 680600  Fax: 01473 603888  Email: info@suffolkchamber.co.uk  

Registered in England No. 20194  VAT No. 102 3404 38

Felaw Maltings, South Kiln, 42 Felaw Street, Ipswich, Suffolk IP2 8SQ

Tel: 01473 680600  Fax: 01473 603888  

Email: info@suffolkchamber.co.uk

Web: www.suffolkchamber.co.uk

Business
Support

Business
Networking

International
Trade

Training
& Skills

Business
Representation

Business
Offers

The Voice of Business

T 01473 694812

M 07399 418544

E amanda@suffolkchamber.co.uk

www.suffolkchamber.co.uk

Felaw Maltings, South Kiln, 

42 Felaw Street, Ipswich, 

Suffolk IP2 8SQ

Amanda
Ankin
Head of Chamber Services
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Brand Guardians
If you have any queries regarding the use of your identity  

then please contact:

Amanda Ankin
Head of Chamber Services

T 01473 694812

E amanda@suffolkchamber.co.uk

Paul Simon
Marketing & Communications Lead

T 01473 694822

E paul@suffolkchamber.co.uk


